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You  would  never  invite  a 
stranger  in  to  eat  breakfast, 
lounge  around,  use  the 
bathroom,  argue  politics, 
or  tell  you  where  to  shop. 


Neither  would  your 
customers. 


%  of  TV  commercials  missed  by  switching 
to  something  else  or  leaving  the  room* 


Total  adults 

1 

Age  18-34 

, 

35-49 

V 

50-64 

■■■■■■■■I 

Customers  avoid  your  ads  on  TV. 
Don  ’tyou  change  the  channel,  too? 


Other  advertising  arrives 
uninvited.  Newspaper 
ads  are  welcomed. 

Men  and  women  actively  avoid  up 
to  two-thirds  of  TV  commercials 
by  switching  stations  or  leaving 
the  room.  And  avoiding  TV 
commercials  is  highest  among 
young  adults . . .  the  key  consumers 
targeted  by  the  networks. 

When  a  business  advertises  in 
the  newspaper,  the  message  isn’t 
tuned  out,  it’s  invited  in. 

Get  more  impact  in 
the  newspaper. 


Newspapers.  The  Welcome  Medium. 

OOAhNEIT 

‘Source:  The  1996 Media  Effectiveness  Survey,  by  Gannen  Research.  Interviews  conducted  by  Schulman,  Ronca,  and  Bucuvalas,  Inc. 


FREE! 

Immediate  Access  To 
Thousands  Of  Expert  Sources 

SM 

PrxrfNet 


The  Shortest  Distance  Between 
A  Journalist  and  a  Source 

There  is  no  better  way  for  a  journalist  to  reach  a  reliable,  responsive, 
expert  source  than  ProfNet. 

ProfNet  is  linked  to  thousands  of  college  and  university  professors  and 
scholars  who  are  leaders  in  their  fields.  They  trust  ProfNet  to  alert  them 
to  the  needs  of  editors  and  reporters,  who  are  often  on  deadline,  and 
need  an  opinion,  idea  or  full  explanation  quickly  on  any  subject. 


“Imagine  being  able  to  tap  the  expertise  of  more  than 
250,000  professors  and  academics  around  the  globe,  with 
a  single  electronic-mail,  phone  or  fax  message  -  FREE  OF 
CHARGE.. .ProfNet  is  just  such  an  electronic  cooperative.  ’’ 

-  Inc.  magazine 


To  become  part  of  the  ProfNet  network  of  journalists  worldwide  and 
to  receive  our  free  user's  guide  by  fax,  call  1’'800’'28 1-3257 

ProfNet  is  endorsed  by  the 

Council  for  the  Advancement  and  Support  of  Education  (CASE®). 


Visit  our  Web  site:  http://www.vyne.com/profnet 
Email  us  at  profnet@vyne.com 


For  More  Information  Call  1-800-PROFNET  (776-3638) 
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The  Most  Comprehensive  Source  of  Information  About  Newspapersand 
the  Newspaper  Industry  Worldwide 

•  The  Newspapers  •  The  People  •  The  Equipment  •  The  Supplies  ...and  much,  much  more! 


Look  at  these  NEW  and 
ENHANCED  FEATURES: 

•  NEW!  E-Mail  and  Web  site  listings  are  now 
part  of  the  standard  data  included  for  dailies 
in  the  U.S.  and  Canada. 

•  EXPANDED  listings  of  alternative,  Hispanic 
and  Jewish  weeklies. 

•  NEW!  Interactive  products  and  services 
listings. 

•  EXPANDED  Foreign  correspondents  in 
the  U.S. 

•  EXPANDED  newspaper  ad  rep  listings, 
including  national,  state  and  foreign  contacts. 

•  NEW!  You  can  now  sort  labels  by  group 
affiliation  AND  newspaper  rep  (CD-ROM  with 
listing  capabilities). 

•  ENHANCED,  user-friendly  exporting 
functions  (CD-ROM  with  listing  capabilities). 


PART  1 

•  Section  I  -  U.S.  Dailies 

•  Section  II  -  U.S.  Weeklies  and 
Special  Newspapers 

•  Section  III  -  Canadian  Newspapers 

•  Section  IV  -  Foreign  Newspapers 


■  Section  V  -  News,  Picture  and 
Syndicated  Services 
'  Section  VI  -  Newspaper  Equipment/ 
Interactive  Products  and  Sen/ices 
•  Section  VII  -  Other  Organizations 
and  Industry  Services 


ORDER  NOW 


Mail  your  order  and  payment  to;  Editor  &  Publisher 
Year  Book,  11  W.  19th  St,  New  York,  NY  10011- 
4234.  Or  to  charge  your  order  to  your  Visa/MC 
account,  call  (212)  675-4380,  ext.  509.  Payments 
must  accompany  all  orders  NY,  CA,  DC  and 
Canada  add  appropriate  tax.  Please  supply  proper 
street  address  for  UPS  delivery.  No  deliveries  will 
be  made  to  P.O.  boxes.  All  remittance  must  be  in 
U.S.  dollars. 


Find  the  -people  you  really  need  with  comprehensive  lists  of  names, 
titles,  areas  of  responsibility,  address,  phone  and  fax  numbers.  Data 
for  sections  I  and  III  include  area  population,  circulation,  subscription 
rates,  advertising  rates,  special  editions/sections,  mechanical  specifi¬ 
cations  and  more. 

PART  2  -  WHO*8  WHERE 

This  handy  directory  lets  you  look  up  newspaper  industry  personnel  by 
name.  Look  for  people  from  general  interest  daily  and  weekly  newspapers 
as  well  as  syndicates  and  groups.  You’ll  find  titles,  company  affiliation  and 
phone  numbers  for  the  most  influential  people  in  the  industry. 

CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 

This  3rd  issue  on  CD-ROM  is  the  best  yet!  A  fully  indexed,  searchable 
database  allows  you  to  pull  out  Year  Book  information  with  the  criteria  you 
select.  The  simple,  menu-activated  search-and  display  capability  makes 
>  finding  and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a  wide  range  of  formats, 
including  Word  Perfect,  Lotus,  DBF,  ASCII,  etc.  The  CD-ROM  can  be  pur¬ 
chased  with  listing  capabilities,  too.  Customize  mailing  lists  for  each  of 
your  communications  projects.  The  Year  Book  CD-ROM  includes  all  the 
Year  Book  data  for  U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers, 
Foreign  Newspapers,  Mechanical  Equipment  and  Who’s  Where  sections 
...  names  of  contacts  and  their  areas  of  responsibility,  plus  other  critical 
information  about  newspapers,  newspaper  suppliers  and  service  compa¬ 
nies. 

For  answers  to  technical  questions  about  the  CD-ROM, 
call  (212)  675-4380,  ext.  506. 

PRICING 

E&P  Year  Book  Part  1  and  Part  2  Who’s  Where:  $1 25 
E&P  Year  Book  Part  1  Only;  $1 1 5 
E&P  Year  Book  Part  2  ‘Who’s  Where”  Only:  $35 
E&P  Year  Book  Part  1  and  2  AND  CD-ROM  without  listing  capabilities;  $495 
E&P  Year  Book  Part  1  and  2  AND  CD-ROM  with  listing  cap^lities;  $895 

Network  versions  of  the  CD-ROM  are  available.  Please  call 
(212)  675-4380,  ext.  509  for  pricing. 


Look  for  the  convenient  order  card  in  this  issue  of  E&P. 
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Oh  Mr.  Perez,  COLIN  POWELL  would  like  your  attention 


When  Colin  Powell  wanted  to  speak  with  the  American  people, 
he  knew  just  where  to  turn  first.  Important  people. 
With  important  things  to  say.  You’ll  find  them 
every  Sunday  in  Parade.  81  million  readers  already  do. 

America’s  Sunday  Best. 


Electing 
to  Make 


Newspaper 

History 


Can  a  newspaper  bring  too  much  election  year 
excitement  to  its  community? 

The  St.  Petersburg  Times  doesn’t  think  so. 

That  is  why,  during  this  election  year, 
the  Times  is  taking  an  unprecedented  step 
in  political  coverage.  We  are  the  only 
newspaper  to  host  a  presidential  debate. 

The  Times,  owned  by  the  independent  Poynter 
Institute  for  Media  Studies,  has  guaranteed 
the  $500,000  cost  that  wiD  bring  the 
presidential  candidates  to  Tampa  Bay. 

For  90  minutes  on  Oct  9  in  St  Petersburg, 
the  country’s  presidential  candidates  are 
scheduled  to  respond  to  questions  from 
Tampa  Bay  citizens.  In  addition  to  the  debate, 
the  Times  is  sponsoring  four  DebateWatch 
Community  Forums  to  give  readers  the 
opportunity  to  participate  in  debate  activities. 

Is  that  level  of  financial  conunitment  worth  it? 
Definitely.  To  the  Times,  an  investment  in 
the  debate  is  an  investment  in  local 
journalism.  As  Times  Campaign  Editor 
Jeanne  Grinstead  explains:  “Debates  are 
about  information,  and  the  real  winners  are 
the  voters.” 


i’t.pctcrsburp  (Times 

Florida’s  Best  Newspaper  • 

http  ://wtt-\v.  sptimes .  com 


CALENDAR 


AUGUST 

8-11  Mid-Atlantic  Newspaper  Advertising  and  Marketing 
Executives  Summer  Meeting,  Radisson  Hotel, 
Asheville,  N.C. 

10- 13  Association  for  Education  in  Journalism  and  Mass 

Communication  Conference,  Hilton  Hotel, 

Anaheim,  Calif 

14-17  Asian  American  Journalists  Association,  Radisson, 

St.  Paul,  Minn. 

21-25  National  Association  of  Black  Journalists,  Stouffer 
Hotel,  Nashville,Tenn. 

30-9/1  Religion  Newswriters  Association  Annual  Meeting, 
Omni  Orrington  Hotel,  Evanston,  Dl. 

SEPTEMBER 

5-7  Maryland-Delaware-D.C.  Press  Association  Annual 
Summer  Convention,  Harbourtowne  Golf  Resort  & 
Conference  Center,  St.  Michaels,  Md. 

5- 8  National  Lesbian  &  Gay  Jounalists  Association, 

Hyatt  Regency,  Miami 

6- 11  Surburban  Newspapers  of  America  Fall  Publishers 

Conference,  Marc  Hopkins  Inter-Continental, 

San  Francisco 

12-14  Washington  Newspaper  Publishers  Association 

Annual  Convention  and  Board  Meeting,  Cavanaugh’s 
at  Yakima  Center,  Washington 

12-14  Annual  Mid-America  Newspaper  Conference,  Holiday 
Inn  —  Lake  of  the  Ozarics,  Lake  Ozaik,  Mo. 

18-20  Interstate  Advertising  Managers’ Association  Fall 
Advertising  Conference,  Harbourtowne, 

St.  Michaels,  Md. 

25-28  International  Newspaper  Maiketing  Association 
Europe  Conference,  the  Antwerp  Hilton,  Belgium 

OCTOBER 

1-4  National  Conference  of  Editorial  Writers  Annual 
Convention,  Hyatt  Regency,  Baltimore,  Md. 

5- 9  Inter  American  Press  Association  52nd  General 

Assembly,  Ritz-Carlton  Huntington  Hotel, 

Pasadena,  Calif. 

6- 8  Ohio  Circulation  Managers  Association  Fall 

Conference,  Crowne  Plaza,  Cincinnati,  Ohio 

11- 13  National  Association  of  Agricultural  Journalists, 

Budgetel,  Dublin,  Ohio 

17- 20  Society  of  Environmental  Journalists  Conference, 

Washington  University,  St.  Louis 

18- 19  Annual  Newspaper  As.sociation  Cenference  on 

Technology,  Seattle  Marriott  Hotel,  Seatde, 

Wash.  Hosted  by  Washington  Newspaper 
Publishers  Association 
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FINANCIAL 


BY  DOROTHY  GIOBBE 

Media  General 
To  Acquire  Park 

m  EOmGENERAL  ANNOUNCED  this  week  that  it  wiU 
;%  p|^l$710  million  in  cash  to  acquire  Park 
i  ^^qjKsitions  Inc.,  parent  company  of  Park 
4.  Conftumications  Inc.,  and  owner  of  10  network- 
affiliated  TV  stations,  28  daily  newspapers,  and  82 
weeklies. 

Media  General  will  pay  $234  million  in  cash  and 
assume  $476  million  in  debt. 

Over  the  past  12  months,  Media  General  has 
spent  $1  billion  on  acquisitions.  The  company  cur¬ 
rently  owns  three  TV  stations,  reaching  9.1%  of  tele¬ 
vision  homes  in  the  Southeast.  The  deal  will  more 
than  double  Media  General’s  reach  percentage  in 
the  area,  to  22.1%  of  television  homes. 

Five  of  the  Park  stations  are  CBS  affiliates,  three 
are  ABC  affiliates,  and  two  are  NBC  affiliates.  They 
vary  in  market  size  from  51st, 
in  Birmingham, Ala.,  to  177th, 
in  Alexandria,  La. 

Media  General  said  the  sta¬ 
tions  in  Utica,  N.Y.,  and 
Richmond,  Va.,  will  likely  be 
traded  for  other  broadcast 
properties.  The  Utica  station 
isn’t  in  the  Southeast,  and 
ownership  of  the  Richmond 
station  will  violate  Federal  Communications 
Commission  regulations  preventing  ownership  of  a 
newspapier  and  a  television  station  in  the  same  city. 
Media  General  already  owns  the  Richmond  Times- 
Dispatch. 

Media  General  owns  nine  daily  newspapers  in 
Virginia,  North  Carolina,  and  Florida.  Among  its 
properties  are  the  Tampa  Tribune  and  the  Winston- 
Salem  Journal.  Also,  it  owns  40%  of  the  Denver  Post. 

Park’s  southeastern  daily  newspapers  are  located 
in  Manassas  and  Waynesboro,  Va.;  Clinton, 
Concord/Kannapolis,  Eden,  Lumberton,  Marion, 
Morganton,  Rockingham  and  Statesville,  N.C.; 
Warner  Robins,  Ga.;  and  Somerset,  Ky.  Other  daily 
newspapers  are  located  in  Idaho,  Illinois,  Indiana, 
Michigan,  Minnesota,  New  York,  North  Dakota,  and 
Oklahoma. 

Paric  Acquisitions  is  a  private  company  owned  by 
two  investors,  Gary  Knapp  of  Lexington,  Ky.,  and 
Donald  Tomlin  of  Columbia,  S.C.  Knapp  and  Tomlin 
bought  Park  Communications  in  November  1994 
for  $711.4  million,  some  months  after  the  death  of 
founder  Roy  Park  Sr. 

After  the  sale  was  completed,  Ruk  Communications 
was  merged  with  Park  Acquisitions  Inc.  and  delisted 
from  the  NASDAQ  National  Market  System 


STOCK  TABLES  I 

Editor  &  Publisher 

1 

U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

STOCK 

7/24/96 

7/17/96 

7/24/95 

A.H.  Belo  Corp.  (NY) 

38.125 

35.75 

30.00 

American  Media  Inc.  (NY) 

4.50 

4.625 

6.75 

Central  Newspapers  Inc.  (NY) 

34.00 

35.625 

27.625 

Dow  Jones  &  Co.  Inc.  (NY) 

38.00 

38.25 

36.00 

Gannett  Co.  Inc.  (NY) 

64.875 

65.625 

55.00 

Gray  Comm.  Sys.  (NY) 

22.625 

21.125 

18.50 

Harte-Hanks  Comm.  (NY)* 

25.875 

25.875 

16.75 

Hollinger  International  (NY)# 

10.00 

9.875 

10.50 

Knight-Ridder  Inc.  (NY) 

65.75 

65.50 

56.625 

Lee  Enterprises  Inc.  (NY)** 

21.00 

20.875 

18.50 

McClatchy  Newspapers  Inc.  (NY) 

26.00 

26.375 

22.25 

Media  General  Inc.  (AM) 

32.125 

33.875 

31.625 

New  York  Times  Co.  (AM) 

29.75 

29.125 

25.00 

Providence  Journal  (NY)# 

17.625 

15.00 

N/A 

Pulitzer  Publishing  Co.  (NY) 

54.375 

56.25 

45.25 

E.W.  Scripps  Co.  (NY) 

42.75 

41.75 

31.75 

Times  Mirror  Co.  (NY) 

40.50 

40.875 

28.375 

Tribune  Co.  (NY) 

67.125 

65.25 

64.00 

I  Washington  Post  Co.  (NY) 

303.75 

304.00 

269.50 

#  Adjusted  for  3  for  2  stock  split  as  of  12/95 
**  Adjusted  for  2  for  1  stock  split  as  of  12/8/95 

#  American  Publishing  merged  with  Hollinger  Inc.  as  of  10/13/95 

#  Initial  Public  Offering  6/24/96 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

STOCK 

7/24/96 

7/17/96 

7/24/96 

Hollinger  Inc.  (a) 

10.20 

10.30 

12.25 

News  Corp.  Ltd.  (c) 

19.25 

22.00 

24.375 

Pearson  Ltd.  (b) 

6.40 

6.19 

6.25 

Quebecor  Inc.  Class  A  (a) 

20.75 

20.70 

19.50 

Reuters  Holdings,  ADR  (c) 

67.25 

66.50 

53.875 

Southam  Inc.  (a) 

16.15 

16.00 

14.75 

Thomson  Corp.  (a) 

22.60 

22.20 

18.875 

Toronto  Sun  Publishing  Corp.  (a) 

16.25 

16.30 

10.875 

Torstar  Corp.  (a) 

23.65 

24.50 

22.00 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

Prepared  for  E&P  by  Schroder  Wertheim  &  Co.  Inc. 

Company  spent 
more  than 
$1  billion  {hiring 
last  12  months 
on  acquisitions 
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Olympic  reporters 
say  they 
were  bilked 


CPJ  protests 
cartoonist  jailing 

The  COMMITTEETO  Protect  jour¬ 
nalists  has  urged  the  government  of 
Algeria  to  release  a  recently  jailed  politi¬ 
cal  cartoonist,  and  to  lift  the  suspension 
of  his  newspaper. 

Chawki  Amari,  a  cartoonist  with  the 
independent,  French-language  daily  La 
Tribune,  was  arrested  at  his  home  on 
July  4.  He  was  charged  with  desecrating 
a  national  emblem  for  drawing  a  car¬ 
toon  which  depicted  the  Algerian  flag  in 
a  satiric  manner.  If  convicted,  he  could 
face  up  to  10  years  in  prison. 

A  day  earlier,  the  offices  of  La 
Tribune  were  sealed. 

Park  Foundation 
supports  library 

The  park  foundation  of  Ithaca, 

N.Y.,  has  pledged  $1  million  to  ren¬ 
ovate  and  equip  the  Paric  Library  in  the 
School  of  Journalism  and  Mass 
Communication  at  the  University  of 
North  Carolina  at  Chapel  Hill. 

The  Pailc  Library’,  which  will  move  to 
a  new  location  on  the  campus,  will  be  a 
multimedia  reference  center  with  com¬ 
puters,  books,  newspapers,  magazines, 
and  periodicals.  It  will  occupy  more 
than  5,000  square  feet. 

Suro  selected  for 
Gihon  retreat 

OBERT  SURO,A  journalist  and 
authority  on  Hispanic  immigration, 
was  one  of  the  participants  in  the 
Gihon  Foundation’s  biennial  Council  on 
Ideas.  Suro  is  deputy'  national  editor  for 
the  Washington  Post. 

New  York  Times 
celebrations 

Four  NEWYORK  cultural  institu¬ 
tions  are  commemorating  the  100th 
anniversary  of  Adolph  Simon  Och’s  pur¬ 
chase  of  the  New  York  Times. 

“Adolph  S.  Ochs:The  Man  Who 
Changed  The  Times,  A  Centennial 
Celebration  of  The  New  York  Times^ 
began  on  June  26. 

The  commemoration  includes  exhibi¬ 


tions  at  the  American  Museum  of 
Natural  History,  the  Museum  of  Modem 
Art,  the  New  York  Public  Library  and  the 
Pierpont  Morgan  Library. 

The  American  Museum  of  Natiual 
History  will  exhibit  “Scientists  and 
Journalists  —  One  Story,  Two  Voices:  A 
Century  of  Science  Reporting  in  the 
New  York  Times^  from  June  26  to  Sept. 
29, 1996. 

The  Museum  of  Modem  Art  will  fea¬ 
ture  “Pictures  of  The  Times;  A  Century  of 
Photography  from  the  New  York  Times" 
from  June  27  to  Oct.  1, 1996. 

Tlie  New  Yoric  Public  Library  will 
exhibit  “Headlines,  Deadlines,  Bylines: 

The  New  York  Times  Morgue,  1986  to 
1S>S>6’’ from  June  26  to  Oct.  19, 1996. 

The  Pierpont  Morgan  Library  will  fea¬ 
ture  “Documenting  The  Times:  Adolph  S. 
Ochs  and  the  Early  Years  of  The  New 
York  Times"  from  June  26  to  Sept.  15, 
1996. 

Romanian 

journalists 

imprisoned 

A  NEWSPAPER  OWNER  denounced 
the  July  9  convictions  in  Bucharest, 
Romania,  of  an  editor  and  reporter,  say¬ 
ing  the  judicial  system  mistreated  them 
for  exposing  corruption. 

The  two  were  found  guilty  of  libel 
and  sentenced  to  seven  months  in 
prison. 

The  case  is  “an  abuse  or  misunder¬ 
standing  on  the  part  of  the  judicial  sys¬ 
tem,”  said  Nicolae  Moga,  owner  of  the 
daily  Telegraf,  where  the  two  worited  in 
the  Black  Sea  town  of  Constanta.  He 
urged  president  Ion  Iliescu  or  Romania’s 
Supreme  Court  to  reverse  the  mling. 

Editor  Radu  Mazare  and  reporter 
Constantin  Cumpana  wrote  in  1992 
about  alleged  cormption  among 
Constanta  officials.The  articles  led  to 
the  dismissal  of  a  deputy  mayor  and  oth¬ 
ers.  A  justice  official  accused  in  the  arti¬ 
cle  of  wrongdoing  sued  the  journalists. 

Romania’s  lively  —  and  sometimes 
inaccurate  —  media  often  has  adversari¬ 
al  relations  with  post-Communist 
authorities,  who  are  unused  to  criticism. 

The  court  also  ordered  the  journalists 
to  pay  damages  of  $8,200,  about  90 
times  the  average  monthly  salary  in 
Romania.  —  AP 


A  WOMAN  ACCUSED  of  taking  more 
than  $  1  million  from  reporters  to 
house  them  during  the  Olympics  was 
jailed  on  theft  charges  July  9  after  they 
said  she  reneged  on  the  deal. 

After  a  municipal  court  hearing, 
Meggen  Mills,  33,  was  jailed  on 
$100,000  bond.  She  was  arrested  on 
seven  counts  of  theft  by  deception  after 
the  reporters  confronted  her,  demand¬ 
ing  their  money  back. 

The  reporters  work  for  television 
stations  in  Brazil,  Chile,  Mexico,  New 
Yorii  and  England.They  said  they  had 
given  Ms.  Mills  more  than  $  1  million  for 
apartments,  mobile  phones  and  rental 
cars. 

But  when  they  arrived,  some  got  only 
half  the  apartments  they  had  requested. 

About  $500,000  paid  to  Ms.  Mills 
isn’t  accounted  for,  and  police  are  try¬ 
ing  to  sort  out  how  many  rooms  are 
still  needed,  said  Marko  Burgar,  assistant 
city  solicitor. 

“She  broke  us,”  said  Michelle  Naili, 
executive  producer  of  TV  Globo  of 
Brazil. 

“My  company  trusted  me  to  make  all 
the  accommodations  and  now  I’m 
broke.”  —  AP 


Ten  international  journalists 

have  been  selected  for  1S>S>6  Alfred 
Friendly  Press  Fellowships,  during 
which  they  will  spend  five  months 
working  for  a  U.S.  newspaper. 

The  fellows  and  their  host  newspa¬ 
pers  are:  Asya  Abdul-Hadi,  Gaza,  Denver 
Rocky  Mountain  News;  Masood  Alam, 
Pakistan,  Pittsburgh  Post-Gazette-,  Lee- 
Ann  Alfreds,  South  Africa,  Washington 
Post,  Daniel  Borsky,  Slovakia,  Chicago 
Tribune-,  Franklin  Cimatu,  Philippines, 
Seattle  Post-Intelligencer,  John  Grobler, 
Namibia,  New  York  Times-,  Christopher 
Karadjov,  Bulgaria,  Dallas  Morning 
News-,  George  Koomson,  Ghana, 
Philadelphia  Inquirer,  Luis  Lopez 
Portillo,  El  Salvador,  the  Fort  Lauderdale 
Sun-Sentinel,  and  Kevin  Ogen,  Uganda, 
the  Akron  Beacon-Journal. 


Friendly 

fellows 
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Newspaper  execs 
optimistic:  survey 

Newspaper  leaders  overwhelm¬ 
ingly  reported  feeling  “more  opti¬ 
mistic  than  pessimistic”  about  the  indus- 
tr)'’s  ability  to  successfully  confront  its 
challenges,  an  American  Press  Institute 
survey  revealed. 

In  a  poll  conducted  by  Selzer  Bodth’ 
Inc.  of  Des  Moines,  288  of  1,000  news¬ 
paper  executives  contacted  said  the 
greatest  threats  to  the  business  were: 
increased  competition  for  readers’  time 
(78%);  competition  from  traditional 
media  for  ad  dollars  (58%);  and  emerg¬ 
ing,  nontraditional  competitors  (56%); 
and  pressure  to  cut  costs  and  increase 
profits  at  publicly  traded  companies 
(31%). 

Asked  to  rate  their  personnel  by 
department,  respondents  gave  high 
marks  to  those  who  work  in  editorial, 
with  22%  rating  news  as  excellent  and 
62%  good.  Nineteen  percent  rated  the 
advertising  department  excellent,  53% 
good. 

Contest  winners 

Yy/ALL  STREET  JOURNAL  publisher 
yy  Dow  Jones  &  Co.  Inc.  announced 
winners  of  a  contest  to  guess  the  clos¬ 
ing  value  of  the  Dow  Jones  Industrial 
Average  May  24,  the  l<)0th  anniversary 
of  the  oldest  barometer  of  U.S.  stock 
market  activity. 

Eric  Nathan  of  Fall  River,  Mass.,  won 
the  grand  prize:  100  shares  of  Dow 
Jones  stock. 

! 

M&A  value 
doubles  in 
'  first  half 

The  value  of  mergers  and  acquisi¬ 
tions  involving  North  American 

I  information  technology  companies  in 
the  first  half  of  1996  jumped  108%  over 
the  same  period  the  previous  year,  to 
$97.1  billion,  according  to  the  securities 
■  analyst  Broadview  Associates  of  Fort 

Lee,  N.J. 

i  The  record-breaking  mid-year  value 

was  17%  above  lS>95’s  full-year  value  of 
$83.1  biUion. 

The  value  of  the  M&As  worldwide 
totaled  $125.7  billion  in  the  first  six 


months  of  the  year,  up  90%  over  first- 
half  1995. 

The  number  of  reported  transactions 
globally  totaled  1 ,624,  which  was  up 
from  1,383- 

“The  vast  increase  in  transaction 
value  reflects  both  an  increased  volume 
of  deals  and  a  robust  valuation  for  tech¬ 
nology  stocks,”  Broadview  chairman 
Charlie  Federman  said. 

Home  is  where 
the  laptop  is 

HE  OLYMPIC  GAMES  in  Atlanta 
have  out-of-towners  pole-vaulting 
for  scarce  hotel  rooms,  but  one  visitor 
to  the  city  has  managed  to  avoid  the 
crush. 

Morley  Myers,  a  United  Press 
International  sports  editor,  arrived  in 
Atlanta  a  few  days  before  his  room  at 
Clark  Atlanta  University  was  ready. 

Rather  than  roll  up  his  coat  and 
recline  on  the  nearest  Olympic  bleach¬ 
er,  Myers  made  his  way  to  an  area 
homeless  shelter,  where  he  stayed  for 
several  days. 

Speaking  to  reporters,  Myers  said  his 
accommodations  were  “habitable, 
though  it’s  not  a  place  you’d  choose  to 
have  your  holidays.” 

Indiana  paper 
seeks  records 

The  TERRE  HAUTE,  Ind.,  Tribune- 
Star  has  filed  a  lawsuit  alleging  that 
a  file  in  the  investigation  of  deaths  at 
Vermillion  County  Hospital  was  improp¬ 
erly  closed. 

On  April  21, 1995,Judge  Bruce  V. 
Stengel  granted  a  request  by  prosecutor 
Mark  Greenwell  to  seal  records  of  the 
ongoing  investigation. 

The  newspaper’s  complaint  states 
that  the  Indiana  Access  to  Public 
Records  Law  requires  a  public  hearing 
before  any  county  record  can  be  sealed. 

The  newspaper  asks  that  the  file  be 
opened  and  that  reporters  be  allowed 
to  inspect  and  copy  the  records. 

Named  defendant  in  the  lawsuit  is  the 
keeper  of  county  records,  the  Vermillion 
county  clerk. 

Indiana  State  Police  are  investigating 
more  than  150  patient  deaths  at  the  hos¬ 
pital  from  May  1993  to  March  1995. 


Greenwell  said  last  month  he  asked 
the  file  to  be  sealed  to  protect  the  inves¬ 
tigation. 

The  lawsuit  was  filed  in  Stengel’s 
court.  A  lawyer  for  the  newspaper  said 
the  judge  would  likely  step  aside  and 
allow  the  matter  to  be  heard  by  another 
judge.  —  AP 

Seattle  Times 
publisher 
addresses  grads 

EATTLE  TIMES  PUBUSHER  and 
Seattle  Times  Co.  CEO  Frank  A. 
Blethen  was  the  commencement  speak¬ 
er  at  the  100th  graduation  ceremonies 
at  Washington  State  University  in  May. 

In  his  invitation  to  Blethen, 
Washington  State  University  president 
Dr.  Samuel  H.  Smith  cited  Blethen’s  lead¬ 
ership  and  noted  the  ties  between  the 
two  institutions,  both  celebrating  cen¬ 
tennial  celebrations  this  year. 

Fourth  generation 
Borg  joins 
family  paper 

STEPHEN  A.  BORG  has  joined  the 
Record,  Bergen  County,  N.J.,  as  opera¬ 
tions  and  financial  analyst,  according  to 
an  announcement. 

As  part  of  his  responsibilities,  Borg 
will  focus  on  examination  of  current 
operations  and  developing  new  strate¬ 
gies  to  enhance  profitability. 

Borg  is  the  second  member  of  the 
fourth  generation  of  Borg  ownership  to 
join  the  Record.  He  has  been  a  member 
of  the  board  of  directors  of  Macromedia, 
the  parent  company  of  the  Record, 
since  1989. 

PR  head  named 

PUBUC  RELATIONS  EXECUTIVE 
Harlan  Teller  has  been  named  head 
of  Hill  and  Knowlton  Inc.’s  Corporate 
Communications  Practice  throughout 
the  United  States,  according  to  an 
announcement  from  the  company. 

Teller,  who  will  be  based  in  Chicago, 
has  been  chairman  of  U.S.  Corporate 
Practice  of  the  Burson-Marsteller 
agency. 


July  27, 1996  m  Editor  &  Pubusher  7 


Obsession 
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This  country  is  obsessed  with  secrecy.  It  cannot  be  attributed 
to  any  political  party  or  politician.  It  is  pervasive  in  our  society 
and  has  been  for  decades  since  World  War  I,  and  probably  before. 
The  worst  enemy  of  democracy  is  the  man  who  invented  the  word 
“classified”  and  applied  it  to  any  information  he  wanted  to  keep  secret, 
regardless  of  its  importance.The  result  has  been  the  expenditure  of  bil¬ 
lions  of  dollars  a  year  to  keep  information  fiom  the  American  people 
that  should  be  theirs,  rightfufiy  and  publicly. 

In  spite  of  pledges  from  successive  presidents  to  declassify  records 
for  a  more  open  society,  the  rubber  stamp  is  still  applied  daily  and  liber¬ 
ally  by  most  government  departments  and  agencies.  Figures  just  released 
by  Rep.  David  Skass,  which  had  been  coordinated  by  the  Office  of 
Management  and  Budget  and  the  National  Archives  and  Records 
Administration,  tell  us  that  government  agencies  are  spending  an  esti¬ 
mated  $6  billion  a  year  indiscriminately  stamping  “Top  Secret”  on  thou¬ 
sands  of  documents.  Government  officials,  including  the  president,  say 
we  are  going  to  cut  back  and  declassify,  but  Rep.  Skass’  report  estimates 
only  $15  to  $25  million  is  spent  each  year  to  open  the  records. 

This  is  a  national  disgrace.There  are  15  government  agencies  that 
spend  more  than  1  million  dollars  a  year  for  security  classification  — 
ranging  from  almost  $100  million  for  the  Department  of  Enet^  to  $1.5 
million  for  the  Department  of  Agriculture.The  obvious  question  is,  What 
does  the  Department  of  Agriculture  have  to  hide  for  that  amount  of 
money?  The  same  question  applies  to  all  the  other  agencies. 

The  obsession  with  secrecy  is  so  rampant  that  the  amount  of  money 
spent  by  the  CIA  for  top  secret  classification  is  itself  classified. 

This  is  an  insult  to  the  intelligence  of  the  American  people,  who  are 
being  told  they  cannot  be  trusted  with  information  about  what  their 
government  is  doing.  It  is  a  disgraceful  example  to  the  world  from  what 
is  supposed  to  be  the  world’s  greatest  democracy. 
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LETTERS  TO  THE  EDITOR 


Says  it's  hard 
to  believe 

I  AM  AMAZED  that  anyone  today  can 
believe  that  the  public  can  be 
homswoggled  into  an  uprising  against 
the  mythical  “liberal  press”  by  a  media 
blitz  (paradoxically 
using  the  media  to 
abuse  itself,  albeit  “dif¬ 
ferent”  media,  but  a 
fact  lost  on  readers). 

The  only  ones  to 
materially  gain  from 
the  Media  Research 
Center’s  $2.8  million 
anti-liberal  media  cam¬ 
paign  (£'(S’P,July  6) 
will  be  the  purveyors 
of  bumper  stickers, 
pens  and  refiigerator 
magnets  with  some 
busyworic  for  staff 
churning  out  “truth” 
reports. 

Haven’t  they 
learned  you  can’t  sell 
opinions  like  Chiclets? 

I  have  no  iUusions 
that  the  press  merits 
sainthood  any  more 
than  most  readers  (or 
viewers).  But  what  has 
that  got  to  do  with  it? 

A  ton  of  books  and 
millions  of  words  from 
the  media  think  tanks 
have  amply  made  the 
point  about  press  bias 
and  liberalness. 

If  we  don’t  know 
how  to  read  between 
the  lines  by  now,  we  will  never  learn. 
Must  I  not  buy  the  New  York  Times 
because  I  disagree  with  their  editorials? 
No.  If  I  feel  strongly  enough  I  simply 
won’t  read  them  —  but  the  rest  of  the 
paper  is  well  worth  it  For  a  nearly  $3 
million  investment,  what  does  the 
Media  Reasearch  Center  expect  us  to 
do?  A  two  dozen  men  (and  woman) 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 


Newspaperdom* 


50  YEAits  AGO. .  .Walter 
Cronkite,  United  Press  manag¬ 
er  for  the  Low  Countries,  on 
his  return  to  the  States  said 
the  once-exciting  Nuremberg 
trials,  the  source  of  some  of 
the  best  news  stories  out  of 
Europe,  had  turned  boring 
and  monotonous. 

Edward  Kennedy,  the 
Associated  Press  correspond¬ 
ent  whose  credentials  were 
revoked  by  SHAEF  for  sending 
an  unauthorized  dispatch 
revealing  the  war  in  Europe 
had  come  to  an  end,  had  his 
full  rights  restored  by  General 
Eisenhower,  chief  of  staff,  after 
an  investigation.  The  decision 
of  the  Supreme  Headquarters 
was  not  rescinded,  but 
Kennedy  was  given  the  right 
without  prejudice  of  working 
as  a  military  correspondent 
should  he  desire  to  do  so. 


march  on  the  Washington  Post? 

C’mon  guys.  Get  with  it. 

If  we  want  to  be  better  reported, 
maybe  we  (whomever  the  “we”  is) 
should  attend  to  what  we  say  and 
write.  Let’s  be  clear,  succinct,  unequivo¬ 
cal,  nonplatitudinous,  sans  cliches,  open 
and  nonelusive. 

He  who  speaks 
well,  fights  u>ell,  goes 
an  old  adage.  Says 
more’n  $2.8  million 
worth  of  quixotical 
thundering. 


John  F.  Budd  Jr. 

Budd  heads  a  public 
policy  think  tank, 
the  Omega  Group 

Amused 
by  claim 

i: 


From  Editor  &  Publisher 
Juty  27,  1946 


WAS  AMUSED  to 
read  that  Knight- 
Ridder  Inc.  spokesman 
Polk  Laffoon  IV  had 
“heard  zero”  about  a 
boycott  of  the  Miami 
Herald  in  support  of 
striking  Detroit  news¬ 
paper  workers  (E&P, 
April  13). 

Perhaps  he  should 
have  checked  with 
Herald  publisher  Dave 
Lawrence,  who’s  sent 
out  dozens  of  letters 
to  those  who  have 
canceled  so  far,  com¬ 
plaining  of  how  “terri¬ 
bly  unfair”  their  cancellations  were. 

Robert  Musial 

Musial  is  a  feature  editor  at  the 
Detroit  strike  publication,  the 
Detroit  Sunday  foumal 

Distorted  View? 

David ASTOR’S article  on  editori¬ 
al  cartoonists  without  a  home 
newspaper  (May  18)  once  again  pre¬ 
sents  a  distorted  view. 

By  focusing  only  on  those  cartoon¬ 
ists  represented  by  major  syndicates, 
Astor  fails  to  mention  many  of  the 
excellent  self-syndicated  and  freelance 
cartoonists  and  illustrators  appearing 


on  the  nation’s  editorial  pages. 

The  implication  is  that  the  only  car¬ 
toonists  worthy  of  mention  are  those 
represented  by  the  big  syndicates.This 
is  a  distorted,  pro-big  business  view. 

On  the  other  hand,  it  is  clear  Astor 
knows  which  side  of  his  bread  is  but¬ 
tered,  since  syndicates  pay  big  advertis¬ 
ing  bucks  to  E&P. 


Harley  Schwadron 
Ann  Arbor,  Mich. 


Correction: 

Loeb  did  not 
write  the  letter 

The  JUNE  8  edition  of  Editor  & 
Publisher  contained  a  letter  wrong¬ 
ly  attributed  to  Nackey  Scripps  Loeb, 
president  and  publisher  of  the 
Manchester,  N.H.,  Union  Leader. 

The  letter,  written  by  someone  else, 
had  been  scanned  into  the  computer 
system  and,  in  the  process,  picked  up 
Loeb’s  identification  from  the  letterfiead 
of  the  following  letter  that  was  scanned 
in.That  letter,  written  by  Roger  Bazin,  co¬ 
op  ad  manager  at  the  Union  Leader,  was 
published  in  the  June  15  issue. 


Journalism  Fellowship 
in  Japan 


Applications  are  being  accepted  for  a 
two-week  working  fellowship  in  Ja¬ 
pan  for  U.S.  newspaper  journalists. 
Autumn  program  includes  an  indepen¬ 
dent  writing/research  project.  Pro¬ 
gram  covers  all  costs  for  the  eight  jour¬ 
nalists  selected. 


Deadline:  August  1 


For  hiformation  and  application 
materials,  please  contact  (in  writing): 
ICFJ-IBCC  Journalism  Fellowship  in  Japan 
c/o  International  Center  for  Journalists 
1616  H  Street,  NW,  Third  Floor 
Washington,  D.C.  20006 
Fax:  (202)  737-0530 
E-mail:  editor@cfl.org 
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EVERY  SATURDAY  SINCE  1884 


Moving  To  Free: 
Success  Or  Disaster? 


MONTHS  AFTER 
f  Hew  Work  City’s  Village 
Hotce  mimicked  virtually 
■very  other  alternative 
weekly  by  going  free,  the 
jury’s  still  out  as  to 
_J[iyjether  the  strategy  has 
l^en  a  success. 

Like  anything  else,  it 
depends  on  who  you  talk 
to. 

Voice  people  insist 
they’re  happy  with  their  distribution  arrangement 
thus  far.  In  fact,  since  the  .switch  last  April,  the  paper 
has  boosted  its  Manhattan  circulation  twice  and 
now  claims  to  blanket  the  borough  with  185,000 
copies  each  week.  The  paper  still  costs  $1.25  out¬ 
side  Manhattan. 

The  Voice  says  its  total  distribution  has  grown 
from  about  150,000  copies  before  the  move  to 
235,000  today,  making  it  the  country’s  largest 
weekly  newspaper.  (The  Audit  Bureau  of  Circula¬ 
tions,  which  tracks  the  Voice's  reach,  won’t  issue  its 
latest  findings  until  October.) 

Despite  these  advances,  the  grandpappy  of  the 
alternative  press  has  experienced  a  number  of  dis¬ 
tribution  problems  since  the  conversion. 

Among  them: 

♦  Readers  have  complained  they 
can’t  find  the  paper,  as  it’s  now  avail¬ 
able  only  at  selected  retail  outlets  and 
is  carried  on  hardly  any  newsstands. 

♦  The  tabloid’s  bright  red  news 
boxes  stand  empty  shordy  after  stock¬ 
ing,  and  a  great  many  have  been  van¬ 
dalized. 

♦  The  homeless  are  said  to  haul 
stacks  of  the  Voice  out  to  Brooklyn 
each  week,  where  they  sell  it  at  a  cut 
rate. 

♦  And  vendors  in  the  city’s  train  and 
bus  depots  continue  to  charge  com¬ 
muters  for  the  “free”  paper. 

Despite  all  this,  publisher  David 
Schneiderman  maintained  that  both 
reader  and  advertiser  response  to  the 
free  scheme  has  been  “phenomenal.” 

He  accused  the  Voice's  comjKJtitors  of 
“blowing  smoke”  about  its  initial  diffi¬ 
culties. 

“The  only  circulation  problem  we 
had  was  that  people  were  grabbing 


the  paper  so  quickly,”  he 
said.  “There  were  some 
complaints  in  the  begin¬ 
ning,  but  not  anymore.” 

Schneiderman  said  the 
Voice  had  begun  restock¬ 
ing  its  racks  more  fre¬ 
quently,  but  contended  it 
would  be  impossible  to 
keep  them  full. 

The  publisher  called  re¬ 
ports  that  vagrants  were 
peddling  the  Voice  “bullshit,”  adding  that  circulation 
levels  outside  Manhattan  were  stable. 

“Four  tractor-trailers  bring  our  papers  into  Man¬ 
hattan,”  he  said.  The  homeless  story  “is  just  disinfor¬ 
mation  from  our  competitors.  It  never  happened.” 
However,  eyewitnesses  have  confirmed  seeing 
entrepreneurial  street  people  hawking  the  paper  in 
the  outer  boroughs  and  on  subway  trains. 

As  for  commuters  getting  the  shaft,  Schneiderman 
explained  that  New  Jersey-based  Hudson  News, 
which  owns  distribution  points  in  Grand  Central 
Station,  Penn  Station  and  the  Port  Authority  Bus  Ter¬ 
minal,  controls  pricing  and  there’s  nothing  he  could 
do  about  that. 

“If  people  coming  in  and  out  of  the  city  want  to 


A  tour  of  Manhattan  streets  found  virtually  all  Village  Voice  boxes  empty, 
and  several  had  handbills  pasted  on  them.  Publisher  David  Schneiderman 
said  the  newspaper  had  begun  restocking  its  racks  more  frequently,  but 
contended  it  would  be  impossible  to  keep  them  full. 


The  jury's  still  out  as  to 
implications  of  the 
Village  Voice's  switch 
to  free  distribution 

BY  TONY  CASE 
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pay  for  the  paper,”  he  said,  “let 
them  pay  for  the  paper.” 

Of  course,  commuters  have  the 
choice  of  picking  up  the  Voice  at 
any  of  the  2,000  markets,  delis, 
record  stores  and  clubs  where  it’s 
given  away. 

New  York’s  other  weeklies 
responded  to  the  Voice's  new  dis¬ 
tribution  method  in  various  ways. 

The  kew  York  Observer,  a 
50,000-circulation  broadsheet 
focusing  on  society,  politics  and 
metro  news,  promptly  took  over 
the  Voice's  newsstand  slots. 

Observer  associate  publisher 
Elaine  Alimonti  said  that  with  the 
disappearance  of  the  Voice,  ven¬ 
dors  felt  “strongly  that  there’s  a 
large  opening  for  the  Observer  to 
increase  its  reach.”  The  paid 
weekly  reported  having  doubled 
its  newsstand  distribution  with 
the  move. 

The  newspaper  also  added 
spot  color,  beefed  up  its  business 
coverage  and  launched  a  promo¬ 
tional  campaign  on  local  radio 

TimeOut  New  York,  a  paid  entertairunent  guide, 
has  tweaked  the  venerable  Voice  in  billboard  adver¬ 
tising  across  town.The  magazine,  which  claims  a  cir¬ 
culation  of  50,000,  boasted  that  its  listings  were 
“enough  to  make  you  lose  your  Voice'? 

But  no  rival  has  been  more  combative  than  the 
New  York  Press,  the  Voice's  main  free  competitor. 

The  Press,  at  times,  has  seemed  dowiu'ight 
obsessed  with  its  more-established  counterpart  — 
continually  criticizing  the  Voice  in  columns,  pub¬ 
lishing  letters  to  the  editor  that  praise  the  Press  and 
slam  the  Voice,  mounting  an  ultimately  unsuccessful 
campaign  to  keep  the  Voice  out  of  the  Association  of 
Alternative  Newsweeklies,  to  which  the  Press  has 
belonged  for  years. 

But  that  preoccupation  has  also  resulted  in  some 
smart  business  moves. 

Since  the  Voice  went  free,  the  Press  says  it 
boosted  its  circulation  to  the  mighty  100,000  mark; 
moved  its  distribution  day  from  Wednesday,  when 
the  Voice  is  published,  to  Thesday;  devoted  space  to 
new  editorial  features;  and  brought  on  additional 
staff  writers,  including  a  Washington  correspondent. 

On  the  advertising  side,  display  revenues  so  far 
this  year  are  up  a  staggering  80%  over  1995,  and  clas¬ 
sified  business  has  improved  30%,  Press  publisher 
Ron  Marm  said. 

Even  at  this  early  date,  Mann  is  calling  the  Voice's 
switch  to  free  a  disaster. 

“I  know  for  a  fact  that  they  haven’t  picked  up  one 
iota  of  additional  business,”  he  alleged.  “They  have 
no  significant  new  ads,  and  the  same  consistent 
group  of  advertisers.” 

Mann  thinks  the  Voice  has  priced  itself  out  of  the 
mariiet.  “They  could  put  out  a  million  papers  a 


week,  and  Joe  Retailer  can’t  afford 
to  advertise,”  he  explained. 

The  publisher  revealed  that  a 
quarter-page,  four-time  rate  in  the 
Press  goes  for  $600,  while  the 
Voice  charges  $1,800  for  the  same 
schedule. 

And  the  Voice,  he  said,  has  tried 
to  lure  potential  advertisers  with 
promises  of  discounts. 

Robert  Farrell,  owner  of  Desk¬ 
top  America,  a  computer-training 
center  that  a  few  years  ago  moved 
its  advertising  from  the  Voice  to 
the  Press  and  today  is  the  paper’s 
largest  advertiser,  confirmed  that  a 
Voice  salesperson  had  offered  him 
a  reduced  ad  rate.  But  Farrell  said 
he  didn’t  bite. 

“Their  prices  are  ridiculous,”  he 
charged.“They  were  willing  to  cut 
me  a  deal,  but  their  prices  are  out 
of  range  for  the  results  they  can 
offer.” 

Farrell  estimated  that  60%  of 
his  business  is  generated  by  his 
weekly,  full-page  Press  ads. 

The  way  this  retailer  sees  it,  the  Voice's  move  to 
free  was  wrongheaded. 

“I’ve  been  advertising  a  long  time,  and  when  a 
business  goes  free,  that  shows  weakness,”  he  said. 
“Free  means  you’re  not  an  invited  guest  in  some¬ 
one’s  home.”  Voice  spokeswoman  Alissa  Neil  coun¬ 
tered  that  the  paper  “might  not  be  an  invited  guest, 
but  it’s  a  friend  who  happened  to  stop  by,  and  who 
you’re  very'  happy  to  see.” 

Meanwhile,  one  of  the  Voice's  major  advertisers, 
electronics  and  record  store  chain  J&R  Music  Worid, 
appears  overjoyed  with  the  free  scheme. 

“Initially,  we  had  our  reservations,  but  it’s  turned 
out  to  be  a  blessing,”  spokesman  Abe  Brown  related. 
“Circulation  has  gone  up,  the  quality  of  the  paper 
has  improved,  and  our  stores  are  destination  points 
for  people  to  pick  up  the  paper.” 

Noting  his  company’s  20-year  relationship  with 
the  weekly.  Brown  said,  “We’re  happy  with  the 
paper.  It’s  proven  to  be  good  for  us  in  the  past,  and 
as  the  paper  is  apparently  taking  an  approach  to  be 
more  mainstream,  it’s  a  plus  for  us.  We’re  reaching 
people  who  didn’t  read  the  Voice  before,  and  that’s 
good  for  us.” 

J&R  is  a  heavy  user  of  newspaper  advertising, 
doing  hig  business  not  only  with  the  Voice  but  with 
New  York’s  dailies,  as  well. 

As  for  claims  the  Voice  has  offered  advertising 
bargains  to  attract  clients,  the  paper’s  vice  president 
of  advertising  sales  and  marketing,  Kathryn  V.  Thorn¬ 
ton,  insisted  her  paper  “maintains  rate  card  integrity.” 

As  Thornton  tells  it,  her  sales  reps  have  received 
calls  from  businesses  seeking  deals,“and  we  said  no.” 

Does  she  consider  the  Voice's  ad  rates  out  of  line? 

While  stopping  short  of  saying  what  the  weekly 
(See  Voice  on  page  37) 


David  Schneiderman,  Village 
Voice  publisher,  called  reports 
that  vagrants  were  peddling  the 
Voice  "bullshit.'  Schneiderman 
maintains  that  both  reader  and 
advertiser  response  to  the  free 
scheme  has  been  "phenomenal,' 
and  accused  the  newspaper's 
competitors  of  "blowing  smoke' 
about  its  initial  distribution 
difficulties. 
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BY  MARK  FITZGERALD 


Second  Siege 
Of  Atlanta 


■HTOU  WORK  in  the  payroll  department  of  the 
mlanta  Journal  and  Constitution  during  this 
Dlympics  period,  your  Monday  morning  workday 
Barts  at  1  a.m. 

■  “Most  people  here  are  woiking  really  bizarre 
Bours,”  said  Hugh  Gardiner,  head  of  administration 
nr  the  newspapers’  advertising  department. 

Though  payroll  probably  has  the  worst  of  it  — 
with  a  workday  that  begins  at  1  a.m.  and  ends  at  10 
a.m.  —  nearly  all  white-collar  employees  at  the 
papers  are  working  factory-like  shifts.  Purchasing, 
for  instance,  begins  its  day  at  6  a.m.  and  many 
employees  are  coming  in  at 

/n ;  / rn  a  /  a nW  five  or  four  in  the  morning. 

JUUllldl  dllU  34  advertising 

nnn<ititl itinn  ^*np*oyees  are  not  even  com- 
LfUllbLILULIUII  jhe  office  at  aU.They 

pitting  their  gold  Sr  orn'cSSSSy 

mpH;=il  hnnp<;  nn  of  so-caiied 

llicuai  liufjca  Ull  Olympic  Ring,  a  one-and-a- 

technology  and  “ 

nianninn  rliirinn  The  Summer  Games,  which 

planning  ouring  began  July  19  and  continue 

thp  ^limmpr  “"tfi  Aug.  4,  presents  Atlanta’s 
LI  1C  UUI I II I ICI  hometown  newspapers  with 
r\i  •  I  •  I  an  unprecedented  chance  to 

UlyinpiCS  lOgiStiCdl  Shme  before  an  international 
•  I  ,  audience.  However,  the 

nignimdrS  Olympics  —  with  their  mas- 

.  sive  and  paralyzing  crowds, 

intense  security  concerns  and 
near-insatiable  infrastructure  demands  —  also  pre¬ 
sent  a  logistical  Rubik’s  Cube  to  a  newspaper  trying 
to  print  and  deliver  in  an  environment  turned  virtu¬ 
ally  upside  down. 

And  the  Journal  and  Constitution's  Marietta 
Street  headquarters  is  right  in  the  middle  of  this  five- 
ring  circus. 

“This  is  the  most  compact  Olympics  ever  held,” 
Gardiner  said.  “1  can  walk  to  about  60%  of  the 
venues  from  my  office  right  now.” 

Indeed,  20  of  the  26  events  will  take  place  inside 
the  Olympic  Ring.  Roads  are  closed  inside  and  out¬ 
side  the  ring  as  the  city  copes  with  spectators  and 
other  visitors  who  were  arriving  at  a  rate  of  200,000 
a  day,  and  were  expected  to  total  2.2  million  once 
the  Games  began. 

But  far  from  being  paralyzed,  the  Journal  and 
Constitution  are  publishing  a  dizzying  amount  of 
extra  editions  and  sections  during  the  Olympics  — 
including  a  mammoth  100-page  guide  to  the  Games, 


inserted  in  the  July  14  Sunday  paper. 

Planning  —  plus  a  healthy  assist  from  the  latest  in 
newspaper  technology  —  are  the  reasons  the  Jour¬ 
nal  and  Constitution  have  been  able  to  take  advan¬ 
tage  of  the  Olympics,  rather  than  being  over¬ 
whelmed  by  them. 

As  the  newspaper  itself  pointed  out  in  a  July  7 
note  to  readers,  the  Journal  and  Constitution  have 
been  on  top  of  the  Atlanta  Olympics  story  since 
local  real  estate  attorney  Billy  Payne  first  floated  the 
idea  in  March  1987.  The  paper  was  also  an  open 
cheerleader  for  getting  the  Centennial  Games  to 
come  to  Atlanta. 

Since  then,  the  paper  said,  “Our  reporters  and 
photographers  have  visited  two  dozen  countries, 
brought  you  dozens  of  special  reports  on  every 
aspect  of  the  Olympic  world,  answered  hundreds  of 
consumer  questions,  and  developed  expertise  in 
each  of  the  31  sports.” 

And  in  contrast  to  construction  of  the  Olympic 
venues  —  which  seemed  always  behind  schedule 
until  it  came  together  just  days  before  the  opening 
ceremonies  —  Journal  and  Constitution  planning 
went  surprisingly  smoothly. 

“The  newspaper  seems  more  ready  for  the 
Olympics  than  any  other  business  I’ve  seen,” 


Far  from  being  paralyzed,  the  Journal  and 
Constitution  are  publishing  a  dizzying  amount 
of  extra  editions  and  sections  during  the  Olympics  - 
including  a  mammoth  100-page 


guide  to  the  Games 
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purchasing  manager  Ramsey  Altman  said  about  two 
weeks  before  the  start  of  the  Games. 

WeU  before  the  Olympic  Ring  plan  restricted 
deliveries  and  other  traffic,  for  example,  the  Journal 
and  Constitution  purchasing  department  had 
arranged  with  vendors  to  make  deliveries  between 
2  a.m.  and  5:30  a.m.  only. 

And  the  Journal  and  Constitution  were  key  cor¬ 
porate  leaders  in  solving  the  daytime  delivery  prob¬ 
lem.  “During  the  Olympics,  we  can’t  get  our  ad  ser¬ 
vice  cars  in  here,  so  we  are  helicoptering  material  in 
from  three  locations  to  a  spot  about  a  block  away 
from  here,”  Gardiner  said. 

“We’re  part  of  a  dowmtown  business  consortium 
that  was  set  up  by  Georgia  Tech  and  the  (Federal  Avi¬ 
ation  Authority)  to  provide  basically  a  round-robin, 
24-hour-a-day  helicopter  service  into  downtown.” 

More  important,  the  Journal  and  Constitution  — 
flagship  of  the  intensely  technology-oriented  Cox 
Newspapers  —  began  converting  its  key  ad 
accounts  from  physical  materials  to  electronic  files. 

“In  the  spring,  we  installed  an  advertising  bulletin 
board  service,”  Gardiner  said.  “Most  of  our  major 
accounts,  including  [the  big  department  store] 
Rich’s,  are  on  it  now.  So  between  [Associated  Press’] 
AdSend  and  that,  a  great  num¬ 
ber  of  our  accounts  are  han¬ 
dled  electronically.” 

Just  in  time  for  the 
Olympics,  the  Journal  and 
Constitution  installed  the 
Cox  Newspapers  wide  area 
network  database,  allowing 
the  papers  to  access,  view 
and  share  stories,  graphics, 
photos,  ads  and  even  fully 
made  up  pages  with  sister 
papers.  “It’s  all  up,  opera¬ 
tional,”  said  Tony  Walker,  Cox 
Newspapers’  head  of  systems 
planning  development. 

The  Journal  and  Constitu¬ 
tion  have  created  an 
Olympics  desk  that  every 
night  builds  a  six-page  modu¬ 
lar  section  from  files  on  the 
WAN  database  created  by  Digital  Technology  Inter- 
national.This  section  is  sent  out  to  sister  Cox  papers 
over  256-kilobit/second  frame-relay  digital  commu¬ 
nications.  Walker  said. 

The  objects  of  all  these  arrangements  —  the 
actual  morning  Constitution,  evening  Journal  and 
combined  weekend  papers  themselves  —  are 
impressive  products  during  this  Olympic  period. 

Every  day  since  July  8,  the  Journal  and  Constitu¬ 
tion  have  included  a  daily  Olympic  section  called 
Atlanta  Games. 

In  addition  to  including  news  from  the  Olympic 
venues,  the  free-standing  section  includes  reports 
from  what  the  newspapers  call  “outside  the  fence” 
—  traffic  and  ticket  advice,  a  consumer  help  col¬ 
umn,  a  children-oriented  news  feature  and  even  its 
own  crossword  puzzle. 

A  new  single-copy  sales  product,  designed  specif¬ 
ically  for  Olympic  visitors,  Atlanta  Extra,  is  pub¬ 
lished  every  day  —  and  is  sold  by  dozens  of  green- 


shirted  street  hawkers. 

“Every  day,”  systems  planning  development  head 
Walker  said,  “they’re  creating  an  entire  48-page 
paper  on  top  of  the  regular  paper.” 

Freedom  Forum 
Funds  Journalists 
At  Games 

More  THAN  40  Third  world  journalists  are  cov¬ 
ering  the  Summer  Games  in  Atlanta  thanks  to 
a  Freedom  Forum  subsidy. 

The  International  Journalist  Olympic  Coverage 
GJOO  program  is  a  joint  program  to  help  bring  to 
Atlanta  journalists  from  developing  nations  who 
might  not  otherwise  have  been  able  to  cover  the 
games.  Journalists  from  40  developing  nations  were 
chosen  for  the  program. 

In  the  arrangement,  the  International  Olympic 
Committee  GOC)  selected  and  accredited  the  jour¬ 
nalists  while  the  Freedom  Forum  is  providing  hous¬ 
ing  and  subsidizing  the  cost  of  transmitting  stories 
back  to  the  journalists’  home  news  organizations. 

Freedom  Forum  is  also  operating  its  own  news¬ 
room  near  the  main  Olympic  press  center  to  pro¬ 
vide  assistance  in  language,  scheduling,  transporta¬ 
tion  and  story  filing. 

“The  International  Olympic  Committee’s  effort  to 
include  the  entire  Olympic  family  from  197  nations 
in  the  centennial  Games  in  Atlanta  rightfully  recog¬ 
nizes  the  vital  role  and  significant  contribution  of 
these  loumalists  in  bringing  the  Olympic  experi¬ 
ence  to  people  around  the  world.  We  are  pleased  to 
be  working  with  the  IOC  to  expand  the  worldwide 
flow  of  news  and  information  about  the  Olympic 
Games  and  the  Olympic  spirit,”  said  Allen  H. 
Neuharth,  chairman  of  the  Freedom  Forum. 

The  international  journalists  program  will  be 
directed  by  Gene  Policinski,  the  former  managing 
editor/sports  for  USA  Today,  who  has  been  involved 
in  news  coverage  of  seven  Wmter  and  Summer 
Olympics  Games. 

Among  the  nations  represented  by  the  journalists 
are  Benin,  Grenada,  Guinea-Bissau,  Honduras,  Mongo¬ 
lia,  Togo,  Uruguay,  Yemen  and  Zambia. 

Photos  Online 

ON  IBM’S  OFFICIAL  OlyTnpic  Games  site  at 
http://www.adanta.olympic.org,  it  is  paitner- 
ing  with  the  Olympic  Committee  and  the  Agence 
France-Presse  (AFP)  to  provide  a  real-time  gallery  of 
action  photos. 

About  40  AFP  photos  are  being  posted  daily  to  the 
site.The  photos  can  also  be  accessed  through  AFP’s 
own  Olympic  Report  Web  site  at  http://www.sport- 
sreport.com  /Olympics/,  which  also  offers  continu¬ 
ously  updated  stories,  photos  and  graphics. 

The  agency  has  more  than  100  staffers  in  Atlanta. 


In  fact,  some 
34  advertising 
employees  are  not 
even  coming  into 
the  office  at  all. 
They  have  been 
shifted  to  suburban 
offices  away  from 
the  gridlock  of  the 
so-called  Olympic 
Ring,  a  one-and-a- 
half-mile  area  in 
downtown  Atlanta 
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HAT  A  DlH  ERENCE  an  Olympics  makes:  At  the  Win¬ 
ter  Gantes  in  Lillehammer  two  years  ago,  Associated 
Press  photographers  shot  perhaps  25%  of  their  pic¬ 
tures  with  digital  cameras. 

“'I  bis  time  around,  it’s  exactly  the  opposite.  I’d  say 
[d^al]  could  reach  as  high  as  75%,”  Brian  Horton, 

AP’s^senior  editor/photo,  said  a  few  days  before  the 
Olympics  began. 

It’s  a  measure  of  how  far  the  digital  camera  has 
come  in  news  coverage  that  AP  is  not  simply  shoot¬ 
ing  greater  volumes  with  digital  —  it  is  relying  on 
these  cameras  for  its  most  important  shots. 

“If  [a  picture]  is  critical  — 
it’s  digital,”  Horton  said. 

Most  film  shots,  in  fact,  will 
be  taken  at  the  more  remote 
venues  and  then  mostly  for  ^ 
minor  sports,  he  said.  i 

lU 

'The  dominance  of  digital  at 
this  summer’s  Olympics  can  z 
be  attributed  to  two  factors:  o 
the  physical  setup  of  the  < 
venues  in  Atlanta  and  the 
technical  advances  in  digital 
cameras. 

With  20  of  the  26  venues  located  inside  the  so- 
called  Olympic  Ring  —  a  1.5-mile  radius  downtown 
where  traffic  is  banned  but  the  press  of  visitors  is 
creating  considerable  congestion  —  the  traditional 
system  of  running  film  messengers  has  drawbacks. 

Fortunately,  however,  the  Atlanta  stadiums  and 
other  venues  have  areas  that  lend  themselves  well 
to  sending  digital  images,  Horton  said. 

“In  previous  Olympics,  we  had  more  of  a  main 
press  center  orientation.  We  would  process  or  send 
from  the  main  press  center.  In  Atlanta,  we  will  have  S 
more  remote  locations  than  ever  before  at  an  i 
Olympics,”  Horton  said  in  an  interview  days  before  9 
the  opening  ceremonies.  z 

AP  will  be  using  T-1  and  ISDN  lines  for  transmis-  o 
Sion,  as  well  as  relying  on  POTS  (plain  old  telephone  < 
system),  Horton  said. 

AP  is  also  relying  more  on  digital  because  it  will 
mostly  be  using  the  NC  2000E,  the  camera  wfith 
Nikon  body  and  optics  and  Kodak  back. 

“'The  2(XX)E  can  be  used  in  lighting  situations  that 
we  were  not  able  to  handle  before,”  Horton  said. 

AP  is  fielding  75  photographers  and  film  messen¬ 
gers  in  Atlanta  and  the  remote  Olympic  venues  — 
part  of  a  large  team  of  journalists  and  support  staff  able  to  AGOG 
that  include  20  technicians  who  put  together  the  Olympic  Games, 
press  center  and  remote  site  in  less  than  three  mer  Games  —  ur 
weeks.  gift  show  held  in 


Digital  cameras 
doing  lion's 
share  of  work  for 
APphotogs  at 
Atlanta  Games 


Associated  Press  senior  photo  editor  for  sports,  Brian  Horton 
(left),  and  Mike  Feldman,  AP's  London  senior  photo  editor  for 
news,  check  schedules  for  events  at  the  Olympic  Games. 


Associated  Press  technicians  Kevin  Tinnell  (left)  of  Omaha  and 
Ed  Smith  of  Knoxville  help  set  up  AP  operations  at  the 
Olympic  Games. 
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There  were  some  immediate  problems,  AP’s  tech¬ 
nical  chief  at  the  Olympics,  Bud  Weydert,  said  in  an 
interview  in  the  days  before  the  Games  began. 

“Between  the  shows  [ACOG  technicians]  tried  to 
do  some  things  in  advance,  such  as  laying  cable,” 
Weydert  said  then.  “But  there  is  a  considerable 
amount  of  confusion.  Circuits  aren’t  where  they  are 
supposed  to  be.There  are  problems  with  just  about 
every  facet  of  it  —  telephone,  telecommunications, 
satellite.  Some  things  they  have  been  able  to  resolve 
very  quickly  and  for  others  you  have  to  wait  a  cou¬ 
ple  days. 

“I  wouldn’t  say  this  is  one  of  the  worst  of  these 
events,  but  it  is  far  from  the  best,”  he  said. 

Weydert  talks  from  experience:  He  has  headed 
AP’s  technical  staff  at  every  Summer  and  Winter 
Olympiad  since  the  1S>84  Summer  Games  in  Los 
Angeles.  In  between,  he  has  handled  World  Cups, 
Pan  Am  Games  and  other  high-profile  international 
competition. 

“Lillehammer  was  the  best,”  Weydert  said,  refer¬ 
ring  to  the  1994  Winter  Games.  “The  Norwegians 
were  very  organized  —  everything  went  in  per¬ 
fectly.  And  if  something  didn’t  work  at  first,  before 
you  got  there  it  was  taken  care  of.” 

In  many  ways,  Lillehammer  has  set  a  very  high  bar 
for  Atlanta’s  organizers  to  clear,  he  said. 

“They  may  suffer  in  coming  after  Lillehammer  — 
this  tiny  little  town  where  everyone  thought  it  was 
going  to  be  a  nightmare,  where  no  one  thought  the 
transportation  [planning]  would  work.  And  it  was 
all  done  beautifully,”  said  Weydert,  a  communications 
executive  who  manages  AP’s  Technical  Center  in 
Kansas  City  in  the  off-season. 


BY  MARK  FITZGERALD 

Ban  On 
Live  Coverage 
Draws  Complaints 

W  'OKA  HALF-BILUON  dollars,  NBC  Sports  is  not  only 
8  giylne  exclusive  broadcasting  rights  to  the  Summer 
1  Olympics  in  Atlanta  —  it’s  getting  a  head  start  on 
.m.  news  coverage,  as  well. 

Just  as  in  past  Olympics,  live  coverage  of  news 
conferences  is  restricted  to  the  network  awarded  the 
right  to  broadcast  the  sporting  contests.  In  Atlanta, 
NBC  paid  $456  million  for  the  privilege. 

“In  situations  where  we’ve  guaranteed  exclusive 
rights,  we’ve  tried  to  add  a  little  advantage  by  giving 
the  lights-holding  broadcaster  a  little  edge. . . .  For 
$456  million,  it  seems  to  be  that  a  30-minute  edge  is 
not  that  unreasonable  at  all,”  Richard  Pound,  head  of 
the  International  Olympic  Committee’s  Radio  and 
Television  Commission,  said  in  a  recent  Washington 
Post  article  by  Leonard  Shapiro. 


The  Society  of  Professional  Journalists  says  it  is  a 
tradition  that  should  stop. 

“Access  to  participants  in  the  competition  should 
in  no  way  be  limited  by  the  size  of  the  check  a 
reporter’s  boss  is  willing  to  write,”  SPJ  President  G. 

Kelly  Hawes  wrote  in  a  letter  to  Pound. 

Hawes  asked  the  IOC  to  rethink  the  policy,  which 
he  called  “an  injustice  to  the  athletes  and  to  their 
supporters.” 

“Limiting  live  coverage  of  news  conferences  to  the 
network  holding  broadcast  rights  is  clearly  going  too 
far  in  seeking  to  protect  the  interests  of  the  high  bid¬ 
der.  News  does  not  happen  on  a  tape-delayed  basis, 
and  news  conferences  should  be  no  exception  to  the 
rule,”  wrote  Hawes,  who  is  also  city  editor  of  the 
Muncie  (Ind.)  Star. 

Pound  was  unavailable  for  comment. 

’88  Seoul  Olympics 
Remembered  With 
Journalism  Prizes 

A  GROUP  DEDICATED  to  commemorating  the 
1988  Summer  Olympics  in  Seoul,  South  Korea, 
is  offering  the  equivalent  of  gold,  silver  and  bronze 
medals  for  Olympic  news  coverage  of  the  Games  in 
Atlanta. 

The  Seoul  Olympics  Memorial  Association  has 
created  Olympic  Media  Awards  —  with  cash  prizes 
ranging  from  $1,000  to  $10,000  —  for  stories,  pho¬ 
tographs  and  broadcast  pieces  covering  either  the 
Games  themselves  or  some  other  Olympics-related 
topic.The  association  is  a  nongovernmental  organi¬ 
zation.  “Recognizing  the  media’s  journalistic 
performances  on  the  Olympics  is  long  overdue  in 
view  of  their  vital  contribution  to  today’s  modem 
Olympics,”  said  the  executive  director  of  the 
awards.  Dr.  Jae-won  Lee. 

The  competition  is  open  to  all  journalists, 
whether  accredited  at  the  Atlanta  Games  or  not,  and 
includes  work  published  or  broadcast  for  the  first 
time  from  April  1, 1994  to  Sept.  30, 1996. 

For  information  and  entry  forms,  contact  Lee  at 
the  Ol^'mpic  Media  Awards,  c/o  Cleveland  State  Uni¬ 
versity  (MU-276),  Cleveland,  Ohio  44115.  Tele¬ 
phone:  216687-5437.  Fax:  216687-5435.  E-mail: 
r0729@vmcms.csuohio.edu. 


200th  Birthday 

The  messenger, in  Canandaigua, N.Y.,  will  cele¬ 
brate  its  200th  birthday  on  Oct.  22, 1996. 
Celebratory  plans  call  for  a  special  keepsake  edi¬ 
tion  with  reprints  of  stories  and  events  of  national, 
regional  and  local  history. 
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Small  Daily  Turned 
‘Upside  Down’ 


WORLD’S  big  newspapers  and  wire  ser- 
ices,  ai^  Olympics  is  a  grueling  marathon  pitting 
eman|ling  on-site  logistical  requirements  against 
WtHiltional  deadlines  like  some  kind  of  time/space 
rudge^ match  refereed  by  Albert  Einstein. 

But  sometimes  a  game’s  heaviest  biuden  falls  on 
^small  paper  that  happens  to  have  an  Olympic 
venue  right  in  its  backyard. 

That’s  what’s  happening  in  the  1996  Summer 
Olympics  to  the  Rockdale  Citizen,  the  10,532-circu¬ 
lation,  five-day  evening  paper  in  Conyers,  Ga. 

“The  primary  thing  the  Olympics  is  going  to  do  is 
turn  everything  upside 
down,”  Alice  Queen,  the  Citi¬ 
zen's  news  editor,  said  in  a 
phone  interview  nine  days 
before  the  Games’  opening 
ceremony. 

Since  tlie  Olympics  began 
July  19,  the  Citizen  has 
changed  from  an  evening 
paper  to  a  morning  paper.  On 
Aug.  6,  it  will  become  an 
evening  paper  again.  On  July 
20,  the  Rockdale  Citizen  added  its  first  Saturday  edi¬ 
tion  —  which  will  be  a  permanent  change  for  the 
newspaper  which  had  published  Monday  through 
Friday. 

During  the  Olympics,  it  has  increased  its  press 
run  by  about  50%  and  it  is  publishing  special  sec¬ 
tions  daily.  Not  only  that,  but  six  days  a  week  during 
the  Olympics,  the  Citizen  is  printing  a  special  edi¬ 
tion  of  the  Essen,  Germany,  paper  WAZ  iWest- 
deutsche  AUgemeine  Zeitung).  Perhaps  the  most 
challenging  task  for  the  Rockdale  Citizen  during 
these  Olympic  days,  however,  has  been  preserving 
its  coveted  parking  spaces  at  its  offices  in  the  his¬ 
toric  Old  Town  section  of  Conyer’s  downtown. 

“We’ve  hired  security  people  to  protect  our  turf, 
basically,  so  our  people  can  come  to  work,”  news 
editor  Queen  said. 

Conyers  is  24  miles  away  from  the  epicenter  of 
the  Atlanta  Games,  but  since  opening  day,  it  has  been 
every  bit  as  crowded,  congested  and  controlled  — 
with  some  twists  of  its  own. 

For  Conyers  is  the  site  of  perhaps  —  and  surpris- 
ingly  —  the  most  controversial  Olympic  venue,  the 
equestrian  competition.  The  tony  international 
crowd  that  follows  this  sport  is  not  normally  associ¬ 
ated  with  controversy,  but  feelings  ran  high 
between  the  U.S.  and  Europe  over  whether  to  per¬ 
mit  into  Georgia  some  championship  horses 
infected  with  a  tick-bome  disease  that  was  eradi¬ 


cated  in  this  country  only  after  decades  of  effort. 

“We’ve  all  become  experts  on  piroplasmosis,” 
Queen  said.  She  spelled  the  name  of  the  disease  for 
a  reporter. 

In  the  end,  U.S.  authorities  agreed  to  permit  20 
horses  to  enter  the  country,  although  with  stringent 
conditions  designed  to  protect  domestic  horses 
from  infection. 

Not  necessarily  by  design,  these  same  conditions 
are  just  another  frustration  for  the  newspaper. 

“In  some  areas  around  the  venue  you  need  a  pass 
to  enter,  and  our  carriers  have  already  had  to  get 
used  to  working  with  that 
[condition],”  production  man¬ 
ager  Jeff  Norris  said. 

More  than  30,000  people 
were  expected  to  view  the 
competition  every  day  —  and 
that  doesn’t  count  the  untold 
thousands  more  who  have 
been  dropping  by  Conyers 
for  its  other  tourist  attrac¬ 
tions. 

And  in  a  big  departure 
from  normal  Olympics  procedures,  spectators  at  the 
equestrian  events  are  allowed  to  come  and  go  dur¬ 
ing  the  competition  —  meaning  that  traffic  is 
snarled  not  just  at  peak  times,  but  during  midday  as 
well. 

When  Rockdale  Citizen  executives  sat  down  to 
plan  for  the  Olympics,  it  was  clear  that  evening  pub¬ 
lication  was  out  of  the  question. 

“We  normally  go  to  press  at  10:30  a.m.  and  hit  the 
streets  noonish,”  news  editor  Queen  said.  “Well, 
equestrian  events  are  held  early  because  of  the  heat, 
and  we  just  didn’t  expect  to  be  able  to  deliver  the 
paper.” 

For  the  Olympics,  the  Citizen  is  going  to  press  at 
9:30  p.m.  Readers  were  alerted  to  the  change  about 
three  weeks  before  the  start  of  the  Games. 

At  the  same  time,  the  Citizen's  presses  are  also 
busy  printing  the  German-language  paper  WAZ. 

As  previously  reported,  the  Citizen  will  be  print¬ 
ing  WAZ  Atlanta,  a  special  edition  of  the  Essen,  Ger¬ 
many,  newspaper  that  is  aimed  at  German  visitors  to 
the  Otympics.The  pages  are  assembled  at  the  news¬ 
room  in  Essen,  and  by  a  small  WAZ  editorial  and  pro¬ 
duction  staff  housed  at  Oglethorpe  University  in 
Atlanta. 

The  Citizen  is  receiving  the  pages  over  its  ISDN 
lines,  which  were  installed  in  February  and  enable 
the  paper  to  do  page  assembly  for  its  sister  paper  in 
(See  Small  on  page  37) 


Olympic  event 
impacts  10,000- 
circulation 
Rockdale  (Ga.) 
Citizen 


“We’ve  hired 
security  people  to 
protect  our  turf, 
basically,  so  our 
people  can  come 
to  work,”  news 
editor  Queen  said 
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CELEBRATIN<7  5  YEARS  OF  HELPING  YOU  SERVE  YOUR  READERS 


A:  Because  your  readers  depend  on  them 


VCR  and  TV  manufacturers  now  incor- 
porate  the  VCR  Plus+®  system  into  every  ^ 
model,  so  more  and  more  readers  depend 
on  the  PlusCode®  numbers  in  your  TV  listings 


VCR  Ptus+®  and  PlusONle®  ote  tiodenrarks  d  Gemstor  Developnient  Cotporatiw^  0 1996  Gemstor  DeveiopfTieflt  ConMXction. 
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COMPILED  BY  IAN  E.  ANDERSON 


was  elected  vice 
president/execu¬ 
tive  director. 


KEl^,  managing  I  , 

Miami  Herald,  has  ^HRp[||^B|||[^|  ; 

been  named  man-  l  r  1  /fli 

aging  editor  at  the  j  ^  ^HUlHEi^^H 

Contra  Costa  j  V  | 

r/wes  in  Walnut  j  ■ — 

^  ^  GEORGE  CarUAR  •  BOB  MAGNVSON  KAYHEITZMAN 

Creek,  Calif. 

Earlier,  she  was 

executive  editor  at  the  Long  Beach,  Calif.,  I  TAM  GORDON,  press  secretary  for 
Press-Telegram.  j  Nashville  Mayor  Phil  Bredesen,  has  joined 

j  the  First  Amendment  Center  at  Vanderbilt 
MJNDA  STELZNER,  acting  vice  presi-  !  University  as  communications  director, 
dent/general  manager  of  Times  Eariier,  she  was  a  general  assignment 

Information  Services,  a  subsidiary  of  the  I  reporter  and  correspondent  on  the  feder- 
Seattle  Times  Co.,  has  been  appointed  to  j  al  and  political  beats  at  the  Nashville 
the  position  permanently.  j  Banner. 

Earlier,  she  served  as  chair  of  the  i 

Interactive  Newspaper  Networic,  an  j  MALCOLM  R.  MORSCHENBAVM,  55, 
organization  of  more  than  100  daily  |  a  Florida  lawyer  with  extensive  experi- 

newspapers  that  operate  or  have  an  i  ence  in  real  estate,  banking  and  trans¬ 
interest  in  new  electronic  media.  j  portation  issues,  has  been  elected  as  a 

I  member  of  the  Freedom  Forum  board  of 
The  San  Francisco  Chronicle  has  hired  i  trustees, 
five  1996  summer  interns  including 
MARC  DENNY,  a  graduate  from  the 
University'  of  Montana;  TIM  KAO,  a  grad¬ 
uate  ftom  the  University  of  Califomia- 
Santa  CnxL-,INGMUD  MiDDLETON,  a 
graduate  from  Florida  A&M  University; 
jnJJAN  COHEN,  a  master’s  degree 
graduate  from  the  Unh’ersity  of 
Colorado,  who  was  w'oridng  as  a  copy 
editor  at  the  Denver  Post,  and  NEH 
BECMCER,  a  master’s  degree  graduate 
from  San  Jose  State  University,  who  is 
currently  working  as  a  copy  editor  at  the 
Alameda  Newspaper  Group. 


■k  GEORGE 

C€mJAR,(A, 

executive  editor  at 
tjie  Los  Angeles 

R.MARILYNLEE  -.  .  ? 

Times,  has  been 
promoted  to 

senior  vice  president. 

Cotliar  has  been  with  the  Times  since 
1957  and  served  as  the  paper’s  manag¬ 
ing  editor  from  1978  until  eariier  this 
year. 

ROBERT  MAGNVSON,  44,  editor  of 
the  business  section  for  the  past  six 
years,  was  named  president  of  the 
Orange  County  edition  and  a  vice  presi¬ 
dent  of  the  Times. 

The  Times  also  announced  the  imple¬ 
mentation  of  a  major  reorganization  of  its 
promotion,  public  relations  and  regional 
marketing  functions  in  order  to  more 
effectively  maricet  the  newspaper 
throughout  Southern  California. 

Six  separate  departments  are  being 
consolidated  into  two  new  divisions;  pub¬ 
lic  relations,  and  consumer  promotion 
and  maiketing. 

R.  MARILYN  LEE,  vice  president  of 
human  resources,  was  named  vice  presi¬ 
dent  of  public  af^irs. 

KAY  HEirZMAN,  director  of  market¬ 
ing  for  the  Valley  and  Ventura  County  edi¬ 
tions,  was  appointed  director  of  con¬ 
sumer  promotion  and  marketing. 

LESLIE  BOEHLER,  director  of  brand 
marketing,  becomes  director  of  market¬ 
ing  for  the  daily  Orange  County  edition, 
and  will  report  to  Heitzman. 

LYNNE  T.  JEWELL,  public  relations 
manager  for  the  Valley  and  Ventura 
County  editions,  expands  her  area  of 
responsibility  to  include  all  of  Los 
Angeles  County,  and  will  report  to  Ijee. 

USA  REAIE,  director  of  community 
affairs  for  both  the  Times  and  parent 
Times  Mirror,  will  return  full  time  to 
Times  Mirror  with  increased  responsibili¬ 
ties.  She  is  also  vice  president  for  the 
Times  Mirror  Foundation. 

JAY  LORICK,  director  of  promotion, 
will  serve  as  assistant  to  the  senior  vice 
president  of  consumer  marketing. 


TIMOTHY  KAUCH,  publisher  and  edi¬ 
tor  at  the  Greentvood  Commonwealth, 
was  elected  president  of  the  Mississippi 
Press  Associatiop/Mississippi  Press 
Services  at  the  group’s  130th  anniversary 
convention  in  Biloxi. 

Other  officers  elected  include 
SARAH  BONDVRANT,  editor  of  the 
Senatobia  Democrat  —  vice  president  for 
weeklies/president  elect;  IMJV 
PHILLIPS,  managing  editor  at  the 
Chrford  Eagle  —  vice  president  for 
dailies;  JOHN  CARNEY,  publisher  of 
the  Lawrence  County  Press  in 
Monticello  —  treasurer;  JIM  LAM¬ 
BERT,  publisher  of  the  Copiah  County 
Courier  —  immediate  past  president;  and 
CAROLYN  WILSON,  executive  director 
of  the  association,  who  continues  as  sec¬ 
retary. 


JERRY  TIDWEU,  50,  publisher  of  the 
Hood  County  News,  Granbury,  was 
elected  president  of  the  Texas  Press 
Association  during  the  group’s  117th 
annual  summer  convention  in  Gal¬ 
veston. 

He  succeeds  SARAH  L  GREENE, 
publisher  of  the  Gilmer  Mirror,  who 
becomes  chairman  of  the  association’s 
board  of  directors. 


ROBERT  D.  C41IOraERS,  controller 
at  the  Home  News  Enterprises, 
Columbus,  Ind.,  was  named  president  of 
the  International  Newspaper  Financial 
Executives  association  at  the  group’s 
annual  conference  in  San  Antonio. 

Other  officers  elected  include  JMMES 
FHJAGGI,  Lee  Enterprises,  Davenport, 
Iowa  —  vice  president;  KERMTT 
KAUFFMAN,  Tampa  Tribune  —  treasur¬ 
er,  WELUAM  ZI/RIEX4,  Ottaway 
Newspapers  Inc.,  Campbell  Hall,  N.Y  — 
secretary;  and  ROBERT  J.  KASABIAN 


THOMAS  L  KELLY,  circulation  direc¬ 
tor  at  USA  Today  and  Baseball  Weekly, 
both  in  Arlington,  Va.,  has  been  promoted 
to  circulation  vice  president. 

In  his  expanded  role,  Kelly  will  over¬ 
see  circulation  retail  sales  for  USA  Today 
and  Baseball  Weekly,  USA  Today’s  inter¬ 
national  division  and  USA  Today’s  nation¬ 
al  rack  center. 


ELIZABETH  TAYLOR,  a  corres|x>nd- 
ent  for  Time  magazine,  has  been  named 
the  literary  editor  at  the  Chicago 
Tribune. 
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BY  DEBRA  GERSH  HERNANDEZ 


Covering 

AIDS 


Study  shows  that  AIDS  coverage  over  the 
past  10  years  has  been  broad-based, 
emphasized  protection  and  prevention 
and  did  not  become  politicized 


^fliDrhrs  Study  shows  that  Ai 
|0™.  past  10  years  has 
^‘’ihoulh  emphasized  pro  tec 

a  marked  shift  and  did  not  bei 

toward  focus-  '  '  . 

ing  on  celebri¬ 
ties,  according  to  a  new  report. 

Further,  media  sources  remain  a  major  source  of 
information  about  AIDS  for  American  adults,  nearly 
three  quarters  of  whom  believe  the  media  are 
telling  the  truth  about  AIDS. 

“In  general,  results  of  content  analysis  are  usually 
critical,  but  that  is  certainly  not  the  case  here,”  com- 


S  coverage  over  the  orr 

een  broad-based, 
bn  and  prevention 
me  politicized 

. . .  atrics  and  com¬ 
municable  dis¬ 
eases  at  the  University  of  Michigan  Medical  School, 
who  has  been  active  in  numerous  world  and  U.S. 
AIDS  commissions,  sees  a  missed  opportunity  in  the 
move  toward  celebrity  coverage. 

“The  celebrity  facet  serves  as  a  convenient  way  of 
avoiding  the  issue  that’s  involved,”  she  said. 

“I  don’t  see  the  story  that  we’re  dealing  with 


mented  Andrew  Kohut,  director  of  Princeton  .Survey  (See  AIDS  on  page  35 ) 

Research  Associates,  which 
conducted  the  analysis  spon¬ 
sored  by  the  Henry  J.  Kaiser 
Family  Foundation.  Kohut  also 
is  director  of  the  Pew  Re¬ 
search  Center  for  the  People 
&  the  Press  in  Washington, 

DC. 

AIDS  coverage  over  the 
past  10  years,  Kohut  said,  has 
been  broad-based,  consistent, 
emphasized  protection  and 
prevention  and  did  not 
become  politicized. 

“As  a  consequence,  public 
awareness  and  knowledge 
grew,”  he  said,  during  a  media 
briefing  in  Washington,  spon¬ 
sored  by  the  Kaiser  Family 
Foundation  and  the  National 
Press  Foundation. 

The  only  “relatively  small 
problems”  were  that  the  cov¬ 
erage  was  overwhelmingly 
domestic  —  only  4%  was 
internationally  focused  — 
and  became  more  celebrity 
oriented  over  time,  Kohut 
noted. 

Further,  as  AIDS  news 
became  more  celebrity  dri¬ 
ven,  it  moved  off  the  main 
news  pages  and  into  the  style 
and  sports  sections,  making  it 
an  issue  for  more  non-science 


W^inggu^ 


I 


iniss: 

r.  wvhL* 


John  Morgan  and  Hank  Meyer 

have  sold 

Publishers 

of  Allegan,  MI 

(shopping  guides  with  155,000  distribution) 
to 

Morris  Communications 

We  are  proud  to  have  represented 
Flashes  Publishers  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

1 19  East  Marcy  St.  -  Suite  100,  Santa  Fe.  NM  87501 

(505)  820-2700 
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ADVERTISING/PROMOTION 


BY  LAURA  REINA 


Inquit^’tag,  set 
to  debut  in 
October,  is  a 
new  marketing 
■  tool  being 
offered  to 
newspapers 


CoO''®' 


iburba" 


RED  TAG  SALE 

Take  an  AcK»«t«>nJrt 

MAO/ OFF 


SHOPTOPW 


The  Express  Ad  tag  is  invariably  the  first  thing 
the  reader  sees,  explained  Snyder.  Readers  don’t 
need  to  thumb  through  the  paper  to  get  the  adver¬ 
tising  message;  and  in  many  cases,  they  can’t  open 
the  newspaper  without  removing  it  first.  And 
unlike  traditional  coupons,  there’s  no  clipping 
involved:  the  ad/coupon  is  instantaneously  in-hand. 

Express  Ad  tags  are  easily  targeted  hy  carrier 
route,  ZIP  code,  or  newspaper  delivery  zone. 
Express  Ad  relies  on  the  newspaper  for  zoning:  the 
database  information  required  to  target  these  tags 
is  provided  by  the  newspaper. 

Sales  for  these  tags  are  generated  two  ways:  the 
Express  Ad  sales  team  sells  to  national  advertisers 
and  tlien  approaches  the  papers.The  paper’s  sales 
force  generally  sells  to  local  advertisers. 

But,  “If  a  newspaper  sold  to  a  national  advertiser, 
we  wouldn’t  complain,”  remarited  Snyder. 


IF  NECESSITY  IS  truly  the  mother  of  inven¬ 
tion,  then  a  new  newspaper  marketing  tool, 
slated  to  debut  in  October,  has  come  just  in 
time. 

Will  Snyder,  president  of  Express  Ad,  a 
Highland  Mills,  N.Y.-based  company,  believes  that 
his  company’s  new  product,  Inquirytag,  is  the 
answer  to  the  newspaper  retail  advertiser’s  needs. 

The  company’s  original  program.  Express  Ad  tag, 
has  been  around  for  about  seven  years,  and  since 
Snyder’s  takeover  as  manager  about  a  year-and-a- 
half  ago.  Express  Ad’s  newspaper  client  list  has 

_  gone  from  70  to  180. 

“The  previous  people  who 
owned  the  company  didn’t 
know  how  to  deal  with 
newspapers,”  Snyder  con- 
tends. 

Snyder,  who 

worked  at  Tom  MM 

Murray  Preprints 
(also  Highland 
Park-based)  for 
lllllllllllllllll  about  23  years, 

brought  his  news- 

paper  knowledge  over  to  Express  Ad, 
and  has  helped  the  company  grow. 

The  concept  behind  the  original 
Express  Ad  tag  is  surprisingly  simple. 

The  tag  is  a  card  with  an  ad  and/or  a 

coupon  printed  on  it.  Glued  onto  the  tag 

is  the  sinall  plastic  lock  that  is  now  com-  BH 

monly  used  to  tie  bread  bags.  News- 

paper  carriers  can  either  attach  these 

tags  to  rubber  bands  wrapped  around  a  K| 

newspaper,  or  tie  a  newspaper  polybag  m 


pUoMtakaom 

ondwc'lMnd) 


Nusepowlerarl^iiKlIwniln'' 


The  company's  original  program,  Express  Ad 
tag,  has  been  around  for  about  seven  years, 
and  its  newspaper  client  list  has  gone  from  70 
to  180.  The  tag  is  a  card  with  an  ad  and/or  a 
coupon  printed  on  it.  Glued  onto  the  tag  is  the 
small  plastic  lock  that  is  now  commonly  used 
to  tie  bread  bags.  Newspaper  carriers  can 
either  attach  these  tags  to  rubber  bands 
wrapped  around  a  newspaper,  or  tie  a 
newspaper  polybag  with  it. 
The  Inquirytag  works  on  the  same  principle 
as  Express  Ad  tags.  But  instead  of  just  a  card 
attached  to  the  plastic  “lock,”  a  mini-catalog, 
devoted  to  a  single  advertiser,  will  be  attached. 
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Express  Ad  makes  its  money  from  the 
production  of  the  tag,  and  newspapers 
make  their  money  by  charging  a  distrib¬ 
ution  price.  And  the  advertiser  gets  a 
highly  targeted,  highly  visible  advertis¬ 
ing  vehicle:  but  not  without  a  high 
price. 

Lance  Helm,  retail  advertising  manag¬ 
er  for  the  Portsmouth  (N.H.)  Herald, 
explained  that  he  and  his  sales  staff  con¬ 
centrate  on  convincing  ad\  ertisers  of 
the  value  of  this  product  because,  “It’s 
more  expensive  than  what  newspaper 
advertisers  are  used  to,”  he  said. 

But  convincing  advertisers  hasn’t 
been  too  difficult.  The  first  Express  Ad 
tag  program  that  ran  with  the  Herald 
was  for  a  national  advertiser.  National 
Tire  Warehouse,  and  was  sold  by 
Express  Ad.  The  program  ran  three  times 
in  1995. 

Helm  since  developed  Express  Ad  as 
a  marketing  program  for  his  staff  to  use. 
So  far  this  year.  Helm  has  sold  two 
Sunday  drops  to  local  advertiser,  Yudy’s 
Tire.  And,  he  claims,  he  has  other  adver¬ 
tisers  who  are  interested. 

Helm  likes  the  Express  Ad  tag 
because  it’s  a  reach  mechanism  that  is 
also  couponable. 

“So  even  if  they  don’t  read  the  paper, 
they’re  going  to  see  it  hanging  off  the 
bag,”  remarked  Helm.  And  nowadays, 
readers  don’t  have  the  time  or  inclina¬ 
tion  to  clip  coupons  when  they  do 
open  the  paper. 

It’s  a  great  way  to  target  advertisers 
who  pay  for  reach  buys.  Helm  further 
explained.The  price  is  comparable  to  a 
radio  buy,  but  you  can’t  clip  a  coupon 
out  of  a  radio  commercial,  he  mused. 

“It  helps  me  take  a  bite  out  of  com¬ 
peting  media,”  Helm  said.  “This  is  what 
newspapers  need  to  set  themselves 
apart,  again.” 

Rush  Workman,  managing  director  of 
free-standing  inserts,  direct  response 
and  miscellaneous,  for  the  New  York 
Times,  explained  that  though  his  paper 
has  only  used  Express  Ad  tags  once,  the 
paper  will  most  likely  use  them  again 
by  the  end  of  the  year. 

The  Times  charges  Express  Ad  tag 
advertisers  the  same  general  rate  as  it 
does  for  polybags  (an  open  rate  of  $160 
per  1,(XX)).  And  though  this  is  expen¬ 
sive,  advertisers  seem  to  like  it,  as  does 
the  paper,  said  Workman. 

“We  bag  every  day.  So  it’s  not  a  bur¬ 
den  for  us  to  tag  them,”  Workman 
explained. 

There  is  a  great  interest  in  the 


upcoming  Inquirytag  among  Times 
advertisers,  Woikman  said. 

The  Inquirytag,  (which  will  be  test- 
dropped  by  a  well-known  East  Coast 
newspaper  in  October,  hinted  Snyder) 
works  on  the  same  principle  as  Express 
Ad  tags.  But  instead  of  just  a  card 
attached  to  the  plastic  “lock,”  a  miiu-cata- 
log,  devoted  to  a  single  advertiser,  will 
be  attached. 

The  technology  to  produce  multiple- 
page  tags  has  been  a  long  time  coming: 
before  the  pages  would  get  stuck  in  the 
machine  that  glues  the  locks  to  the  tags. 
But  now  the  technology  to  safely  glue 
on  the  locks  has  been  invented. 

Snyder  feels  the  Inquirytag  is  great 
news  for  the  retailer  who  may  be  frus¬ 
trated  with  other  types  of  newspaper 
advertising.The  Inquirytag,  in  essence, 
works  as  an  exclusive,  front-page  ad,  and 
is  as  easilj'  targeted  as  the  Express  Ad 
tag. 

The  advertiser  for  the  test  drop  will 
be  a  well-known  catalog  company, 
remailied  Snyder. 

Snyder  wants  his  company  to  focus 
on  servicing  the  needs  of  catalogers, 
who  normally  don’t  advertise  in  news¬ 
papers.  He  wants  catalogers  to  use 
newspapers  as  an  alternative  source  to 
mailing;  running  an  Inquirytag  program 
costs  less  than  mailing,  he  said. 

“As  long  as  the  newspapers  maintain 
the  cost  differential  between  the  distrib¬ 
ution  of  the  tag  in  newspapers  and  the 
cost  to  mail  a  catalog,  newspapers  can 
become  an  important  alternative  source 
to  mail  for  the  cataloger,”  Snyder  ex¬ 
plained. 

Express  Ad  and  newspapers  can  meet 
the  retailer’s  needs  by  maintaining  the 
cost  differential  and  by  providing  tight 
zoning,  Snyder  said. 


PennySaver 
Ads  Online 

The  entire  inventory  of  classi¬ 
fied  and  private-party  advertising 
from  all  165  editions  of  the  California 
PennySaver  is  available  on  a  new  Web 
site,  PetmySaver  USA,  it  was  announced. 

Information  in  the  shopper  group, 
owned  by  Capital  Cities/ABC  Inc.,  will  be 
updated  weekly  at  http://www.pen- 
nysaverusa.com. 

Headquartered  in  Vista,  Calif.,  the 
PennySaver  publishing  group  has  a  com¬ 
bined  circulation  of  2.1  million. 


Magazine  Ads 
Up  In  June 

The  pubushers  information 

Bureau  reported  that  total  magazine 
advertising  revenue  for  June  1996  was 
$925,496,531,  which  is  up  by  14.3% 
from  June  1995.  Ad  pages  for  the  month 
were  17,134.09,  a  1.3%  increase  over 
June  1995.  For  January  through  June 
1996,  advertising  revenue  was  up  8.3% 
above  the  same  period  a  year  ago,  at 
$5,256,2(X),358.  Pages  were  down  1 .9%, 
for  a  total  of  101,959.81. 

Nine  top  10  categories  showed 
increases,  with  six  above  the  14.3% 
average:  Computers,  Office  Equipment 
&  Stationery  (up  36.9%,  up  $25.6  mil¬ 
lion);  Automotive,  Auto  Accessories  & 
Equipment  (up  l6.7%,up  $19.4  million); 
Drugs  &  Remedies  (up  38%,  up  $14.6 
million);  Foods  &  Food  Products  (up 
27.1%,  up  $13.5  million);  Travel,  Hotels 
&  Resorts  (up  25.5%,  up  $7.4  million); 
and  Cigarettes,  Tobacco  &  Accessories 
(up  14.5%,  up  $3.7  million). 


JVl 


lARKET 

Analysis  and 
Development 

Currow  &  de  Montmollin,  Inc., 
conducts  comprehensive  market 
potential  analyses  and  develops 
new  strategies  to  maximi-ze 
revenue  growth. 

C&de  is  a  full  so^^ice  rKW^M^r 
consulting  company,  run  by 
forma  rtewpaper  executives,  that 
also  provides  a  full  range  of 
marketing  suppat  including 
customer  service  programs, 
product  development,  acquisition 
analysis,  subscriber  and 
consumer  research,  and  strategic 
planning. 


cisde 


CuRRCW  &  DE  Montmollin,  Inc 


7010  S.W.  54th  Street 
Miami,  Florida  33155-5624 
(305)  062-8924  •  FAX  (305)  665-1563 
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Settlement  talks 
stalk  plaintiff 
hires  neiv 
^lawyer,  neiv 
1  CEO 


BY  JIM  ROSENBERG 


iE&P,  Mar.  23,  p.  39). 

On  June  7,  Williams  took  the  top  job  at 
Cincirmati  Microwave,  where  she  had  served  as 
director.  But  during  the  three  months  the  former 
Amdahl  executive  served  as  SlI’s  interim  CEO,  after 
the  departure  of  William  Aaronson,  SlI  and  CE 
began  talks  that  promised  an  end  to  the  lawsuit, 
according  to  CE. 

A  June  6  letter  from  SlI  chief  operating  officer 
Jack  Pritchard,  however,  sunk  chances  for  a  negoti¬ 
ated  settlement,  according  to  CE,  because  it  signifi- 
candy  altered  proposed  terms  of  agreement 
between  the  companies. 

CE’s  hopes  for  a  fresh  start  with  Williams  in 
spring  may  rekindle  this  summer.  On  July  1,  Frank 
Washington  took  over  as  SIl  president  and  CEO 
(E&P,  June  20,  p.  42).  On  his  second  day  at  the 
job,  Washington  said  that  while  the  lawsuit  “is  on 
my  radar  screen”  and  of  great  interest,  it  remained 
something  he  had  “yet  to  get  into  very  much.” 

“I’m  obviously  in  a  position  to  bring  a  fresh 
approach  there,”  said  Washington,  adding  that  he 
was  “trying  to  keep  an  open  mind”  about  the  suit 
and  other  matters  while  he  learned  more  about 
them  and  gained  “the  benefit  of  all  sides  of  these 
kinds  of  discussions.” 

Observing  no  immediate  effect  on  the  suit  by 
the  change  at  the  top  at  SII,  CE’s  lawyer,  John  Stice, 
nevertheless,  said  he  thought  that  among  the  first 
things  Washington  would  do  in  his  new  job  would 
be  to  assess  the  potential  for  recovering  damages 
and  comparing  any  award  he  might  expect  with 
his  company’s  legal  costs  to  date. 


UA  N  AMUSING  STUNT,”  remarked 

Steve  Nilan.  “But  we’re  not  going  to 
react  to  it.” 

It  was  all  the  System  Integrators 
Inc.  business  development  vice 
president  would  say  of  a  model  in  a  bridal  gown 
strolling  about  CE  Engineering  Publishing  Systems 
Inc.’s  Nexpo  booth  last  month  in  search  of  her 
wayward  groom. 

CE  and  the  larger,  longtime  newspaper  systems 
vendor  were  on  the  brink  of  settling  their  differ¬ 
ences  and  forming  a  parmership  when,  just  10 

days  before  the  annual  indus- 
try  technology  conference 
iip|■[|M  and  trade  show,  an  SlI  execu- 

tive  scotched  the  pending 
pact,  according  to  CE. 

At  the  show,  Nilan  held 
fast  to  the  position  his  com- 
pany  has  maintained  for  the 
past  year.  “We  don’t  com¬ 
ment  publicly  on  legal  situations,”  he  said. 

In  spring  of  last  year,  Sacramento-based  SII  filed 
suit  alleging  that  CE,  in  nearby  Loomis,  misappro¬ 
priated  SII  technology  to  develop  its  publishing 
software,  that  its  founders  violated  a  confidentiality 
agreement  they  signed  before  leaving  SII  in  the 
1980s,  and  that  CE  infringed  SB’s  logo  —  aU  of 
which  CE  denies  (E&P,  June  10, 1995,  p.  36). 

A  lawsuit  SII  brought  against  CE  several  years 
eariier  was  settled,  with  what  CE  executives  say 
was  a  promise  not  to  sue  again. 

CE  contends  that  it  legally  reverse-engineered  SII 
technology. 

“We  showed  them  how  we  did  it,”  CE  co¬ 
founders  Chris  Ellsworth  and  Robert  Waterhouse 
both  said  at  their  Nexpo  booth.  CEO  Ellsworth  also 
said  his  firm  could  not  simply  have  stolen  SII 
Coyote  code  written  for  an  Intel  80386/486 
processor  when  CE’s  software  runs  on  both  Intel 
and  Motorola  68000  processors. 

As  recently  as  March,  SB’s  then-chief  executive 
Erika  Williams  said  her  company  was  vigorousl>' 
pursuing  the  suit  in  the  belief  it  had  “a  pretty 
strong  case”  for  theft  of  intellectual  property'. 

Ellsworth  and  Waterhouse  threatened  counter¬ 
suits  that  they  believed  could  force  SB  to  liqui¬ 
date.  enabling  them  to  buy  rights  to  the  contested 
software.  Waterhouse,  who  is  president,  said  his 
interest  in  doing  so  was  solely  to  end  the  dispute, 
which  he  said  was  a  waste  of  money  that  could 
better  be  spent  on  development  by  both  firms 


CE  Engineering  Publishing  Systems  Inc.  co-founders  Chris 
Ellsworth  (left)  and  Robert  Waterhouse  contend  that  their 
company  legally  reverse-engineered  SII  technology. 
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Waterhouse  said  he  told  Sn  chief 
financial  officer  Jim  Williams  that  he 
believed  it  is  not  in  CE’s  best  interest  to 
see  sn  go  out  of  business  and  that  he 
was  willing  to  work  with  SlI  on  licens¬ 
ing,  distribution  and  future  projects. 

An  ensuing  meeting  with  SII  officials 
led  to  what  CE  presumed  to  be  agree¬ 
ment  on  terms  of  an  Sn-CE  relationship, 
said  Waterhouse.  “But  it  never  got  to 
that  point,”  he  said,  in  reference  to  any 
business  relationship. 

CE  sales  director  Don  Rich  attributed 
Sirs  initial  willingness  to  talk  with  CE  to 
pressure  earlier  this  year  from  members 
of  the  larger  company’s  user  group.  CE’s 
Decade  woricstation  software  puts 
Coyote  functionality  on  Windows  PCs 
and  Macs.  While  some  SII  users  asked 
for  such  products,  SB  wrote  for  OS/2 
before  Wmdows  and  declined  to  offer  a 
Macintosh  version.  Rich  said  CE  thought 
SII  would  become  a  reseller  for  CE,  per¬ 
haps  adding  value  by  integrating 
Decade  woiicstations  with  SII  systems. 

Expecting  SB  to  sign  on  as  a  sales,  mar¬ 
keting  and  development  partner,  CE  pre¬ 
pared  to  train  SB’s  staffers  and  to  exhibit 
in  its  Nexpo  booth,  according  to  Rich. 

“At  the  eleventh  hour.  Jack  Pritchard 
got  involved,”  said  Rich.  “We  had  what 
we  thought  was  an  agreement  in  place,” 
he  continued,  when,  at  a  meeting  to 
finalize  arrangements  and  ensure  that 
everyone  understood  them,  CE  was 
“blind  sided”  by  Pritchard. 

Rich  said  SB’s  new  terms  included: 
exclusive  distribution  rights  to  CE  prod¬ 
ucts,  doubling  its  take  to  60%  of  their 
selling  price,  and  a  severing  of  CE’s  rela¬ 
tionships  with  other  vendors  (e.g.,  CCI 
Europe,  Harris). 

CE  refused  on  all  points,  said 
Waterhouse,  adding  that  he  had 
promised  all  customers,  including 
Reuters  and  the  Los  Angeles  Times,  that 
he  would  never  give  control  of  Decade 
to  SB.  Last  year’s  sale  to  the  Times  may 
eventually  put  Decade  software  on 
more  than  1,500  woricstations.The 
Baltimore  Sun  may  become  the  second 
big  Times  Mirror  customer  site. 

Exclusivity  also  was  rejected,  accord¬ 
ing  to  Rich,  because  CE  expects  to  have 
products  other  than  Decade,  and  still 
plans  to  develop  a  full  publishing  sys¬ 
tem.  But  under  SB’s  new  terms,  he  said, 
“we  would  have  no  alternative  to  come 
back  on  the  market.” 

While  SB’s  core  product  is  among  the 
best.  Rich  said,  “We  feel  there  is  a  real 
need  for  a  product  with  similar  capabili- 


After  the  departure  of  Systems  Integrators 
president  and  CEO  William  Aaronson,  CE 
said  it  held  talks  with  SII  on  an  agreement 
to  end  the  lawsuit. 

ties  in  the  middle  maricet  arena,”  espe¬ 
cially  for  classified  advertising. 

With  respect  to  front  ends,  he  said 
customers  give  up  some  of  the  best 
aspects  of  SB’s  systems  when  they 
adopt  its  OS/2-based  MTX  product. 

All  those  interviewed  at  CE  said  talks 
with  SB  have  not  necessarily  ended  and 
that  their  firm  is  still  willing  to  listen  to 
a  “legitimate”  offer. 

In  the  meantime,  said  Ellsworth,  the 
discovery  phase  of  the  suit  (slated  to  be 
heard  next  April)  was  ending.  A  subpoe¬ 
naed  SB  staffer  and  former  CE  employee 
never  appeared  at  his  deposition, 
according  to  EUsworih,  who  added: 
“Discovery  ends  July  16,  and  they 
haven’t  deposed  a  single  person.” 

Waterhouse  predicted  that  without 
taking  depositions,  SB  will  be  unable  to 
show  it  has  a  case,  and  CE  will  be  grant¬ 
ed  a  summary  dismissal. 

As  spring  turned  to  summer,  howev¬ 
er,  CE  attorney  Stice  reported  that  SB 
hired  a  new  law  firm,  which  asked  that 
discovery  be  extended  90  days. 

“Understandably,  they  wanted  more 
time  before  they  committed  themselves 
to  any  further  discoveries  like  deposi¬ 
tions,”  said  Stice.  “We  have  no  objection 
to  that.  Certainly  I  would  want,  under 
the  same  circumstances,  a  little  breath¬ 
ing  room,  too.” 

Until  now,  said  Stice,  progress  had 
been  very  slow  “because  their  attorneys 
wouldn’t  cooperate.”  But  he  said  SB’s 
new  law  firm  “seems  very,  very  coopera¬ 
tive,  and  they're  going  to  give  us  the  dis¬ 
covery  we’re  entitled  to.” 

Estimating  it  will  be  another  three 
months  before  discovery  is  concluded. 


Stice  remarked,  “It’s  too  bad,  but  we’ve 
got  1 1  months  before  trial,  so  nobody’s 
in  any  big  hurry.” 

Though  the  plaintiff  changed  lawyers, 
CE’s  expectation  has  not  changed. 
Through  the  earlier  negotiations,  in 
which  he  did  not  participate,  Stice  said 
CE  learned  that  SB  wanted  the  suit 
dropped.  “They  recognize  now . . .  that 
they  don’t  have  a  case,”  he  said,  adding 
that  he  expects  the  matter  to  be  settled 
within  60  days. 


Newsprint  Numbers 

U.S.  DAILY  NEWSPAPERS  consumed 
748,000  metric  tons  of  newsprint  in 
April,  4.6%  less  than  a  year  earlier,  accord¬ 
ing  to  the  Newspaper  Association  of 
America. 

Publishers’  end-of-month  newsprint 
inventories  totaled  almost  1.18  million 
tons  for  April,  representing  a  47-day  sui> 
ply  and  a  19.6%  increase  from  the 
9^,000  tons  (39  days)  in  April  1995. 

PAGE  Elects 
Officers 

Ned  J.  BRADLEY,  president  of  Home 
News  Enterprises,  Columbus,  Ind., 
was  elected  president  of  the  PAGE  news¬ 
paper  purchasing  cooperative  for  the 
next  fiscal  year,  succeeding  Concord 
(N.H.)  Monitor  publisher  Tom  Brown, 
who  moves  to  chairman,  replacing  PR. 
Eyeriy,  president  of  the  Bloomsburg,  Pa., 
Press-Enterprise. 

Bradley,  whose  company  joined  PAGE 
in  1984,  its  first  year,  has  been  a  director 
since  1988,  has  served  as  treasurer  and 
vice  president,  and  has  chaired  the 
newsprint  committee  for  five  years. 

Dix  Communications  vice  president 
and  publisher  of  the  Alliance,  Ohio, 
Review,  G.  Charles  Dix  IB,  a  PAGE  direc¬ 
tor  since  his  company  joined  the  coop 
in  1984,  was  elected  vice  president. 

Directors  re-elected  to  three-year 
terms  were  David  T.  Lucey,  Record 
Journal  Publishing  Co.,  Meriden,  Conn., 
Eugene  W.  Schulte,  United  Commu¬ 
nications  Corp.,  Kenosha,  Wise.,  and  San 
Diego-based  Brehm  Communications 
president  William  J.  Brehm,  who  was  also 
re-elected  treasurer. 

General  manager  H.  Charles  Berky  was 
re-elerted  PAGE  secretary,  and  operations 
manager  John  W.  Snyder  was  elected 
assistant  secretary/treasurer. 
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Vendors’ 

Agreements 


onotype  Systems  Inc.,  Rolling 
Meadows,  Ill.,  now  distributes  to 
the  newspaper  industry  prod¬ 
ucts  from  Scitex  America 
Corp.,  Bedford.  Mass.  Monotype’s 
RIPexpress  is  compatible  with  Scitex  Dolev  drum 
imagers,  which  can  also  take  advantage  of 
Monotype  servers  and  multiplexers. 

The  Atlanta-based  Software  Construction  Co., 
which  specializes  in  image  processing  and  manage¬ 
ment  software,  appointed  ND  Comtec  Ltd., 
Newbury,  U.K.,  as  a  European  distributor  of  its 
products,  see  said  it  also  is  working  on  several 
software  development  projects  with  ND  eomtec, 
the  publishing  solutions  division  of  NDUK,  a  sub¬ 
sidiary  of  Oslo-based  Telenor,  Norway’s  state-owned 
public  telephone  system. 

System  integrators  Inc.,  Sacramento,  became  a 
Netscape  OEM  reseller,  supplying  its  Integrated 
Applications  Suite  for  online  publishing. 

SB’s  1-4  News  provides  “business  process  analysis 
and  recommendations,”  the  Netscape  suite  of  Web 
server  software  “for  publishing,  community  and 
commerce”  and  Netscape’s  Navigator  browser  (pri¬ 
vately  branded  for  publication  customers).  Also 
provided  are  automated  work  flow  from  print  pro¬ 
duction  to  the  World  Wide  Web  via  SB’s  Weblink 
products  for  automated  home  page  updates,  inte¬ 
gration,  training  and  support. 

Oklahoma  Publishing  Co.,  which  produces  the 
220,00()-circulation  Daily  Oklahoman  on  SB  sys¬ 
tems,  launched  Oklahoma  On-Line  using  \A  News 
and  Netscape’s  Commercial  Application  Suite. 

SB  also  now  resells  the  FaxAction  inbound  fax 
OCR  server  from  Associated  Information 
Systems  International,  Auburn,  Calif.  The  soft¬ 
ware  was  written  by  Sacramento-based  Competent 
Consulting. 

In  an  agreement  covering  the  North  American  mar¬ 
ket,  Digital  Equipment  Corp.,  Maynard,  Mass.,  is 
now  an  authorized  integrator  of  the  Advertising 
Management  System  from  Publishing  Partners 
International,  Manchester,  N.H. 

PPI  said  the  pact  corresponds  to  its  plan  to 
maintain  growth  while  serving  larger  newspapers, 
drawing  on  Digital’s  experience  and  using  its  Alpha 
servers.The  agreement  calls  for  Digital’s  multime¬ 
dia  services  consulting  gn)up  to  provide  sales,  sup¬ 
port  and  installation.  AMS  relies  on  Microsoft 


Windows  NT-based  servers  and  SQL  Server  rela¬ 
tional  database.  It  integrates  Microsoft  Office  word 
processing  and  spreadsheet  programs  classified 
and  display  ad  order  entry,  classified  pagination 
and  billing  and  advertising  receivables. 

System  integrator  CNI  Corp.,  Newton,  Mass.,  is  an 
authorized  distributor  of  NewsView  Solutions  text 
and  image  archiving  systems  and  online  conversion 
and  transmission  software  developed  by  Tribune 
Solutions,  Lewiston,  Idaho,  and  sold  and  support¬ 
ed  by  Lexis-Nexis,  a  Dayton,  Ohio-based  division 
of  Reed  Elsevier  Inc. 

ECRM  /fic.,Tewksbury,  Mass.,  acquired  Holotek 
Ltd.,  Henrietta,  N.Y.,  a  privately  held  developer  of 
optical  subsystems  and  imaging  devices  —  technol¬ 
ogy  that  ECRM  said  complements  its  own  product 
development  strategy,  and  which  is  used  in  film 
and  plate  imagesetters  and  in  step-and-repeat 
machines.  Holotek’s  20-person  operation  will 
remain  in  suburban  Rochester. 

LogEtronics  Corp.,  Springfield, Va.,  acquired 
selected  assets  of  CFD  Systems,  also  known  as 
Pako  Corp.,  Plymouth,  Minn.  At  least  two  former 
Pako  sales  and  technical  staffers  joined  LogE.The 
acquisition  came  in  the  wake  of  the  bankruptcy  of 
CFD/Pako,  a  LogE  competitor. 

The  “major  asset”  LogE  said  it  acquired  are  distri¬ 
bution  rights  and  inventory  of  Norway’s  Norscreen 
AS.  Also  included  are  online  system  designs  and 
inventory  for  Bray  Film  Processors  Ltd.,  in  the 
United  Kingdom.  LogE  said  it  will  integrate  the 
companies’  products  into  its  own  line. 

German  press  maker  Heidelberger 
Drucksmaschinen  AG  acquired  Stork  Contiweb 

KV. ,2i  Dutch  manufecturer  of  web  splicers  and 
dryers. 

The  buyer  said  the  acquisition  enables  its 
Heidelberg  Harris  business  in  Dover,  N.H.,  to  offer 
“more  fully  integrated  heatset  web  press  systems.” 
Stork  Contiweb  technology  is  already  incorporated 
in  Heidelberg  Harris’  Sunday  Press.  Operating  as  a 
Heidelberg  Group  division.  Stork  Contiweb  will 
remain  at  its  headquarters  in  Boxmeer. 

LM. A.G.E.  Inc.,  New  York,  is  a  North  American  dis¬ 
tributor  and  integrator  of  Page  Director  Ad  Layout 
and  Classified  Layout  systems  from  Managing 
Editor  /wc,Jenkintown,  Pa. 
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S.E  Approves 
Anti-Red-Line  Law 

CAN  A  CITY  government  force  news-  store’s  database.  Wilcox  added,  however,  “There  are 
paper  publishers,  pizza  makers  and  some  areas  there  I  wouldn’t  feel  good  sending 
florists  to  deliver  their  products  in  somebody,  and  people  would  refuse  to  go  there.” 
high-crime  areas?  Hearst  was  quoted  in  the  Examiner  as  saying  the 

The  San  Francisco  Board  of  agency  has  designated  some  “nondelivery”  districts 


Measure  targets 
'  businesses  that 
refuse  to  deliver 
to  high-crime 
neighborhoods 


CAN  A  CITY  government  force  news¬ 
paper  publishers,  pizza  makers  and 
florists  to  deliver  their  products  in 
high-crime  areas? 

The  San  Francisco  Board  of 
Supervisors  thinks  so.  It  voted  unanimously  recent¬ 
ly  to  make  it  illegal  for  busmesses  that  advertise 
home-delivery  service  to  refuse  to  deliver  to  peo¬ 
ple  in  dangerous  neighborhoods. 

Steve  Hearst,  vice  president  of  circulation  for  the 
San  Francisco  Newspaper  Agency,  the  business  arm 
of  the  San  Francisco  Chronicle  and  San  Francisco 

_ Examiner,  expressed  doubt 

the  ordinance  will  survive  a 
legal  challenge,  but  vowed  to 
continue  the  agency’s  prolicy 
of  refusing  to  send  carriers 
into  neighborhoods  it  consid¬ 
ers  dangerous. 

The  ordinance  requires  the 
signature  of  Mayor  Willie 
Brown  to  become  law,  but 
board  president  Kevin  Shelly  has  asked  the  city 
attorney  to  determine  the  measure’s  chances  if 
challenged. 

Hearst,  in  an  interview,  said  the  agency  provides 
vending  machines  outside  the  city’s  housing  proj¬ 
ects  and  other  areas  considered  dangerous,  and  it 
assures  same-day  mailing  to  subscribers  who  ask 
for  it. 

“It’s  a  difficult  problem,  and  not  only  in  San 
Francisco,”  he  said.  “But  we’re  not  going  to  go  in 
there  if  our  delivery  people  are  at  risk.”  He  said 
some  agency  carriers  had  been  mugged  before  the 
agency  halted  delivery  in  those  areas. 

The  ordinance  was  introduced  by  supervisor 
Willie  Kennedy  after  two  pizza  restaurants  refused 
to  deliver  to  her  grandson  in  the  Hunters  Point 
project. 

She  was  quoted  in  the  Examiner  as  stating:  “I 
could  live  forever  without  a  pizza,  but  it’s  not  fair 
that  people  who  live  and  pay  taxes  in  the  city 
can’t  get  a  pizza  or  a  cab.” 

Kennedy  had  called  for  harsh  penalties,  includ¬ 
ing  the  removal  of  a  company’s  business  or  fi^- 
chise  license,  but  the  law  as  approved  merely 
authorizes  the  district  attorney  or  city  attorney  to 
seek  civil  damages  against  violators. 

David  Wilcox,  the  owner  of  one  of  the  pizza 
places,  told  the  Examiner  his  employees  did  not 
deliver  to  Kennedy’s  grandson  because  he  had 
moved  to  a  new  street  that  was  not  listed  in  the 


store’s  database.  Wilcox  added,  however, “There  are 
some  areas  there  I  wouldn’t  feel  good  sending 
somebody,  and  people  would  refuse  to  go  there.” 

Hearst  was  quoted  in  the  Examiner  as  saying  the 
agency  has  designated  some  “nondelivery”  districts 
where  “there  is  a  clear  and  present  danger  to  our 
carriers,  employees  and  equipment.”  He  said  the 
company  has  had  difficulty  recruiting  carriers  to 
distribute  in  certain  areas,  which  he  did  not  name. 

San  Francisco  Police  Chief  Fred  Lau  said  officers 
will  provide  escorts  for  service  company  workers 
who  feel  in  danger  when  making  deliveries. 

Calls  to  several  other  metropolitan  newspapers 
revealed  they  have  problems  in  some  neighbor¬ 
hoods  but  generally  distribute  papers  there  any¬ 
way. 

Paul  Caniglia,  home-delivery  manager  for  the 
New  Yoric  Daily  News,  said  no  whole  area  is  red- 
lined,  but  carriers  avoid  going  into  particular  build¬ 
ings  in  some  projects. 

“Collection  in  those  places  is  more  of  a  problem 
than  delivery,”  he  went  on.  “We  have  a  pretty  good 
feel  for  our  local  market  and  rely  on  the  judgment 
of  our  carriers.”  He  estimated  that  about  25%  of  the 
buildings  in  some  neighborhoods  are  considered 
dangerous. 

The  Chicago  Tribune  puts  no  areas  off  limits, 
said  vice  president  Howard  Hay,  former  circulation 
director. 

“It  was  a  problem  when  we  had  youth  carriers 
—  especially  with  their  parents  —  but  now  we 
recruit  adults  from  the  neighborhoods  and  it’s 
working  out  very  well,”  he  continued. 

“We  have  had  problems  but  we  go  wherever  the 
sales  are,”  said  Charles  Fancher,  vice  president/com¬ 
munications  and  public  affairs  for  the  Philadelphia 
Inquirer. 

Carriers  at  the  Washington  Post  have  run  into 
trouble  in  some  districts,  but  the  paper  maintains 
delivery  to  all  subscribers,  said  Troy  Yeske,  an  assist¬ 
ant  to  circulation  director  Steve  Reed. 

Los  Angeles  Times  deals  with  problems  in  crime- 
ridden  neighborhoods  by  making  later  deliveries  to 
some  customers,  according  to  circulation  director 
Jack  Klunder. 

“If  there  is  danger  in  a  certain  place,  we  will  ask 
the  customer  if  we  can  bring  him  the  paper  at  7 
a.m.  instead  of  4  or  5  o’clock,  and  usually  he  will 
agree,”  Klunder  added.  “These  are  buildings  where 
there  has  been  drug  dealing.  We  will  not  ask  a  car¬ 
rier  to  go  into  any  building  we  would  not  go  in 
ourselves.”  ■ 
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debuts  in 
partnership  with 
Acctt  Weather  and 
Yankee  Publishing 


BY  JODI  B.  COHEN 


The  Internet 


lems  as  anyone  else  does  in  this  business,”  he  said. 
“However,  we  think  it’s  one  stop  purchasing  which 
is  virtually  impossible  on  the  Internet  at  the 
moment.” 

Currently,  the  only  national  advertiser  lined  up  is 
Nabisco  —  a  JSl  client  and  charter  sponsor.  Levitan 
expects  more  advertisers  to  sign  up  and  he 
expects  between  30-40  newspapers  to  be  signed 
up  when  the  site  launches  this  month. 

Currently,  Yankee  Publishing’s  New  England 
Travel  Site,  Newhouse’s  American  City  Business 
Journals,  the  New  Orleans  Times-Picayune,  Cleve¬ 
land  Plain  Dealer,  Syracuse  Online  and  the  St. 

Louis  Post-Dispatch  have  signed  up. 

The  national  advertising  banner  starts  the  home 
page,  then  a  spot  for  each  individual  newspaper’s 
logo,  current  conditions  in  the  area  the  visitor  lives 
in,  and  the  five-day  forecast  for  the  closest  city  — 
complete  with  animated  GIFs  simulating  realistic 
rain,  lightening,  snow  or  clear  conditions,  without 
the  noise. 

“We  wanted  to  use  multimedia  that  would  work 
for  everybody,”  said  Susan  Memit,  NJO  editor  in 
chief.  “The  GIFs  are  cute,  exciting  and  very  func¬ 
tional  and  customizable.” 

The  newspaper  can  add  any  specific  informa¬ 
tion  it  wants  —  like  ski  or  tide  reports,  as  well  as 
specific  radar  images  or  anything  else  it  wants.  JSI 
does  the  grunt  work  for  the  newspapers. 

“We  created  the  site  v/ith  a  modular  design  so 
that  it  can  be  easily  customized  to  the  local  mar¬ 
ket,”  said  Memit.  “The  amount  of  weather  data  on 
the  Internet  is  so  huge,  that  the  real  value  was  not 
only  to  have  ui>to-the-minute  weather  information 
and  great  satellite  maps,  , 


OCHE  half  asleep  when  your  alarm  goes  off.  It 
looks  like  it’s  5  p.m.  outside,  but  it’s  not  raining. 

You  remember  —  last  time  you  relied  on  your 
local  TV  weather  you  were  left  without  an 
umbrella  when  you  really  needed  it. 

So,  you  click  on  your  bt'okmaric  for  your  local 
online  newspaper  and  then  click  on  its  newest 
multimedia  weather  feature,  http://www.Rainor- 
Shine.  com/. 

“We  started  with  an  extremely  popular  weather 
site,  which  delivered  the  information  when  people 
wanted  it  —  easily,”  said  Peter  Levitan,  president  of 
New  Jersey  Online  (NJO) 
and  Journal  Square  Interac- 
five  0^0- “ft  occurred  to  us 
that  it  was  a  valuable  prod- 
uct  for  syndication.” 

RainorShine.com  is  JSI’s 
newest  offering  in  parmer- 
ship  with  AccuWeather  and 
Yankee  Publishing.  Journal 
square  Interactive  is  the 
business  arm  of  NJO. 

However,  NJO  had  been 
using  Weather  Services  Corp.  for  its  weather. Then 
AccuWeather  created  a  business  model  Levitan 
said  he  just  could  not  refuse.  An  agreement  was 
made  with  AccuWeather  just  two  weeks  before 
Nexjx)  ’96  in  Las  Vegas  last  month,  where  Rainor- 
Shine.com  was  previewed. 

“It’s  kind  of  a  long  stoiT,  but  about  a  year  ago 
we  contacted  JSI  and  basically  had  negotiations  on 
and  off  until  we  came  to  an  agreement  as  to  what 
a  weather  site  should  look  like  on  the  Internet,” 
said  Sheldon  Levine,  director  of  sales  for 
AccuWeather. 

“We  thought  there  has  to  be  something  in  it  — 
for  the  newspapers  —  give  them  great  weather  ' 
and  a  chance  to  make  some  great  revenue  off  of  _ 
the  site;  it’s  a  win-win  situation.” 

The  site  will  be  syndicated  and  free  to  any  news¬ 
paper  who  wants  it.The  site  is  designed  by  JSI  so 
it  looks  like  it  is  part  of  the  newspaper,  as  well. 

“They  know  what  sells,  they  know  what  is 
good  for  the  newspapers.  The  creative  part  of  the 
partnership  is  on  their  end.  We  are  just  providing 
them  with  the  information,”  Levine  said. 

At  the  top  of  the  home  page  is  a  national  ad 
banner  that  will  be  sold  by  JSL  Although  it  is 
hoped  the  site  will  be  syndicated  all  over  the 
world,  Levitan  said  getting  national  advertising 
won’t  be  easy. 

“I  will  have  as  many  problems  or  lack  of  prob¬ 
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The  top  portion  of  the  New  Jersey  Online.  AccuWeather  and  Yan' 
kee  Publishing's  RainorShine.com  Web  site 
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A‘Fly  Through’AWeather  Map  Online 


Sometimes  the  weather  is  so  crazy,  you  have  to  won¬ 
der  if  Mother  Nature  is  a  gambler  —  and  sometimes  not 
a  very  good  one. 

Now,  just  like  Peter  Pan,  you  can  fly  through  the  clouds 
online  and  see  for  yourself  what  the  weather  is  across  the 
U.S. 

AccuWeather  has  added  something  new  to  its  Web  site  at 
http://www.accuwx.com/. 

AccuWeather  has  added  Virtual  Weather  Flight,  available 
for  download  for  free. 

“When  someone  clicks  on  Virtual  Fly  Through,  they  can 
fly  through  the  clouds  over  the  U.S.,”  said  Sheldon  Levine, 
director  of  sales.  “It’s  like  a  real-time  movie,  the  same  thing 
we  offer  to  our  television  clients  currently.” 

A  visitor  can  click  on  the  text  link  to  download  the  huge 
file.  Although  it  may  take  a  couple  of  minutes,  once  it’s 
loaded  —  it  will  be  loaded.Then  you  can  fly  as  much  as  you 
want. 

“Everything  you  can  get  off  our  site  is  free,”  said  Levine. 
“We  probably  get  over  200,000  hits  a  day  since  its  introduc¬ 
tion  six  months  ago  to  the  public.” 

AccuWeather  also  offers  soap  summaries,  lottery  results 
and  sports  scores. 

Although  it  may  sound  odd  that  you  can  get  soap  sum¬ 
maries  and  lottery  results  on  a  weather  page,  according  to 


Levine,  newspapers  have  told  AccuWeather  they  have  a  hard 
time  getting  the  information  —  especially  for  lottery  results. 

“There  are  only  two  or  three  companies  in  the  entire  U.S. 
that  gather  lottery  results  in  real  time,”  he  said.  “For  instance, 
we  do  the  weather  and  lottery  results  for  PointCast.” 

He  said  the  name  of  the  game  is  more  eyeballs  to  the 
site,  so  if  a  person  goes  to  the  site  and  decides  to  look 
around  for  other  things  and  sees  the  lottery  or  soap  sum¬ 
maries,  they  will  come  back  to  the  site  they  know  has  that 
information. 

“Our  strategy  was  to  get  people  to  look  at  our  site,”  he 
said.  “You  sell  it  to  a  100  newspapers,  and  it’s  like  anything 
else;  I  will  eventually  make  some  money.  It  doesn’t  cost  me 
a  lot  to  do  it,  so  I  get  a  relationship  going,”  he  said. 

The  site  has  weather  discussions  so  visitors  can  talk  to  a 
meteorologist,  and  forecasts  for  almost  any  city  worldwide. 

Levine  said  AccuWeather  gets  hundreds  of  e-mails  a  day 
stating  everything  from  the  most  “sublime”  to  recommenda¬ 
tions  like  a  visitor  went  to  the  site  and  liked  the  layout  but 
it  took  him  four  clicks  to  get  to  the  travel  weather,  suggest¬ 
ing  maybe  there  is  an  easier  way  to  do  it. 

“You  really  get  great  ideas  from  people,”  Levine  said.  “I 
mean  we  get  people  who  stay  on  the  sight  for  a  half  hour 
until  they  ingest  every  single  piece  of  information.” 

—JODI  R  COHEN 


but  to  have  something  that  could  really  be  cus¬ 
tomized  to  the  region  so  that  it  wasn’t  just  generic 
for  the  world.” 

The  site  is  architected  in  template  form,  generat¬ 
ing  all  information  automatically  so  JSI  can  create  a 
unique  version  of  the  architecture  with  the  design 
and  product  elements  each  newspaper  wants  with¬ 
out  recreating  the  whole  program. 

Part  of  the  site’s  business  model  and  customiza¬ 
tion  is  a  banner  ad  for  local  advertisements.  The 
newspaper  provides  the  local  advertisement  — 
thus  making  money  off  the  site. 

“For  instance,  if  the  newspapers  are  smart,  let’s 
say  the  national  ad  happens  to  be  for  Domino’s 
Pizza,”  said  Levine,  “it  would  make  sense  for  the 
newspaper  to  go  to  the  local  Domino’s  Pizza.” 

The  site  also  contains  radar  maps,  a  241iour  forecast 
and  a  database  of  800  U.S.  and  international  cities. 

“So,  if  you  are  going  to  Atlanta  for  the  Olympics, 
you  can  click  on  Atlanta  and  the  five-day  forecast,” 
said  Levine. 

The  site  also  contains  information  from  the 
Old  Farmer’s  Almanac,  like  weather  forecasts. 
Question  of  the  Day,  In  History  and  even  a  feed¬ 
back  button. 

Although  all  the  weather  information  is  provided 
by  AccuWeather,  NJO  has  an  exclusive  10-year  con¬ 
tract  with  the  Old  Farmer’s  Almanac  to  provide 
information. 

The  interest  in  RainorShine.com  was  steady  at 
Nexpo  ’96  in  Las  Vegas,  according  to  Levine. 

“We  exceeded  the  number  of  leads  we  antici¬ 


pated,”  he  said.  “And  what’s  great  is  we  are  getting 
a  lot  of  non-AccuWeather  clients  who  are  saying 
they  love  it  for  one  reason  or  another,  so  it  helps 
us  build  new  relationships,  as  well.” 

“The  prototype  for  this  site  was  to  have  all  the 
weather  at  hand  for  all  the  cities  that  are  within  a 
day  trip  of  any  site  in  New  York,  so  not  only  do  I 
get  Newark  weather,  if  I  am  going  to  drive  to  New 
York  City  or  Albany,  I  have  all  that  weather  in  a  pull 
down  menu.”  said  Memit.“We  think  this  is  going  to 
be  the  killer  appjlication]  for  the  Web.” 


Snarling  The  Press 

The  ATLANTA  GAMES  seemed  destined  to  finish 
well  out  of  the  medals  race  for  logistics. 
Transportation  to  and  inside  the  Olympic  Ring 
was  even  worse  than  predicted. 

But  for  news  organizations,  the  worst  problem 
was  the  virtual  failure  of  the  official  ACOG-IBM  com¬ 
puter  system  that  reports  results. 

Philip  Hersh,  reporting  for  the  Chicago  Tribune, 
noted  that  results  from  rowing  competition  prelim¬ 
inaries  held  Sunday  morning  July  21  were  still  not 
available  a  fuU  12  hours  later.  That  was  an  alkoo- 
familiar  problem  in  many  sports,  journalists  said. 

“It  is  disappointing  to  know  that  what  was  billed 
as  a  state-of-the-art  results  service  can’t  even  pro¬ 
duce  bare  scores  in  some  cases,”  Associated  Press 
sports  editor  Terry  Taylor  said  in  a  story  carried  by 
her  wire  service. 
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Washington  Times 
on  the 
Internet 

The  WASHINGTON  (D  C.)  Times  has 
launched  an  Internet  edition  of  its 
daily  newspaper,  featuring  news  from 
that  day’s  paper,  photos,  editorials, 
columns,  all  with  an  emphasis  on  politi¬ 
cal  coverage. 

The  Times  also  plans  to  make  available 
classified  ads,  an  electronic  library  and 
links  to  international  news  information. 

The  Washington  Times'  World  Wide 
Web  site  is  located  at  http://www.wash- 
times.com. 

Lexis-Nexis 
Offers  New 
Features 

LEXIS-NEXIS,  PROVIDER  of  full-text, 
online,  legal,  news  and  business  infor¬ 
mation,  has  added  several  new  featiires 
to  its  NewsViewH  SolutionsJ  products, 
including  a  32-bit  version  of  its 
NewsViewH  ConnectionsJ. 

NewsView  Solutions,  a  suite  of  elec¬ 
tronic  archiving  and  distribution  systems 
for  text  and  graphics,  include: 

♦  NewsViewH:  a  text  archiving  and 
library  system 

♦  PhotoViewH:  an  image  archiving 
and  library  system  designed  for  the  desk¬ 
top 

♦  NewsViewH  ConnectionsJ:  work 
productivity  software  allowing  users  to 
convert  and  transmit  text  and  images  to 
online  services  electronically. 

New  Online 
Financial 
Service 

Business  analyst,  a  new  online 
financial  information  service,  is  now 
available. 

The  service  packages  company  finan¬ 
cial  data,  company  reports,  market 
updates  and  other  investment-oriented 
data  from  top  financial  information  ser¬ 
vices. 

This  service  is  available  exclusively 
from  EyeQ  business  information  net¬ 
work  from  DataTimes  Corp.  EyeQ  pro¬ 
vides  financial  planners,  professional 


money  and  asset  managers,  investment 
counselors,  investors,  lawyers,  account¬ 
ants  and  more. 

EyeQ  is  also  an  online  networic  for 
business  professionals,  with  more  than 
5,000  sources  available  online  for  a 
monthly  fee  starting  at  $39. 

Information  on  DataTimes  can  be  found 
at  http://www.businesswire.com/. 

Free  CompuServe 
For  Radio,  TV 

COMPUSERVE  IS  NOW  making  its 
services  available  at  no  cost  to  radio 
and  television  newsrooms  as  part  of  its 
“CompuServe  Interactive  Broadcast 
Network”  (CIBN). 

In  exchange  for  on-air  mentions  of  the 
CompuServe  service,  stations  can 
receive  a  free  accoimt  to  access  all  news 
and  business  services  on  the  service, 
including  JFORUM  —  The  Journalism 
Forum. 

Other  services  available  include  the 
“Jobs  File”  on  JFORUM,  the  latest  news 
and  photos  from  Reuters,  discussion 
areas,  research  of  newspaper  clips,  mag¬ 
azine  articles  and  news  wire  archives 
and  more. 

RIT 

Web  Site 

PROFESSIONALS  WHO  WANT  access 
to  information  about  training  pro¬ 
grams  and  services  offered  through  the 
Rochester  Institute  of  Technology’s 
Training  and  Professional  Development 
division  can  go  to  http://www.rit.edu/ 
RIT/AA/CCE/TPD/. 

The  Web  site  offers  Professional 
Development  Programs,  Printing  Appli¬ 
cations  Lab,Technical  and  the  Education 
Center  of  the  Graphic  Arts  and  Imaging. 

Telusys 
Offers  Online 
Software 

Telusys  INC.  has  announced  the 
availability  of  their  Newspaper 
Systems  software  designed  specifically 
for  the  online  newspaper  market. 

Telusys’  software  accepts  data  feed 
from  any  fiont-end  publishing  system 
and  outputs  HTML  text  directly  to  the 
Web  in  any  format  specification. 


The  software  offers  news  and  editori¬ 
al,  sports,  classified  advertising,  search 
and  retrieval,  and  a  comprehensive  data 
archival  and  retrieval  module. 

There  are  also  add-ons  such  as 
Intelligent  Agent,  fuzzy  word  match  and 
on-the-fly  password  generation  for  pass¬ 
word  protected  areas. 

A  preformatted  restaurant  guide  is 
included  with  the  software  license.  The 
software  is  available  on  a  site  license 
basis. 

Ombudsmen  In 
Cyberspace 

Through  a  new  world  wide  web 

page.  Organization  of  News 
Ombudsmen  members  can  share  views 
on  such  hot  topics  as  journalism  ethics 
and  accuracy  in  reporting. 

The  site  —  at  http://www.infi.net/ono/ 
—  features  ombudsman-penned  colunms 
and  an  up-to-date  bst  of  reader  represent¬ 
atives  at  newspapers  from  Israel  to 
Ecuador. 

ONO’s  Web  page  was  established 
through  InfiNet,  a  joint  initiative  of 
Landmark  Communications  Inc., 
Gannett  Co.  Inc.  and  Knight-Ridder  Inc. 
The  page  has  cross-links  to  online  bases 
of  other  publications  and  journalism 
groups,  including  E&P,  the  Society  of 
Professional  Journalists  and  the  Poynter 
Institute. 

GMTI 

Sites 

Gannett  Media  Technologies  (GMTT) 
has  announced  new  installations  of 
its  AdLink  for  Real  Estate  software. 

New  installations  include:  the 
Greensburg,  Pa.,  Tribune-Review,  the 
Louisville  Courier-Journal,  the  Wil¬ 
mington,  Del.,  News  Journal,  the 
Lansing  (Mich.)  State  Journal,  and  the 
Fort  Myers,  Fla.,  News-Press. 

AdLink  for  Real  Estate  is  a  system 
designed  specifically  for  newspapers  and 
the  real  estate  indastry  to  automate  the 
ad  production  process. 

Realtors  can  create  their  own  display 
ads  and  electronically  transmit  them  to 
the  newspaper. 

The  AdLink  system  also  includes  mul¬ 
timedia  marketing  tools  such  as 
AudioText  and  is  currently  in  23  newspa¬ 
pers  and  more  than  300  real  estate 
offices  nationwide. 
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•  London’s  NetMedia  -  day  1  &  2:  Delegates  from 
around  the  world  gathered  together  for  one  of  the 
largest  conferences  dedicated  to  the  use  of  the  Internet 
within  the  media.  Steve  Outing  reprints  excerpts  from 
the  conference. 

•  Cox  Interactive  Media:  Cox  Enterprises  has 
unveiled  its  answer  to  the  local  online  competition 
with  a  staff  of  90.  Peter  Winter,  president  of  CIM, 
expects  the  staff  to  double  within  the  next  year.  Find 
out  what  Cox  is  up  to  in  Steve  Outing’s  column  Stop 
The  Presses! 

•  NBC  sells  out  to  Microsoft;  newspapers  split 
about  selling  content:  The  issue  of  whether  or  not 
newspapers  should  sell  news  content  to  Microsoft  has 
exploded  into  a  major  issue.  Find  out  why  newspapers 
at  this  point  should  not  sell  content,  what  some  news¬ 
paper  executives  have  to  say  about  it,  and  how  NBC 
sold  out,  in  the  July  16th  Infobytes  column  by  Jodi  B. 
Cohen. 

•  More  on  Microsoft  and  content:  Steve  Outing 
also  commented  on  the  content  issue.  He  believes 
newspapers  should  be  worried  about  the  competition, 
and  believes  many  are.  Read  the  recommendations  he 
suggests  for  newspapers  who  are  contacted  by 
Microsoft,  America  Online  and  the  like. 

•  Backlash  in  Cyberspace:  Read  the  comments  by  a 
cyberjoumalist  who  believes  MSNBC  failed  miserably 
in  its  coverage  of  the  ill-fated  TWA  Flight  800,  and  the 
repercussions  the  network’s  mistakes  could  have  on 
the  print  world  as  newspapers  enter  cyberspace  -  in  the 
July  23  Infobytes  column  by  Jodi  B.  Cohen. 

•  Tribune  deal  helps  America  Online  venture: 

America  Online  plans  to  spin  off  its  Digital  Cities  ven¬ 


ture  into  a  separate  company  and  the  Tribune  Co.  will 
have  a  minority  stake  in  the  new  venture,  which  plans 
to  bring  information  to  88  US  cities.  Find  out  what’s 
going  on,  as  well  as  the  future  of  cybersubscriptions  in 
Stop  The  Presses! 

•  Looking  at  24  German  newspapers:  Steve 
Outing  takes  a  critical  look  at  the  24  newspapers  that 
are  online.  Read  about  Shovelware  services. 
Information  services  and  the  City  information  services 
these  newspapers  provide. 


COOL  SITE  OF  THE  WEEK 


ATLANTA 

GAMES 


With  the  American  athletes  ahead  of  all  countries  in 
medals  won  -  over  24  and  counting  as  of  midweek,  it’s 
only  fitting  we  choose  www.atlantagames.com  as  our 
Cool  Site  of  the  Week.  Atlantagames.com  is  the 
Atlanta  Journal  and  Constitution’s  offering  for  the 
Centennial  Olympic  Games.  Although  the  site  would 
greatly  benefit  from  posting  a  total  of  medals  won  by 
the  Americans,  it’s  very  colorful,  chock  full  of  enough 
information  to  keep  you  at  the  site  for  hours.  And  for  a 
site  that  gets  as  many  hits  as  the  official  site  does,  the 
pages  load  quickly  with  a  regular  14.4  modem.  The 
layout  is  clean,  crisp  and  makes  for  easy  navigation 
through  an  enormous  Web  site. 
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Top  20  Daily  Newspapers 
Ad  Inches  in  Selected  National  Categories* 

February  1996  -  Full  Run  ROP,  excluding  preprints 


Ante  Dealer 

Factory 

Computers  & 

Credit 

Food& 

Hoteb& 

Motion 

Travels 

Utilities  & 

NEWSPAPER 

TOTAL 

Airlines 

Associations 

Automotive 

Banks 

Software 

Cards 

Household 

Resorts 

Insurance 

Investments 

Pictures 

Tourism 

Comms 

1  New  York  Hines 

68.824 

3,629 

1,342 

1,947 

6,417 

1,586 

1.366 

312 

2.303 

1,125 

s.m 

31,230 

1,386 

10,033 

2  Los  An^^les  Times 

82,480 

3,473 

9,632 

1,649 

4,059 

988 

1,366 

874 

2,061 

2,019 

694 

48,571 

1,458 

5,636 

3  Washington  Post 

39,496 

3,262 

4,992 

2,666 

8,792 

1,103 

1,214 

48 

1,235 

870 

930 

7,862 

610 

5,912 

4  New  York  Daily  News 

26,407 

1,358 

483 

1,428 

3,044 

96 

252 

38 

1,062 

323 

10,606 

796 

6,921 

5  Chicago  Tribune 

37,873 

3,284 

3,827 

5,681 

4.508 

2,607 

378 

1,085 

2,191 

305 

632 

7,853 

1,111 

4,411 

6  Newsday 

29,481 

813 

804 

1,908 

8,869 

252 

188 

120 

1,701 

84 

8,477 

299 

5.966 

7  Houston  Chronicle 

24,047 

2,538 

1,578 

2,926 

1,580 

493 

14 

108 

128 

767 

313 

7,069 

96 

6,437 

8  Chicago  Sun  Thnes 

22,719 

1,616 

1,745 

4,414 

2,785 

130 

547 

210 

7,893 

420 

2,959 

9  Dallas  Morning 

News 

29,967 

1,632 

2,310 

2,151 

3,748 

1,409 

1,231 

225 

2,381 

451 

758 

7,075 

565 

6,031 

10  San  Francisco 

Chronicle 

27,814 

2,131 

2,010 

942 

2,858 

1,597 

572 

366 

1,749 

728 

971 

9,550 

933 

3,407 

1 1  Boston  Globe 

36,987 

1,889 

2,136 

2,246 

3,821 

1,495 

1,344 

327 

4,520 

390 

2,309 

8,960 

1,054 

6,496 

12  Philadelphia 

Inquirer 

26,996 

1,087 

606 

2,533 

7,843 

694 

378 

308 

1,239 

888 

656 

7,756 

265 

2,743 

13  Newark  Star  Ledger 

30,512 

1,620 

3,032 

2,903 

6,645 

231 

821 

891 

569 

5,451 

434 

7,915 

14  New  York  Post 

24,394 

679 

452 

1,428 

1,777 

140 

42 

1,046 

1,051 

30 

7,766 

4,580 

5,403 

15  Phoenix  Arizona 

Republic 

21,892 

2,591 

4,570 

684 

1,311 

320 

416 

576 

2,262 

387 

5,678 

563 

2,534 

16  Cleveland  Plain 

Dealer 

16,469 

877 

1,343 

1,810 

4,290 

252 

273 

359 

471 

156 

5,015 

123 

1,500 

17  Minneapolis  Star 

lyibune 

21,633 

1,205 

1,809 

1,037 

1,688 

3,154 

10 

420 

973 

72 

1,373 

6,362 

374 

3,156 

18  Miami  Herald 

24,060 

1,921 

2,784 

1,889 

3,705 

270 

947 

412 

28 

649 

1,164 

6,398 

882 

3,011 

19  San  Diego  Union- 

Tribune 

30,655 

952 

5,564 

740 

2,467 

33 

387 

267 

1,225 

2,642 

587 

6,749 

623 

8,419 

20  St  Petersburg 

Times 

15,984 

1,338 

1,617 

1,194 

3,149 

258 

172 

229 

278 

653 

3,103 

943 

3,050 

Top  20  Sunday  Newspapers 
Ad  Inches  in  Selected  National  Categories* 

February  1996  -  Full  Run  ROP,  excluding  preprints 


Auto  Dealer 

Factory 

Computers  & 

Credit 

Food& 

Hotels  & 

Motion 

Travel  & 

Utilities  & 

NEWSPAPER 

TOTAL 

Airlines 

Associations 

Automotive 

Banks 

Software 

Cards 

Household 

Resorts 

Insurance 

Investments 

Pictures 

Tourism 

Comms 

1  New  York  Hmes 

59,240 

3,135 

4,915 

3,172 

3,391 

371 

854 

650 

9,865 

498 

3,843 

12,354 

13,414 

2,778 

2  Los  Angeles  Times 

37,357 

1,739 

3,323 

1,273 

1,703 

239 

283 

306 

7,179 

173 

555 

12,160 

6,145 

2,279 

3  Washington  Post 

16,638 

865 

347 

761 

1,935 

240 

194 

173 

2,476 

30 

955 

2,431 

4,367 

1,864 

4  Chk^  Tribune 

5  New  Yorit  Daily 

28,974 

2,829 

2.807 

2,191 

429 

252 

32 

185 

4,877 

493 

2,177 

7,881 

4,821 

News 

11,997 

414 

63 

756 

453 

2,504 

2,992 

2,749 

2,066 

6  Philadelphia 

Inquirer 

7  Dallas  Morning 

23,662 

1,010 

995 

1,496 

4,460 

239 

32 

242 

3,976 

564 

198 

2,258 

5,885 

2,307 

News 

18,237 

1,498 

226 

252 

3,378 

64 

42 

2,028 

313 

134 

1,995 

5,313 

2,994 

8  Boston  Globe 

30,381 

1,569 

1,737 

1,109 

3,344 

230 

158 

207 

6,032 

178 

881 

2,288 

8,500 

4,148 

9  Houston  Chronicle 

10  Atlanta  Journal  & 

14,715 

1,683 

86 

1,333 

1,947 

81 

33 

617 

12 

60 

1,766 

4,798 

2,299 

Constitution 

17,033 

1,512 

840 

1,148 

1,486 

112 

186 

128 

1,481 

183 

98 

2,009 

6,532 

1,318 

1 1  Minneapolis  Star 

Tribune 

15,301 

347 

532 

819 

1,161 

366 

136 

51 

1,854 

251 

1,635 

6,199 

1,950 

12  San  Francisco  Exam 

&  Chronicle 

19,389 

1,168 

676 

426 

760 

427 

63 

189 

5,583 

267 

780 

2,393 

4,575 

2,082 

13  Newsday 

13,904 

567 

209 

504 

2,228 

2,999 

71 

2,311 

4,134 

881 

14  Newark  Star  Le^;er 

13  Phoenix  Arizona 

24,926 

1,524 

1.002 

879 

6,287 

67 

5,155 

432 

398 

1,388 

6,843 

951 

Republic 

16  St  Louis  Post 

16,463 

1,283 

565 

258 

1,483 

62 

129 

3,272 

1,913 

405 

1,407 

3,950 

1,736 

Dispatch 

17  Cleveland  Plain 

9,769 

771 

1,065 

1,055 

766 

89 

373 

320 

170 

1,299 

2,845 

1,016 

Dealer 

14,971 

498 

260 

252 

2,166 

730 

958 

144 

1,542 

5,216 

3,205 

18  Seattle  Tmes/Post- 

Intelligencer 

15,388 

1,062 

424 

281 

637 

252 

86 

255 

1,535 

266 

1,797 

7,241 

1,552 

19  Miami  Herald 

12,082 

1,186 

1,597 

1,359 

37 

24 

874 

135 

62 

1,794 

4,422 

592 

20  Baltimore  Sun 

11,313 

1,049 

1,056 

515 

1,256 

145 

712 

573 

1,260 

3,324 

1,423 

‘Newspapers  are  listed  by  circulation  based  on  Audit  Bureau  FAS-FAX  report  for  tbe  period  onding  March  31, 1996;  Detroit  newspapers  did  not  file  a  report  due  to  the  strike. 
Ad  data  provided  by  Competitive  Media  Reporting. 
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AD  DATA 


Top  20  Daily  Newspapers 

Ad  Inches  in  Selected  Retail  Categories* 

February  1996  -  Full  Run  ROP,  excluding  preprints 

Apparel  & 

Auto  Supply/ 

Books  & 

Building 

Computar 

Coflsumar 

Dapartmant 

Discount 

Drug 

Food 

Furniture  ft 

Jawalry 

Offica  Supply 

Spaiisft 

NEWSPAPER 

TOTAL 

Accassorias 

Ropair 

StatMoary 

Matanals 

Stiires 

Elactronics 

Storas 

Stores 

Stores 

Storas 

Accassorias 

Storas 

Stores 

Tap 

1  New  York  Times 

48,879 

6,795 

94 

1,569 

198 

6,258 

4,821 

12,195 

420 

55 

545 

11,017 

2,568 

1,134 

1,210 

2  Los  Angeles  Times 

107,207 

2,979 

4,433 

682 

559 

3,361 

20,587 

38,125 

2,427 

192 

13,162 

8,198 

534 

2,800 

9,168 

3  Washington  Post 

90,349 

4,850 

1,748 

1,056 

1,275 

4,473 

7,947 

22,918 

2,688 

959 

13,762 

23,754 

632 

1,540 

2,747 

4  New  York  Daily  News 

49,832 

4,142 

2,400 

44 

1,973 

21 

12,544 

11,930 

494 

3,276 

10,325 

406 

1,579 

698 

3  Chic^to  Tribune 

60,379 

6,126 

564 

476 

1,383 

2,579 

5,801 

19,911 

1,134 

862 

3,148 

12,457 

659 

2,179 

3,100 

6  Newsday 

52,094 

1,960 

986 

305 

1,405 

1,218 

15,622 

14,546 

1,271 

56 

938 

9,596 

33 

2,519 

1,639 

7  Houston  Chronicle 

87,637 

5.627 

1,338 

858 

1,279 

2,909 

7,188 

35,316 

1,719 

133 

1,900 

21,524 

722 

1,305 

5,819 

8  Chicago  Sun  Tbnes 

9  Dallas  Morning 

29,943 

3,624 

1,538 

603 

2,711 

159 

4,147 

6,623 

1,087 

154 

2,118 

4,986 

287 

657 

1,249 

News 

115,703 

8,464 

713 

746 

2,031 

3,655 

8,295 

37,950 

1,842 

8 

14,242 

25,542 

929 

2,649 

8,637 

10  San  Francisco 

Chronicle 

41,106 

1,386 

1,549 

471 

314 

905 

4,242 

21,498 

2,050 

7 

313 

5,651 

306 

792 

1,622 

11  Boston  Globe 

12  Philadelphia 

53,477 

3,596 

753 

893 

990 

2,385 

4,566 

22,003 

5,512 

890 

1,579 

6,871 

514 

1,009 

1,916 

Inquirer 

60,795 

2,501 

761 

94 

712 

2,233 

3,518 

29,635 

1,480 

725 

2,367 

14,256 

257 

817 

1,439 

13  Newark  Star  Le<4ter 

78,818 

7,123 

1,278 

429 

1,582 

2,163 

22,764 

14,161 

2,138 

797 

2,842 

18,634 

714 

2,712 

1,481 

14  New  York  Post 

15  Phoenix  Arizona 

20,114 

2,119 

316 

49 

209 

1,094 

10,541 

210 

11 

105 

21 

4,037 

246 

461 

695 

Republic 

16  Cleveland  Plain 

78,905 

2,132 

1,923 

129 

1,649 

1,651 

7,521 

22,283 

2,443 

1,492 

4,072 

27,398 

867 

1,436 

3,909 

Dealer 

51,802 

1,829 

382 

58 

1,381 

564 

6,642 

13,255 

3,220 

550 

9,680 

10,552 

310 

1,435 

1,944 

17  Minneapolis  Star 

Tribune 

47,729 

3,041 

881 

812 

1,496 

2,157 

7,151 

10,788 

3,111 

138 

59 

13,051 

394 

1,953 

2,697 

18  Miami  Herald 

19  San  Diego  t'nion- 

57,256 

1,664 

1,451 

356 

813 

1,719 

10,223 

17,298 

1,253 

131 

1,264 

17,025 

742 

1,993 

1,324 

Tribune 

95,509 

2,266 

2,653 

753 

1,660 

5,274 

19,150 

20,560 

1,875 

507 

12,752 

15,553 

619 

1,693 

10,194 

20  St  Petersburg 

Times 

55,117 

1.533 

2,014 

270 

478 

312 

5,921 

15,716 

10,527 

15 

348 

12,359 

945 

1,713 

2,966 

Top  20  Sunday  Newspapers 

Ad  Inches  in  Selected  Retail  Categories* 

February  1996  - 

Full  Run  ROP,  excluding  preprints 

Apparel  & 

Auto  Supply/  Books  & 

Building 

Computar 

Consumar 

Dapartinant 

Discount 

Drug 

Food 

Furnitureft 

Jawalry 

Ofbca  Supply 

Spurts  ft 

NEWSPAPER 

TOTAL 

Accassorias 

Ropair 

Stationary 

Matarials 

Storas 

Elactronics 

Storas 

Storas 

Sum 

Stores 

Accassorias 

Stores 

Sum 

Tap 

1  New  York  Tinies 

30,935 

5,598 

14 

10 

1,021 

2,243 

14,788 

148 

59 

5,2% 

915 

516 

327 

2  Los  Angeles  Times 

28,212 

1,697 

3,105 

956 

185 

157 

2,451 

11,865 

287 

637 

2,601 

2,004 

185 

681 

1.401 

3  Washington  Post 

25,784 

1,990 

3,106 

644 

321 

139 

6,899 

529 

128 

6,223 

4,599 

349 

567 

290 

4  Chiaqto  Tribune 

5  New  York  Dally 

21,894 

1,985 

1,512 

1,346 

245 

872 

62 

8,728 

477 

642 

7 

4,405 

120 

1,117 

376 

News 

23,215 

1,534 

688 

63 

6,145 

2,689 

236 

4,956 

6,554 

308 

42 

6  Philadelphia 
Inquirer 

7  Dallas  Morning 

39,629 

1,281 

2,081 

226 

674 

549 

7,954 

9,233 

443 

126 

5,952 

9,856 

112 

856 

286 

News 

51,002 

1,394 

2,348 

324 

274 

880 

12,398 

14,600 

324 

12,103 

3,104 

260 

1,128 

1,865 

8  Boston  Globe 

29,121 

1,732 

745 

100 

1,506 

680 

991 

10,703 

668 

1,008 

93 

8,427 

428 

1,171 

869 

9  Houston  Chronicle 
10  AtlanU  Journal  & 

31,268 

2,350 

1,754 

725 

14 

656 

461 

13,941 

749 

1,613 

6,3% 

116 

891 

1,602 

Constitution 

28,966 

1,546 

2,956 

108 

61 

296 

1,309 

11,488 

3,795 

444 

2,116 

3,204 

276 

729 

638 

11  Minneapolis  Star 

Tribune 

19,909 

464 

781 

61 

129 

26 

397 

3,635 

1,042 

639 

8,046 

2,835 

146 

909 

799 

12  San  Francisco  Exam 

&  Chronicle 

17,551 

867 

827 

567 

54 

274 

1,072 

9,326 

438 

5 

30 

3,209 

231 

290 

361 

13  Newsday 

14,032 

1,204 

211 

32 

280 

1,740 

3,722 

944 

210 

4,518 

84 

898 

189 

14  Newark  S^  Ledger 

15  Phoenix  Arizona 

35,570 

2,721 

1,682 

74 

1,168 

1,456 

2,914 

4,876 

1,330 

798 

8,778 

7,464 

200 

1,442 

667 

Republic 
l6  St  Louis  Post 

17,724 

182 

1,991 

864 

725 

388 

6,636 

836 

604 

1,232 

2,063 

494 

706 

1,003 

Dispatch 

17  Cleveland  Plain 

16,504 

255 

1,237 

38 

821 

9 

8,040 

506 

1,121 

2,881 

14 

1,450 

132 

Dealer 

13,890 

430 

1,132 

169 

1,593 

59 

810 

4,790 

500 

144 

1,134 

1,460 

19 

1,216 

434 

18  Seattle  Tmes/Post- 

Intelligencer 

14,369 

296 

1,499 

510 

384 

584 

2,414 

4,710 

439 

666 

146 

1,585 

117 

724 

295 

19  Miami  Herald 

24,335 

206 

1,625 

65 

191 

14 

5,492 

7,714 

532 

62 

940 

5,554 

504 

1,217 

219 

20  Baltimore  Sun 

29,662 

357 

3,357 

137 

342 

17 

8,605 

4,263 

526 

137 

8,097 

3,194 

59 

324 

•  247 

’Newspapers  are  listed  by  circulation  based  on  Audit  Bureau  FAS-FAX  report  for  the  period  ending  March  31, 1996;  Detroit  newspapers  did  not  file  a  report  due  to  the  strike. 

Ad  data  provided  by  Competitive  Media  Reporting. 
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SYNDICATES/NEWS  SERVICES 


BY  DAVID  ASTOR 


Columnists’  Group 
Honors  Art  Hoppe 

WHERE  DOES  ART  Hoppe  get  his  “He  lost  me  over  the  marijuana  incident,”  the 

ideas?  columnist  said,  referring  to  Clinton’s  claim  that  he 

“I  read  through  the  newspa-  never  broke  the  laws  of  the  United  States  (he 
per  very  carefully  every  mom-  smoked  abroad)  and  that  he  never  inhaled, 
ing  until  I  find  an  item  I  don’t  “He’s  the  first  person  I  ever  heard  of  who 


WHERE  DOES  ART  Hoppe  get  his 
ideas? 

“I  read  through  the  newspa¬ 
per  very  carefully  every  morn¬ 
ing  until  I  find  an  item  I  don’t 
understand  and  then  sit  in  fix)nt  of  a  word  proces¬ 
sor  to  explain  it  to  everybody,”  he  said. 

How  much  impact  does  his  column  have? 

Hoppe  noted  that  50%  of  Americans  were  in 
favor  of  capital  punishment  when  he  started  writ¬ 
ing  pieces  opposing  it.  “Now,  thanks  to  my 
columns,  75%  think  it’s  a  great  idea,”  he  told  the 
National  Society  of 
Newspaper  Columnists 
(NSNC)  audience. 

The  San  Francisco 
Chronicle  writer  obviously 
has  a  self-deprecating  streak, 
but  his  readers  and  peers  are 
well  aware  of  his  abilities. 
Which  is  why  Hoppe 
received  a  Lifetime 
Achievement  Award  at  the 
recent  NSNC  convention  in 
Snowbird,  Utah. 

In  his  acceptance  speech, 
the  71-year-old  Hoppe  said  he  has  written  more 
than  6,000  columns  since  starting  his  Chronicle 
humor  feature  in  I960.  Many  of  his  pieces  include 
social  and  political  satire. 

Every  president  from  John  E  Kennedy  to  Bill 
Clinton  has  been  a  subject  for  Hoppe,  who  dis¬ 
cussed  all  eight  of  them  in  liis  NSNC  speech. 

Hoppe  said  he  liked  every  president,  including 
Richard  Nixon,  on  some  level.  Until  Clinton,  that  is. 


The  San 
Francisco 
Chronicle  ivHter 
receives  a 
Lifetime 
Achievement 
Award  from  the 
NSNC 


“He  lost  me  over  the  marijuana  incident,”  the 
columnist  said,  referring  to  Clinton’s  claim  that  he 
never  broke  the  laws  of  the  United  States  (he 
smoked  abroad)  and  that  he  never  inhaled. 

“He’s  the  first  person  I  ever  heard  of  who 
smoked  pot  for  the  flavor,”  quipped  Hoppe. 

The  columnist  added,  “In  writing  satire,  it  helps 
to  like  the  target  or  you  become  too  heavy-hand¬ 
ed.” 

What  about  claims  that  the  press  favors 
Democrats?  Hoppe  said  the  press  is  roughly  bal¬ 
anced,  because  “most  reporters  are  Democrats  and 
most  publishers  are  Republicans.” 

Hoppe,  who  was  formerly  syn-  [  K 
dicated  by  Chronicle  Features,  is 
now  available  via  the  NewYoiic  ' 

Times  News  Service.The  1949  ' 

Harvard  graduate  has  also  written 
seven  books,  including  three  i 

anthologies  and  four  novels.  '1*3 

Previous  winners  of  the  life¬ 
time  prize  included  another 
Chronicle  columnist.  Herb  Caen, 
as  well  as  Molly  Ivins  and  William  . 

Raspberry.  ^ 

Hoppe  was  introduced  and  L _ 

presented  with  the  award  by  Salt  Art  Hoppe 

Lake  City  Deseret  News  columnist 

Dennis  Lythgoe,  the  host  of  the  NSNC  convention. 

Just  before  Hoppe  was  honored,  other  colum¬ 
nists  received  NSNC  contest  awards  for  general- 
interest,  humor  and  items  pieces. 

First-place  winners  included  William  Rentschler 
of  the  Chicago  Sun-Times,  Regina  Brett  of  the 
Akron  Beacon  Joumal,}eii  McMahon  of  the  San 


Columnists  Conquer  Academics  In  Spelling  Bee 


WHEN  DIANE  KETCHAM  learned  that  English  professors 
were  meeting  in  the  same  hotel  as  her  fellow  colum¬ 
nists,  there  was  only  one  thing  to  do.  Challenge  them  to  a 
spelling  bee. 

Three  members  of  the  Association  of  Departments  of 
English  (ADE)  accepted  the  offer,  and  walked  into  a  hospital¬ 
ity  suite  filled  with  a  partisan  crowd  of  National  Society  of 
Newspaper  Columnists  members. 

With  Ketcham,  a  New  York  Times  writer,  serving  as  enthu¬ 
siastic  emcee,  three  NSNCers  squared  off  against  the  profs.  At 
stake:  the  honor  of  working  journalism  vs.  academia. 

The  columnist  team  consisted  of  Dianne  Aprile  of  the 


Louisville  Courier-Journal,  Tony  Gabriele  of  the  Newport 
News,  Va.,  Daily  Press,  and  Dennis  Lythgoe  of  the  Salt  Lake 
City  Deseret  Neu’s,  who  hosted  the  NSNC  convention  in 
Snowbird,  Utah. 

Lythgoe,  given  the  ultra-difficult  word  of  “pusillanimous,” 
was  the  first  to  be  eliminated.  Aprile  hung  in  for  a  long  time 
—  spelling  such  words  as  “lecithin”  and  “pulchritudinous”  — 
before  being  tripped  up.  Then  Gabriele,  after  the  last  ADE 
contestant  was  eliminated,  won  the  whole  shebang  by  cor¬ 
rectly  tackling  “idolater”  and  “contrapuntal.” 

Gabriele  joked,  “In  view  of  my  success  here.  I’m  going  to 
turn  pro.” 
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Say  It  Ain’t  So,  Joe 

The  man  who  de-Kleined  his  name  into  “Anonymous”  had  no  chance  to 
decline  a  dubious  distinction. 

Yes,  Joe  Klein  —  the  Newsweek  columnist  who  first  denied  and  then  admitted 
to  being  the  anonymous  author  of  the  best-selling  political  novel,  Primary  Colors 
—  was  given  the  “Sitting  Duck”  award  by  the  National  Society  of  Newspaper 
Columnists. 

The  annual  prize  —  announced  at  last  week’s  NSNC  convention  in  Snowbird, 
Utah  —  goes  to  the  target  most  useful  to  a  columnist  on  a  slow  news  day.  Previous 
winners  have  included  Kato  Kaelin,  Roseanne  and  Barbara  Bush’s  dog,  Millie 
“Now  we  all  know  that  Joe  Klein’s  primary  color  is  green,”  said  NSNC  President 
Sheila  Stroup  of  the  New  Orieans  Times-Picayune. 


Luis  Obispo,  Calif.,  7V<w  Times,  Pat  Craig 
of  the  Walnut  Creek,  Calif.,  Contra  Costa 
Times,  and  Paul  Facinelli  of  the  Elyria, 
Ohio,  Chronicle-Telegram. 

Second-place  winners  were  Charles 
Levendosky  of  the  Casper,  Wyo.,  Star- 
Tribune, NoAkz.  Peyser  of  the  New  York 
/Usf,  Juliet  Wittman  of  the  Boulder, 
Co\o.,  Daily  Camera,  Charles 
Memminger  of  the  Honolulu  Star- 
Bulletin,  and  Walter  Brasch  of  Spectrum 
Features  in  Espy,  Pa. 

And  third-place  winners  included 
Bob  Hill  of  the  Louisville  Courier- 
Journal  (in  two  categories),  Karen 
Gulbranson  of  the  Norfolk, Va., 
Soundings,  Rutharm  Baker  of  the 
Pittsburgh  Tribune-Review,  and  Diane 
Ketcham  of  the  New  York  Times. 

A  total  of  279  entries  were  received, 
according  to  contest  co-chair  Steve 
Clark  of  the  Richmond  Times-Dispatch. 


Bombing  Coming 
In  ‘Funky’  Comic 

A  BOMBING  OF  a  post  office  will  take 
place  in  a  four-week  “Funky 
Winkerbean”  sequence  starting  July  28. 

The  bombing,  which  happens  about  a 
block  from  Montoni’s  Pizza,  severely 
injures  Lisa  —  the  fiancee  of  Les.  It  is  the 
act  of  someone  who  may  have  been 
influenced  by  the  inflammatory  rfietoric 
of  a  local  talk-show  host. 

“Funky,”  which  appears  in  more  than 
400  papers,  is  by  Tom  Batiuk  of  North 
America  Syndicate.  His  24-year-old  comic 
mixes  humor  and  continuity  —  with 
previous  sequences  focusing  on  teen 
pregnancy,  guns  in  the  classroom  and 
teen  suicide. 

“There  are  plenty  of  strips  on  the 
comics  pages  for  readers  who  want  to 
read  about  a  perfect  fantasy  world,  but  I 
want  to  provide  an  alternative  to  that  by 
creating  more  powerful  and  real  stories,” 
said  the  cartoonist. 


Web  Pages  Cover 
Summer  Olympics 

KRT  INTERACTIVE  IS  making  its 
debut  on  PressLink  Online  with 
daily  packaged  Web  pages  for  the 
Summer  Olympics  in  Atlanta. 

Subscribers  can  download  and  cus¬ 
tomize  these  pages  and  upload  them  to 
their  own  Web  sites,  according  to  Tribune 
Media  Services,  which  markets  Knight- 
Ridder/Tribune  Information  Services. 

Content  of  the  Web  pages  includes  a 
daily  Dave  Barry  column,  stories,  sched¬ 
ules,  graphics,  photos,  animations,  and 
more. 

Columns  On  The 
Two  Conventions 

STEVE  FORBES  AND  Tom  Hayden  have 
signed  on  with  Copley  News  Service 
to  do  columns  about  next  month’s  polit¬ 
ical  conventions. 

Forbes,  49,  will  write  five  commen¬ 
taries  on  the  Aug.  12-16  Republican 
National  Convention  in  San  Diego.  One 
piece  will  be  done  the  Sunday  before  the 
convention,  three  during  it,  and  one  the 
Sunday  after. 

The  flat-tax  advocate  and  former  GOP 
presidential  candidate  is  the  editor  in 
chief  of  Forbes  magazine. 


Hayden,  56,  will  do  five  Copley 
columns  on  the  Aug.  26-30  Democratic 
National  Convention. 

The  one-time  member  of  the  Chicago 
7  is  returning  to  the 
Windy  City  as  an  elect¬ 
ed  delegate  at  the  con¬ 
vention. 

Hayden,  who  now 
serves  in  the  Cali¬ 
fornia  State  Senate,  is  a 
former  anti-Vietnam 
War  activist.  In  1968, 
he  was  one  of  seven 
indicted  on  federal 
charges  of  conspirir^ 
to  incite  the  riots  at 
that  year’s  Democratic 
convention  in  Chi¬ 
cago.  Hayden  and  four 
others  were  sentenced 
to  prison,  but  an 
appeals  court  threw 
out  the  convictions. 

Also,  a  presidential 
commission  branded 
the  convention  clash¬ 
es  a  “police  riot.” 

‘Winnie  Winkle’  Is 
Closing  Up  Shop 

Ct^YTlNNIE  WINKLE”  'WILL  end  July 
W  28  after  nearly  76  years. 

It  was  one  of  the  first  comics  to  fea¬ 
ture  a  career  woman  when  started  hy 
former  vaudeville  dancer  Martin  Branner 
on  Sept.  21,  1920,  under  the  title  of 
“Winnie  Winkle  —  The  Breadwinner.” 

The  strip  is  now  drawn  by  Frank  BoUe 
and  written  by  “Annie”  cartoonist  Leo¬ 
nard  Starr  of  Tribune  Media  Services. 

TMS  stated  that  it  felt  the  Winnie 
Winkle  character  “was  not  recognized 
as  a  contemporary  role  model  for  the 
’90s.” 


One  of  the  strips  in  Tnm  Batiuk's  dramatic  series  about  a  terrorist  act 


Tom  Hayden 
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Schulz  Gets  Star 
On  Walk  Of  Fame 

CC-pEANUTS”  CREATOR  CHARLES 

JL  Schulz,  of  United  Feature  Syndicate, 
has  been  honored  with  a  star  on  the 
Hollywood  Walk  of  Fame. 

The  star,  at  7021  Hollywood  Blvd.,  is 
immediately  adjacent  to  that  of  Walt 
Disney. 

Schulz,  whose  46-year-old  strip  appears 
in  more  than  2,600  papers  woridwide, 
received  a  second  star  at  the  entrance  of 
the  Camp  Snoopy  area  at  Knott’s  Berry 
Farm  in  Buena  Park,  Calif. 

This  coincided  with  the  kickoff  of 
“Snoopy’s  Joe  Cool  Summer”  at  Knott’s, 
which  is  featuring  a  live  roUerblade  show 
produced  by  Schulz’s  daughter,  Jill. 

At  the  same  time,  Buena  Park  and  the 
Orange  County  Board  of  Supervisors 
declared  “Charies  Schulz  Day,”  and  Knott’s 
announced  a  contribution  of  $200,000  to 
support  summer  reading  programs  at 
more  than  100  libraries  in  Southern 
California. 

Crowe  Exhibition 

A  SHOW  OF  J.D.  Crowe’s  political  car¬ 
toons,  caricatures  and  paintings  will 
he  held  in  San  Diego  during  Republican 
National  Convention  week. 

The  Aug.  12-16  exhibit  will  be  in  the 
Robson  Gallery  at  535  Fourth  Ave.  A 
reception  is  planned  for  Aug.  11. 

Crowe  will  draw  “live”  every  day  from  4 
to  5  p.m.  People  can  have  their  caricature 
drawn  with  Bill  Clinton,  Hillary  Rodham 
Clinton,  Bob  Dole,  Rush  Limbaugh  and  oth¬ 
ers. 

Also,  the  cartoonist  will  provide  “sketch¬ 
book”  coverage  of  the  convention. 

Crowe  —  a  self-syndicated  resident  of 
San  Diego  —  works  for  papers  such  as  the 
Los  Angeles  Times,  Sacramento  Bee  and 
San  Diego  Reader. 


J.D.  Crowe’s  take  on  Bob  Dole 


Charles 
Schulz 
kneels 
next  to  his 
star,  and 
then  poses 
with  his 
"Peanuts" 
characters. 

Nuptials  In  Comic 

Dr.  rex  MORGAN  is  scheduled  to 
marry  his  longtime  nurse  and  confi¬ 
dante,  June  Gale,  on  Aug.  3- 

Speaking  of  Gale,  the  College  of 
Nursing  at  the  University  of  Tennessee  in 
Memphis  awarded  an  honorary  nurse 


Rex  Morgan  6 1 996  North  America  Syndicate,  Inc.  All  rights  reserved. 


A  June  wedding  in  August 

practitioner’s  certificate  to  the  character. 
“Rex  Morgan,  M.D.”  writer  Woody  Wilson 
accepted  the  certificate  on  Gale’s  behalf, 
and  also  received  the  college’s  Lena 
Warner  Prize  for  contributions  to  U.S. 
health.  The  comic  has  dealt  with  many 
medical  and  social  issues  over  the  years. 

“Rex,”  created  in  1948  by  Dr.  Nick 
Dallis,  appears  in  more  than  300  papers 
via  North  America  Syndicate.  It  is  drawn 
by  Tony  DiPreta. 

Editor  Appointed 

Michael  kelly  has  been  named 
editor  of  the  New  Republic,  for 
which  he  will  also  do  the  “TRB”  column. 

KeUy  has  written  for  the  New  Yorker, 
New  York  Times,  and  other  dailies. 

United  Feature  Syndicate  distributes 
three  New  Republic  articles  a  week  to 
newspapers. 

Benin  Successor 

J  ERRY  JENKINS  HAS  succeeded  the  late 
Jack  Berrill  as  writer  of  the  “Gil  Thorp” 
comic  syndicated  by  Tribune  Media 
Services. 


The  46year-old  Jenkins  has  authored 
more  than  100  fiction  and  nonfiction 
books,  including  biographies  of  Hank 
Aaron,  Orel  Hershiser  and  Nolan  Ryan. 
And  he  recently  assisted  Billy  Graham  on 
his  soon-to-be-released  memoirs. 

Jenkins  is  collaborating  with  artist  Ray 
Bums,  who  has  drawn  the  teen-  and 
sportsoriented  “Gil  Thorp”  for  much  of 
the  last  two  years. 

Column  By  Singer 

Folk  singer  and  New  Yoik  City 
subway  musician  Stephen  Witt  is  self- 
syndicating  his  weekly  “Street  Singer’s 
Beat”  column. 

The  feature  is  a  part-serious,  part- 
humorous  look  at  music,  politics,  sports 
and  more.  It  appeared  for  eight  years  in 
Downtown,  a  New  York  City  weekly. 

Witt  (914-856-0651)  studied  journal¬ 
ism  in  college.  He  has  also  traveled 
around  the  country  and  world. 

Ohio  State  Show 

An  exhibit  of  Roy  Peterson’s  Amer¬ 
ican  election  cartoons  is  being  held 
through  Oct.  18  at  Ohio  State  University’s 
Cartoon  Research 
Library. 

Peterson — who 
has  commented  on 
presidential  races 
since  1964  —  is 
with  the  Vancouver 
Sun,  Toronto  Star 
Syndicate  and  Car¬ 
toonists  &  Writers 
Syndicate.  He  is  a 
five-time  winner 
of  the  National 
New^japer  Award, 
the  Canadian 
equivalent  of  the 
Pulitzer  Prize. 
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The  court  said  a  death  certificate  is  a 
common-law  public  record. 

“Timothy  was  most  likely  the  victim  of 
murder,  a  subject  of  conceded  public 
interest,”  the  court  said.  “Permitting  dis¬ 
closure  in  this  case,  where  neither  AIDS 
nor  any  other  sensitive  medical  condi¬ 
tion  is  implicated,  will  not  jeopardize  the 
primary  confidentiality  interest.” 

Wiltsey  was  five  in  1991  when  his 
mother  told  authorities  that  he  disap¬ 
peared  from  a  Sayreville  carnival.  The 
boy’s  skeletal  remains  were  discovered  a 
year  later  in  a  drainage  ditch  in  Edison. 

—  AP 


AIDS 

Continued  from  page  19 

something  that  is  huge  and  is  not  going 
away.  The  celebrity  issue  allows  us  to 
duck  that,”  Osborn  commented. 

Dr.  Mark  Smith,  executive  vice  presi¬ 
dent  of  the  Kaiser  Family  Foundation  and 
a  member  of  the  clinical  faculty  at  the 
University  of  California  at  San  Francisco, 
who  also  currently  and  formerly  served 
on  a  number  of  AIDS  committees,  noted 
that  coverage  of  celebrities  can  increase 
public  awareness. 

“The  coverage  of  celebrities  has  its 
hazards  and  its  dangers,”  Smith  noted. 
“Celebrities,  by  definition,  are  not  like  the 
rest  of  us,  but  people  tend  to  say  that  it 
makes  them  more  aware.” 

Smith  pointed  out  that  there  was  an 
increase  in  800-number  calls  and  AIDS 
testing  in  the  weeks  and  months  after 
the  announcement  that  basketball  star 
Ervin  “Magic”  Johnson  was  HIV  positive. 

“People,  by  their  actions,  say  some¬ 
thing  about  their  recognition  of  the  risk,” 
he  added.  The  coverage  “clearl>'  con¬ 
tributed  to  Americans’  understanding.” 

In  fact,  a  Kaiser  Family  Foundation  sur¬ 
vey  of  adults  found  that  when  they  see 
media  coverage  of  celebrities  with  AIDS, 
58%  of  respondents  said  it  makes  them 
more  aware  of  the  threat  to  themselves, 
while  only  36%  said  that  what  liappens 
to  celebrities  has  little  to  do  with  people 
like  themselves. 

The  biggest  AIDS  story,  in  sheer  vol¬ 
ume,  was  the  Johnson  announcement. 

The  report  found  259  stories  that 
week  focusing  on  AIDS,  more  than  twice 
the  98  stories  during  the  week  that  the 
late  tennis  champion  Arthur  Ashe 
announced  that  he  had  AIDS,  the  second 
highest  volume  of  stories  reported. 

During  “major  event  weeks,” 
researchers  found  ian  average  of  about 
100  stories  in  the  five  newspapers  and 
three  network  news  shows  studied  that 
focused  on  HfV/AIDS,  compared  to 
about  30  stories  during  typical  news 
weeks. 

Stories  during  typical  news  weeks  also 
tended  to  be  shorter  than  those  during 
major  event  weeks. 

The  report  also  noted  that  the  media’s 
focus  on  prevention  and  treatment  did 
not  go  unnoticed,  leading  to  a  high  level 
of  awareness  and  knowledge  by  the  pub¬ 
lic. 

Among  the  three  national  newspapers 
studied  —  the  New  York  Times,  the 
Washington  Post  and  USA  Today  — 
researchers  found  that  the  Times  was 
less  likely  to  focus  on  celebrities  during 
typical  news  weeks  (11%  of  stories  ver¬ 
sus  18%  for  the  Post  and  20%  for  USA 


Todays  and  both  the  Times  and  Post  fea¬ 
tured  more  representatives  from  the  sci¬ 
entific/medical  community  (17%  and 
15%,  respectively)  than  did  USA  Today 
(9%). 

The  researchers  also  looked  at  two 
regional  newspapers  —  the  St.  Louis 
Post-Dispatch,  representing  the  “heart¬ 
land,”  and  the  San  Francisco  Chronicle, 
whose  readership  community  has  been 
particularly  hard  hit  by  the  epidemic. 

The  Chronicle  ran  more  stories  about 
HIV/AIDS  than  the  Post-Dispatch  during 
the  typical  news  weeks  (97  to  67)  and 
more  of  its  nonlocal  stories  ran  on  Page 
One  or  in  the  national/international 
news  section  (58%,  compared  to  44%  for 
the  Post-Dispatch)  than  in  the  style/life 
section  (25%  in  San  Francisco,  compared 
to  34%  in  St.  Louis). 


Newspaper 
Can  Learn 
Cause  Of  Death 

The  new  jersey  supreme  Court 
ruled  that  a  newspaper  can  learn  the 
cause  of  death  of  a  five-year-old  boy 
whose  disappearance  in  1991  generated 
widespread  media  attention. 

The  unanimous  decision  overturned 
an  appellate  court’s  ruling  last  year 
rejecting  a  request  by  the  Home  News  & 
Tribune  of  East  Brunswick  for  access  to 
the  uncensored  death  certificate  of  Tim¬ 
othy  Wiltsey,  whose  death  remains 
unsolved. 

“The  public  interest  in  the  story  is 
undeniable,”  the  court  said,  “//ome  News 
has  a  legitimate  business  interest  in  the 
information  it  seeks.” 

The  state  Department  of  Health  had 
fought  the  newspaper,  citing  a  state  reg¬ 
ulation  that  denies  releasing  any  cause  of 
death  to  protect  the  confidentiality  of 
those  who  die  from  AIDS,  cancer  or  birth 
defects. 

Health  officials  were  concerned  that  if 
such  information  was  given  out  —  espe¬ 
cially  in  non-AIDS  cases  —  the  public 
could  easily  figure  out  who  died  of  AIDS. 
The  newspaper  maintained  that  the  reg¬ 
ulation  infringed  on  the  public  records 
principles  in  the  state’s  Right  To  Know 
law. 

In  its  ruling,  the  court  said  releasing 
Wiltsey’s  cause  of  death,  in  this  “unusual 
case,”  would  not  undermine  the  regula¬ 
tion  because  the  boy  did  not  die  of  AIDS. 

The  court  said  it  strived  to  strike  a  bal¬ 
ance  betw'een  the  regulation’s  intent  and 
the  public’s  “common-law  right  of  access 
to  public  documents.” 


Govt.  Appeals 
CDA  Ruling  To 
Supreme  Court 

The  government  has  filed  a 

notice  of  appeal  to  the  U.S.  Supreme 
Court  to  challenge  a  lower  court  ruling 
that  found  the  Communications 
Decency  Act  unconstitutional. 

The  unanimous  decision  by  a  three- 
judge  panel  in  federal  court  in  Philadel¬ 
phia  found  that  the  section  of  the 
Telecommunications  Act  of  1996  that 
regulated  speech  on  the  Internet  vio¬ 
lated  users’  First  Amendment  rights 
(£'(S’P,June  22,p.50). 

Briefs  and  other  paperwork  will  be 
filed  with  the  court  over  the  next  few 
months.  The  Supreme  Court  has 
adjourned  until  October,  at  which  time  it 
will  consider  whether  to  hear  the  case. 

—  Debra  Gersh  Hernandez 

Study:  Northeast 
Can  Surpass 
60%  Recovery 

Ten  northeastern  states,  from 
Maine  to  Delaware,  recovered  60% 
of  old  newspapers  and  magazines  in 
1994,  according  to  a  study  commissioned 
by  the  U.S.  Environmental  Protection 
Agency,  Newspaper  Association  of  Amer¬ 
ica,  Canadian  Pulp  and  Paper  Association 
and  Northeast  Recycling  Council. 

The  study  was  conducted  by  Franklin 
Associates  Ltd.,  Prairie  Village,  Kan. 

Scripps 

Scholarships 

The  scripps  Howard  Foundation 

has  awarded  journalism  scholar¬ 
ships  totaling  $312,(X)0  for  131  students 
for  the  1996  to  1997  academic  year. 
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funding  of  postal  operations  would  be 
withdrawn,  with  a  few  exceptions,  such 
as  free  mail  for  the  blind  and  disabled, 
although  congressional  oversight  would 
continue. 

At  the  first  of  a  series  of  hearings  on 
the  bill,  McHugh  dispelled  speculation 
that  it  would  be  completed  by  the  end  of 
July,  noting  that,  “We’re  going  to  take  as 
long  as  necessary  to  do  this  right.” 

On  the  other  side  of  the  Hill,  Sen.  Ted 
Stevens  (R-Alaska),  chairman  of  the  Com¬ 
mittee  on  Governmental  Affairs,  has  indi¬ 
cated  he  will  wait  until  the  House  com¬ 
pletes  its  wotk  on  postal  reform  before 
taking  it  up  in  the  Senate. 

Stevens,  who  also  has  conducted  hear¬ 
ings  on  the  issues,  was  rumored  to  be 
preparing  draft  legislation,  but  in  an  April 
letter  to  the  Postmaster  General,  he 
wrote  that  he  would  wait. 

“As  1  indicated  during  the  hearings, 
any  reform  proposal  must  have  the  sup¬ 
port  of  the  mailers,  the  Postal  Service, 
and  the  employee  groups,”  Stevens 
wrote.  “There  is  so  much  controversy 
and  so  many  groups  with  diverse  views, 
and  in  many  cases  diametrically  opposed 
positions  on  the  issues  that,  in  my  opin¬ 
ion,  we  should  not  present  a  draft  for  dis¬ 
cussion. 

“I  have  conveyed  to  chairman 
McHugh  it  is  my  feeling  that  the  House 
should  proceed  with  his  bill,”  Stevens 
continued.  “Once  we  receive  that  bill  in 
the  Senate,  I  will  do  my  best  to  resolve 
some  of  these  issues  this  year.” 

During  the  first  two  hearings  on  the 
McHugh  bill  in  the  House,  the  subcom¬ 
mittee  heard  from  the  Postmaster  Gen¬ 
eral  and  the  chairman  of  the  Postal  Rate 
Commission  and  from  representatives  of 
Postal  Service  workers. 

Additional  hearings  planned  for  July 
were  pushed  back  to  September,  at 
which  time  newspaper  industry  repre¬ 
sentatives  are  slated  to  present  their 
views. 

Leaders  of  both  the  Newspaper  Asso¬ 
ciation  of  America  and  the  National 
Newspaper  Association,  however,  already 
have  expressed  their  concerns. 

NNA  president  and  CEO  Tonda  Rush 
said  her  organization  is  still  analyzing  the 
bill,  but  the  reaction  ranges  from  “think¬ 
ing  this  is  the  beginning  of  Armageddon 
to  the  sky  is  filling.” 

“There’s  no  question  that,  as  it’s  writ¬ 
ten,  it  would  be  bad  for  community  news¬ 
papers,”  she  said.“It  puts  the  Postal  Service 
in  direct  competition.  At  the  same  time,  I 
respect  what  McHugh  is  trying  to  accom¬ 
plish.” 


Rush  called  the  bill  “a  reasonable, 
workable  concept,  but  we  don’t  like  it.” 

“It  abandons  all  thought  of  having  the 
Postal  Service  identity  be  in  government 
and  its  purpose  be  public  service,”  she 
added.  “It  makes  it  a  regular  corporation, 
with  the  only  distinction  that  it’s  owned 
by  the  federal  government  with  its  deep 
pockets. 

“We  think  it’s  the  wrong  way  to  run 
the  Postal  Service,”  Rush  said.  “We’d 
ratlier  see  the  Postal  Service  tackle  its 
core  problems  like  costs,  particularly 
labor  costs,  and  try  to  redesign  a  Postal 
Service  that  is  not  dependent  on  being  a 
giant  hog,  gobbling  up  volume,  and  main¬ 
tain  its  public  service  mission.” 

Rush  noted  that  she  does  not  believe 
McHugh’s  intent  is  to  hurt  newspapers, 
but  is  to  save  the  Postal  Service.  “If  we 
happen  to  be  carrion  lying  in  the  desert, 
that’s  too  bad,”  she  said. 

The  NAA,  in  general,  is  “concerned 
about  allowing  a  government  monopoly 
to  compete  with  the  private  sector,”  com¬ 
mented  president  and  CEO  John  E  Sturm. 

“Specifically,”  he  added,  “we  are  very 
concerned  about  what  we  see  as  ill-con¬ 
ceived  proposals  giving  a  monopoly  the 
power  to  grant  its  most  favorite  cus¬ 
tomers  volume  discounts  and  contract 
rates  that  are  not  based  on  cost  savings.” 

“It  is  inevitable  that  smaller  mailers 
wUl  pick  up  the  tab  for  the  discounts 
given  to  the  big  mailers,”  Sturm 
remarked. 

Sturm  also  noted  that,“The  solutions  for 
becoming  more  competitive  are  right 
under  postal  management’s  noses: 
increased  productivity,  lower  costs  and 
improved  service.  And,  these  solutions  do 
not  require  an  act  of  Congress.” 

Postmaster  General  Marvin  Runyon,  a 
strong  supporter  of  postal  reform,  called 
McHugh’s  bill  “a  solid  beginning,”  but 
pointed  to  three  “major  issues”  of  con¬ 
cern. 

“First  among  our  concerns  is  regula¬ 
tion  and  oversight,”  Runyon  said  during 
the  first  hearing. 

“We  are  concerned  that  some  of  the 
systems,  precautions,  and  shifts  in  author¬ 
ity  put  forward  here  with  good  intent 
unnecessarily  add  regulation,  duplicate 
safeguards,  and  substitute  bureaucratic 
controls  for  maricetplace  discipline,”  he 
said,  noting,  for  example,  that  the  bill 
“would  add  two  new  layers  of  oversight 
authority  —  the  Federal  Trade  Commis¬ 
sion  and  the  Department  of  Justice  — 
and  give  a  significantly  greater  role  to  the 
PRC  [Postal  Rate  Commission] .” 
Runyon’s  second  concern  was  with  rate 
setting,  where  the  Postal  Service  feels 
“there  are  opportunities  to  simplify  still 
further  in  this  area,  to  set  pricing  guide¬ 


lines  that  are  clear  from  the  start,  that 
everyone  can  see,  anticipate,  and  budget 
for,”  he  said. 

Third  on  the  Postmaster  General’s  list 
was  “the  bottom  line  —  the  price  of  busi¬ 
ness  flexibility.” 

Runyon  told  the  subcommittee  that 
the  Postal  Service  expects  to  make  $370 
million  a  year  in  savings  from  the  dereg¬ 
ulation  of  international  transportation 
and  from  new  investment  freedoms. 

There  are,  however,  significant  costs, 
which  Runyon  estimated  would  cost  the 
Postal  Service  “some  $2  billion  in  the  first 
year  alone.  And  these  costs  would  begin 
immediately,”  he  added.  “A  lot  of  the 
opportunities  for  new  revenue  would  be 
delayed  for  18  months  until  the  comple¬ 
tion  of  the  base  line  omnibus  rate  case. 

“This  imbalance  between  revenues 
and  costs  is  a  deep  concern  to  us,”  Run¬ 
yon  commented. 

Postal  Rate  Commission  chairman 
Edward  J.  Gleiman,  while  withholding 
support  or  opposition  while  he  evaluates 
the  bill  further,  agreed  with  the  overall 
commitment  to  maintain  universal  ser¬ 
vice  at  a  uniform,  reasonable  rate  and  on 
the  need  to  increase  Postal  Service  effi¬ 
ciency. 

Among  Gleiman’s  concerns  are  the 
Postal  Service’s  ability,  under  the  pro¬ 
posal,  to  implement  changes  in  second- 
class  pricing  that  already  have  been 
rejected  by  the  PRC  or  the  Postal  Service 
Board  of  Governors. 

“The  Postal  Service,  following  Federal 
Register  notice,  could  implement  a  pallet 
discount,  a  zoned  rate  structure  for  edi¬ 
torial  matter,  and  a  bulk  discount  for 
high-density  publications,”  he  com¬ 
mented.  “Further,  it  could  develop  dis¬ 
counts  based  on  other  characteristics, 
and  it  could  amplify  the  discounts  that 
already  exist. 

“If  changes  of  this  kind  were  made,  the 
potential  exists  to  increase  the  rates  for 
many  thousands  of  publications  by  20% 
to  30%  or  more  to  offset  rate  reductions 
for  relatively  few  publications  by  per¬ 
centages  of  similar  magnitude,”  Gleiman 
warned. 

The  PRC  chairman  pointed  out  that, 
“Under  the  bill,  the  Postal  Service,  on  the 
basis  of  short  notice  and  limited  or  no 
additional  review,  could  proceed  with  a 
quantity  discount  or  a  density  discount 
to  bring  about  almost  the  exact  same 
split  it  originally  proposed.  There  would 
be  no  need  to  consult  with  customers. 

“Equally  important,  it  appears  there  is 
no  recourse  short  of  a  legislative  rem¬ 
edy,”  he  said,  adding  that,  “This  type  of 
extensive  congressional  involvement  is 
what  the  Postal  Reorganization  Act 
sought  to  reduce  ” 
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charges  its  advertisers.  Thornton  said 
“there’s  no  question  we’re  not  a  pen- 
nysaver.” 

The  paper,  she  noted,  has  hired  a  con¬ 
sultant  to  determine  how  its  rates  fare 
against  other  media  in  New  York. 

Without  naming  names,  Thornton  said 
some  advertisers  the  Press  had  garnered 
were  businesses  her  paper  had  written 
off  as  “bad  debt.” 

The  Voice  reportedly  sacrificed  $3  mil¬ 
lion  in  circulation  revenues  when  it  went 
free,  and  Schneiderman  predicted  it 
might  be  two  or  three  years  before  the 
newspaper  would  begin  to  make  that 
money  back  in  increased  advertising 
income. 

But  in  the  short  time  since  the  con- 
version,Thomton  reported,  the  Voice  has 
watched  its  classified  ad  inches  go  up 
and  has  enjoyed  double-digit  gains  in 
audiotex  minutes.  It’s  too  early  to  mea¬ 
sure  any  change  in  display  results,  she 
said. 

What’s  more,  Thornton  maintained 
her  advertisers  were  pleased  with  the 
changeover. 

“Our  major  record,  film  and  retailing 
advertisers  are  speaking  highly  of  it,”  she 
said.  “They  couldn’t  be  more  delighted 
that  more  people  are  seeing  their  mes¬ 
sage.  Their  cost-per-thousand  has  gone 
down  in  a  big  way,  and  that  makes  them 
happy.” 
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Lawrenceville,  the  14,000-circulation 
Gwinnett  Daily  Post. 

All  this  extra  press  activity  puts  a  big 
strain  on  inventories,  production  director 
Jeff  Norris  says. 

“Newsprint  —  that’s  the  big  problem,” 
he  said. 

“We  have  virtually  no  [storage]  space 
at  all  in  this  building,  so  everything  is  just 
in  time.  But  with  delivery  impossible  dur¬ 
ing  the  Olympics,  I’ve  got  newsprint  rolls 
stacked  up  in  the  back  rooms,  in  offices 
—  even  in  the  batlirooms,  literally,”  Norris 
said. 

Ironically,  for  all  the  challenges  the 
Olympics  have  dumped  on  the  Conyers 
paper,  the  situation  at  their  sister  paper, 
located  much  closer  to  the  soK:alled 
Olympic  Ring  in  downtown  Atlanta,  is  far 
calmer. 

“We’re  not  doing  an  awful  lot  with  the 
Olympics,  to  be  honest  with  you,”  Daily 
Post  editor  Norman  Baggs  said. 

There  are  no  Olympic  venues  at 


Lawrenceville  and  the  l4,OOOcirculation  1 
Gray  Communications-owned  paper  was  | 
not  able  to  get  credentials  for  most  i 
events,  Baggs  said.  i 

“We’ll  be  concentrating  in  terms  of  the  j 
impact  on  traffic  and  telling  readers  how  i 
to  get  from  here  to  there,”  Baggs  said  j 
“You  ought  to  call  our  sister  paper  —  it’s  j 
having  a  huge  impact  on  them.” 
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cause  celebre  of  Cuban  independent 
journalism  and  a  boost  to  the  movement. 

He  received  a  special  “freedom  with¬ 
out  conditions”  release  that  supposedly 
allowed  him  to  return  to  Cuba  after  visit¬ 
ing  Europe  and  the  United  States. 

Madame  Mitterand  delivered  a  special 
request  to  Castro  regarding  Restano’s 
case  during  her  trip  to  Cuba  this  April. 
But  he  has  not  heard  from  the  Cuban 
government. 

Nestor  Baguer,  of  the  APIC,  had  his  fax 
machine  confiscated  after  contacting  tlie 
CPJ  last  July  to  report  the  temporary 
detention  of  three  Apic  reporters. 

Hector  Peraza  Linares  of  Havana  Press 
was  forced  to  sign  a  lOday  warning 
notice  to  find  employment  or  be  tried  for 
“vagrancy”  since  his  Havana  Press  worit 
did  not  qualify  as  a  proper  job. 

Cuban  independent  journalist  Glance 
Nogeras  Roce,  of  the  BPIC,  was  thrown 
out  of  Havana’s  Cuban  Foreign  ministry 
weekly  press  briefing  last  October.  This 
occurred  after  he  requested  that  inde¬ 
pendent  Cuban  journalists  be  aUowed  to 
attend  briefings  open  only  to  the  foreign 
press  corps. 

He  was  arrested  the  following  day  for 
1 1  days  and  ordered  to  stop  work  as  an 
independent  journalist.  As  of  this  writ¬ 
ing,  he  sits  in  a  Cuban  jail,  arrested  again 
on  April  23  for  trying  to  interview  a  visit¬ 
ing  Danielle  Mitterand. 

To  compound  their  problems,  there  is 
the  obstacle  of  just  sitting  down  to  write. 
Journalists  lack  computers  or  fax 
machines  and  basics  such  as  writing 
paper,  typewriter  ribbons  and  even  pen¬ 
cils  or  pens. 

Phone  calls  are  monitored,  often  inter¬ 
rupted  (five  times  during  Solano’s  inter¬ 
view  for  this  article)  and  lines  even  sev¬ 
ered. 

Articles  are  phoned  in  (collect)  to  a 
couple  of  European  contacts,  to  Mexico 
or  to  two  Miami  bureaus,  one  run  by 
exiled  Cuban  journalists  Nancy  Perez 
Crespo  representing  Cuba  Press  and  the 
other  by  Iraida  Montalvo  representing 
Havana  Press  and  BPIC. 

Here  the  news  is  transcribed  and  then 


faxed  to  receptive  newspapers  and  mag¬ 
azines  or  phoned  into  Radio  Marti. 

The  labor  of  Perez  Crespo  and  Mon¬ 
talvo  is  without  remuneration.  In  order  to 
get  customers,  they  are  trying  to  make 
the  work  of  the  Cuban  independent 
press  known  and  respected.  The  CPJ  is 
assisting  in  the  process. 

According  to  Bilello,  CPJ  is  acting  as 
facilitator  to  connect  them  to  potential 
media  sources  that  will  publish  their  arti¬ 
cles  in  the  United  States. 

Besides  Radio  Marti,  Spanish-language 
print  media  is  starting  to  use  their  ser¬ 
vices.  El  Nuevo  Herald,  the  Miami  Her¬ 
ald's  Spanish-language  edition,  uses  Raul 
Rivero  of  Cuba  Press  as  a  freelancer  in 
Cuba. 

Barbara  Gutierrez,  managing  editor, 
said  that  when  Cubans  recently  took  to 
the  streets  to  ask  for  U.S.  visas,  she  ran  a 
wire  story  from  EFE,  the  Spain-based 
news  service,  but  that  her  newspaper  ran 
an  in-depth  coverage  piece  by  Rivero  the 
next  day. 

“Their  journalism  is  different  than 
ours,  a  different  focus,  so  you  have  to 
work  with  them.  I  am  receptive  to  their 
work,  and  to  working  along  with  them,” 
Gutierrez  said. 

El  Nuevo  Herald  recently  published 
an  editorial  by  Restano. 

New  York’s  El  Diario/La  Prensa  also 
published  a  piece  by  Mr.  Restano,  and 
editor  in  chief  Rossana  Rosado  said  she 
had  not  been  approached  by  the  journal¬ 
ists’  representatives,  but  is  also  interested 
in  their  work. 

Horacio  Aguirre,  director  of  Miami’s 
Diario  Las  Americas,  said,  “We  use  the 
services  of  those  that  are  bona  fide  jour¬ 
nalists. 

“We  have  to  stimulate  them.  We 
believe  that  if  they  are  fighting  for  free¬ 
dom  of  expression  and  for  the  freedom 
of  Cuba,  we  should  offer  their  services  to 
our  readers.” 

An  Internet  page,  CubaNet,  also  pub¬ 
lishes  their  articles. 

Cuba  Press’  Rivero  said  that  his  agency 
is  providing  stories,  interviews,  commen 
taries,  and  flashes  of  daily  Cuban  reality 
with  a  lot  of  information.  He  said  that  it 
can  provide  a  look  at  the  Cuban  coun¬ 
tryside,  an  area  not  usually  visited  by  for¬ 
eign  journalists. 

“We  have  a  correspondent  from  Reme- 
dios,  a  town  in  the  center  of  the  island,” 
Rivero  said. 

“He  came  [to  Havana]  by  train,  a  very 
difficult  task,  to  give  me  his  work  and  the 
work  of  five  other  correspondents.  We 
sat  and  edited  his  story.  I  phoned  it  in.  For 
me  to  think  that  this  story  might  not  get 
published  is  incredible.  I  get  desperate 
over  this.” 
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1 1  W.  19th  Street  •  New  York,  NY  1001 1  •  Phone  (212)  6754380  •  Fax  (212)  929-1259 


FEATURES  AVAILABLE 


AUTOMOTIVE 

HEALTH,  SPORTS  &  FITNESS 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/hislory.  (810)  573-2755. 

ARTICLES,  FILLERS,  MONTHLY 
EDITORIAL  SPECIALS  ALSO 
UCENSED  RIGHTS  TO  PUBUSH 

THE  AUTOMOTIVE  REPORT:  A 
package  of  at  least  1 2  stories  plus 
DriveTime  shorts  direct  from  the  indus¬ 
try  leaders.  AUTOMOTIVE  NEWS  and 
AUTOWEEK.  Relxite  charts  also  avail¬ 
able.  Ideal  for  your  automotive. 

ESTABLISHED  STAND-ALONE 
HEALTH  &  FITNESS  NEWSPAPER- 
PROTEQED  TERRITORY  MARKETING 
&  TECHNICAL  SUPPORT  PROVIDED 
CALL  (800)  NEW  UVING 

FREE  SAMPLES  AND  RATES. 

classified  and  display  sections. 

Joe  Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890 

Fax:  (212)  254-7646. 

GAMING/WALL  STREET 

HEARD  ON  THE  STRIP  -  Lively  weekly 
column,  inside  Las  Vegas.  ('News 

WHEELS  101:  A  weekly  column 
teaching  the  basics  of  buying,  owning 
and  driving  a  car  by  automotive  expert 
Jayne  O'Donnell.  Joe  Hanley,  CRAIN 
NEWS  SERVICE,  Phone:  (212)  254- 
0890.  Fox:  (212)  254-7646. 

Before  It's  NEWS!)  Written  by  GAM¬ 
ING  TODAY  business  editor  (Zhuck  Di 
Rocco,  who  has  covered  the  casino 
capital  of  the  world  since  1975. 
Accent:  public  gaming  companies. 
Many  news  firsts  to  its  credit.  Samples 
call  (702)798-1151. 

AWARDwinning  700  word  WEEKLY 
Samples:  Clear  Creek  Features 
Box  3303,  Grass  Valley,  CA  95945 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


SPORTS 


EDITORS,  I  do  a  Friday  Fantasy  Foot¬ 
ball  column  that  includes  a  comprehen¬ 
sive  injury  update.  Current  subscribers 
include  the  NY  Daily  News  and 
ESPNET.  Barter  deals  available.  For  a 
sample  call  (91 4)  332-1583. 


SYNDICATION  SERVICES 

LET  YOUR  READERS  LOOK  at  life  from 
a  different  point  of  view.  Alternative, 
intelligent,  fresh  columns  by  established 
professional  writers.  Available  now:  All 
About  Eve,  Intuition  at  Work,  Political 
Humor  &  Opinion,  Mother  Knows  Best 
Movie  Reviews,  Intuitive  Eating.  Call 
for  samples.  Cumberland  Literary 
Group,  (615)  269-5039,  fax  (615) 
297-6630. 


Run  your  ad  for  12, 
26  or  52  issues  to 
increase  awareness 
and  benefit  from 
our  low  contract 

CaU(212)  675-4380 


ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

Appraisals  and  Brokerage. 

Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 

Box  579,  Landrum,  SC  29356. 

DAVE  GAUGER  j 

Soles  &  Appraisals  I 

Gauger  Media  Service,  Inc.  i 

Box  627,  Raymond,  WA  98577  1 

DAVID  R.  STILL 

(360)  942-3560  j 

CAPITAL  ENDEAVORS,  INC. 

Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  and  Appraisals 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 

JAMES  W.  HALL,  JR.  j 

Newspaper  i 

Sales,  Appraisals,  Consultations  j 

Jim  Hall  Media  Services  : 

410  Elm  St.,  Troy,  AL  36081  j 

(334)566-7198  1 

KAMEN  &  CO.  GROUP  SERVICES 

Fax  (334)  566-0170.  1 

Worldwide  Appraisals  &  Consultants 
(516)  379-2797/(813)  786-5930 

MEL  HODELL  NEWSPAPER  BROKER  j 
51 96  Benito,  Montclair,  CA  91 763  j 

NEWSPAPER  BROKERS 

(909)626-6440  Fax  (909)  624-8852  j 

625Sold-Est.  1959 

W.B.  GRIMES  &  COMPANY 

P.O.  Box  442 

MICHAEL  D.  UNDSEY  j 

1221  N.  Kingston  St.  j 

Gilbert,  AZ  85233  (602)  8 1 3-9344  j 

Clarksburg,  MD  20871 

Larry  Grimes-Pres.-(301)  540-0636 
Tom  Sexton,  N. England  (617)  545-6175 
Wren  Barnett,  South  (704)  698-(X)21 

PHILLIPS  MEDIA  SERVICES,  INC.  j 

Consultants-Investments  i 

Management-Brokers  : 

P.O.  Box  3308  i 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

Merrifield,  VA  221 1 6-3308 
(703)  846-84 1 0  Fax  (703)  846-8406  j 

RICKENBACHER  MEDIA  CO.  j 

Your  broker  for  Southwest  i 

and  Middle  America.  : 

3828  Mockingbird  Lane 

Dallas,  TX  75205  ! 

(2 1 4)  520-7025  Fox  (2 1 4)  520-695 1  j 

NEWSPAPER  BROKERS 


SOUTHERN  NEWSPAPERS,  INC. 
Dick  Smith,  President 
108  Jane  Cove-Clarksdale,  MS  38614 
(601 )  627-7906  Fax  601-627-79063* 
W.C.  Shoemaker- jerry  Mooney 
P.O.  Box  457,  Kosciusko,  MS  39090 
(601 )  289-2004  or  (800)  890-4706 
Fax  (601)  289-3254 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-71 96 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


MIDWESTERN  SPECIALITY  Publication. 
Owner  Compensation/Cash  Flow 
exceeds  $25(5,000.  Non-relocatable. 
Priced  to  sell.  Inquire  to  Jim  Hicks 
(Bolitho-Cribb  &  Associates),  336  US 
16  East,  Buffalo,  WY  82834.  Tel: 
(307)  684-9407. 


LONG— ESTABLISHED  PUBUCATION— 
1 00■^  year  old  weekly,  not  far  from  coast. 
Owner  retiring,  but  office  full  of  latest 
equipment.  Ideal  for  first-time  owner.  Bill 
Berger,  Assoc.  Texas  Newspapers,  1 801 
Exposition  Blvd.,  Autsin,  TX  /8703,  (51 2) 
47^-3950. 


TWO  ADJACENT  WEEKUES  with  com- 
bined  paid  circulation  5,000. 
$750,000  gross,  fast-growing  Califor¬ 
nia  location.  Selling  below  gross, 
$250,(X)0  down. 

MOM  N'  POPS  -  Several  under 
$250,000  gross.  One  county  seat.  All 
with  terms. 

David  Gauger,  Gau^r  Media  Service, 
Inc.,  P.O.  Box  627,  Raymond,  WA 
98577.  (360)  942-3560. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  i68-4352 
123  NW  13th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 


JIM  WEBSTER  &  ASSOCIATES 
Brokers,  Appraisers,  (Dperators 
(8171599-5785 

31 5  York,  Weatherford,  Texas  76086 

A  word  after  a  word  after  a  ward  is 
power. 

Margaret  Atwood 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


http://www.iintnet/-jcribb/bcrepoit.htnil 


Appraisal  -  Brokerage  Qualified  Brokerage 
for  over  70  years. 

BOLITHO-CRIBB 

Appraisal  for  estate, 
&  Associates  ESOP.  oartners.  bank. 


Established  1923 


Appraisal  for  estate, 
ESOP,  partiters,  bank, 
tax,  stock,  assets 


ohn  T.  Cribb  1  Annette  Park  Drive,  Bozeman,  MT  59715  406'586-6621 


NEWSPAPERS  FOR  SALE 


PUBLISHING  OPPORTUNITY.  Regional 
single-sport  enthusiast  publication  for 
sale.  Steady  growth  over  4  years,  prof¬ 
itable.  Leave  message  at  (800)  920- 
8651,  ext  05. 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  112  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (4171451-1520 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  071 48,  Editor  &  Pub¬ 
lisher. 


MID  SOUTH  AREA 

Three  highly  successful  niche  tabloids. 
Virtually  no  competition.  Some  relocation 
possible.  Over  $600,000  annuol  gross. 
Selling  for  app.  1  /3  due  to  ill  health.  No 
news  staff  to  deal  with.  Sales  personnel 
all  paid  on  commission. ..only!  Can  net 
over  20%  w/more  experienced 
operator.  (901)276-7111 


REAL  ESTAH 


GOVERNMENT  FORECLOSED 
HOMES  FOR  pennies  on  $1.  Delin¬ 
quent  Tax,  Repo's,  REO's.  Your  Area. 
Toll  free  1  (800)  898-9778  Ext.  H- 
51 89  for  current  listings. 

Ballet  Is  woman. 

Balanchine 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration.  Herb  Carlbom 
CK  Optical  (310)  372-0372. 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-901 1 


NEWSPRINT  FOR  SALE 


ROLLS  ALL  SIZES  25#,  -  28#,  -  30# 
BEHRENS  INT'L,  LTD.  -  N.B.  CALIF. 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


PRESSES 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
V15A  V15D  ar  845;  KING  Process 
Color  or  Daily;  GOSS  Cammunity 
Urbanite  Metro;  ^LNA  D30  C96 

FOR  SALE:  1982  6/u  HARRIS  V15C  w 
or  w/o  prepress  equipment;  1 971  3/u 
GOSS  COMMUNITY;  2/u  &  3/u 
NEWS  KING;  4/u  1978  &  2/u  1971 
HARRIS  VI 5A,  GOSS  COMMUNITY  1 
unit  book  press,  22  3/ 4"  x  36" 

Tel:  (913)362-8888 
Fax:  (913)  362-8901 


4-unit  GOSS  COMMUNITY  (grease) 
with  2  folders.  22  3/4"  cutoff.  Outstand¬ 
ing  condition.  In  use.  $85,000.  Patrick, 
(970)  887-3334. 


A  rose  is  a  rose  is  a  rose. 

Gertrude  Stein 


2  COMMUNITY  (grease)  units,  sidelay 
w/folder.  $35,000.  Suburban  folder, 
$28,500.  (540)  464-6600. 


HARRIS  VI 5A  8  unit  press  with  JF-15 
folder  $150K;  COLOR  KING  5  unit 
heotset  press  with  Harris  JF-25  folder 
$65K;  BUTLER  and  MARTIN  infeeds; 
BALDWIN  106  stacker;  HARRIS  upper 
former.  Call  Grafica  Worldwide,  Inc. 
(914)  761-6360  Fax  (914)  761-0597. 


METRO  LINER  TOWER 
PRESS  UNITS 
PUBLISHERS: 

A  UNIQUE 
OPPORTUNITY  TO 
RE-EQUIP 

Exclusive  Sale-  Outstanding 
metro-liner  plant  22”,  560  MM 
cut-off,  updated,  75,000  cph, 
48  Goss  metro-liner  units,  10 
4x1  metro  towers,  1976-1988 
with  excellent  colour  capacity, 
48  45”  Goss  digital  autopasters 
8  3/2  lap  and  pin  folders  8 
upper  balUxrn  formers 
8  intermediate,  former  arrange¬ 
ments  complete  with  stitchers 

The  very  latest  in  pic  thyristor 
drives  present.  Dampening 
timer  spray  dampners.  Mtxlern 
press  control  systems  all  to  he 
fitted  with  the  most  advanced 
inking  technology  available. 

Printing  Press  Services 
Sellers  Street  Factory 
Preston,  Lancashire 
ENGLAND,  PRI  5EU 
(011-44)  1772-797050 
Fax:  (44)  1772-652300 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fox  (770)  552-2669 


2  unit  goss  metra  22  3/4"  cutoff.  Avail¬ 
able  immediately. 

MAN-Roland  Folders 

160  page  dauble  out  22  3/4"  with  3 
high  formers  and  angle  bars 

1  Urbanite  Folder.  22  3/ 4" 

1  Urbanite  Upper  Former 

GOSS  R.T.P's  42'  or  45"  with  Y  columns 
and  wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.a.  and  22  3/4  c.o. 

8  Units  1  folder,  Harris  1650,  22  3/4' 


Northeast  Industries  (800)  821-6257 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-5817  Fax  (770)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


PRESSES  WANTED 


URGENTLY  REQUIRED 

Goss  metro  units  and 
complete  press  lines. 
Cut-off  22",  22  3/4"  23  9/16" 
Immediate 

confidential  decision. 

Box  07773,  Editor  &  Publisher 


WANTED  TO  BUY 


INTERESTED  IN  buying  a  Muller 
Martini  inserter  -  Model  #227-S. 
Please  call 

James  Hutchinson  or  Bill  Brown 
(800)  878-9537  Fax  (301 )  953-7220 


PRESSES 


•12  Unit  Urbanite  22"  cut-off 
1993  vintage,  with  6  sets  of 
stacked  units,  2  HD  2:1  folders 
with  upper  formers,  8  Enkel 
pasters  and  Allen  Bradley  press 
drives.  Ideal  for  commercial 
products  as  well  as  newspa¬ 
pers.  Available  immediately. 

•18  Unit  Metro/Metioliner 

pressline  1979-1986  vintage,  22 
3/4"  cut-off  with  10  half  decks, 
1  double  delivery  3:2  and  2 
single  delivery  3:2  folders,  18- 
45"  RTF's,  Goss  PCS  system  and 
Fincor  press  drive. 

Available  late  1996. 

•20  unit  Metroliner  pressline, 
22"  cut-off,  1977  vintage  with  2 
stacked  units,  6  half  decks,  2 
double  delivery  3:2  and  1 
single  delivery  3:2  folder,  18- 
42"  Goss  RTF's  and  Fincor  press 
drive.  COMPLETE  pressline 
rebuilt  in  1990  by  OEM,  in 
excellent  condition  and 
meticulously  maintained. 

Available  early  1998. 

•3  Goss  22"  cut-off  Metroliner 
mono  units,  3  Goss  45"  RTF's, 
angle  bar  nests,  substructure 
and  Fincor  100  HP  motors  and 
controls.  CAN  be  sold  as  a 
package  or  as  individual  com- 
ptinents. 

Available  immediately. 

Global  Press  Sales,  Inc. 
(908)  560-9364 
Fax  (908)  560-9422 


INDUSTRY  SERVICES 

!  ADVERTISING  CONSULTANTS 

CIRCULATION  SERVICES 

AD  MECHANIX 

You  send  ad  problems. 

We  deliver  solutions. 

(800)  293-7716 

ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 

E&P*s  Classified 


The  Industry’s  meeting  place. 
(212)  675*4380 


CIRCULATION  SERVICES 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  caf- 
lections.  Nationwide.  (800)  844-3581 


CIRCULATION  III 

Advanced-Professional-Telemarketing 
John  Dinan  -  John  Lyons 
(214)  352-1123 

http://www.metronet.com/ -dinan 


METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwide  TELEMARKETING 
since  1975 
(800)  950-8475 
Horace  Southward 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBLIC  ATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 


INCORPORATION  SERVICES 


INCORPORATE  VYITHOUT  Legal  Fees! 
Free  Booklet  Tells  How,  Includes  Forms. 
Call  Now!  (800)  345-2677 


CIRCULATION  SERVICES 
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EVDUSTRY  SERVICES 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEaRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

AMSTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Line  P.O.  1 952 
Albuquerque,  NM  87103 


RECRUITMENT 


4th  Decade  of  Service 
Walter  Lynn,  Vice  President 

800-523-7112 

GORDON 


PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  VYORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


WEB  PUBUSHING 

OFFSITE  WEB 
Internet  Publishing  Services 
Putting  Papers  on  the  WEB  since  1 994 
www.osw.com  or  call  (510)  540-6462 


SEND  E&PBOXREPUESTO; 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


HELP  WANTED 


ACADEMIC 


FOUNDING  DEAN 
SCHOOL  OF  COMMUNICATION 
Hofstra  University 
Hempstead,  NY 

Hofstra  University  seeks  a  founding 
Dean  for  its  new  School  of  Communi¬ 
cation  that  includes  Departments  of 
Journolism,  Television,  Audio/Radio, 
Film,  Mass  Media  Studies,  Speech 
Communication  and  Rhetorical  Studies 
serving  approximately  600  under¬ 
graduate  majors.  The  School  has  its 
own  50,000  square  foot  state-of-the- 
art  facility  with  a  newsroom,  three  tele¬ 
vision  production  studios,  an  FM  radio 
station,  an  interactive  computer 
laboratory  and  full  screening  and 
production  classrooms. 

Reporting  directly  to  the  Provost,  the 
Dean  will  administer  a  school  that  is  com¬ 
mitted  to  assuming  national  prom¬ 
inence.  Leading  candidates  will  have 
records  of  outstanding  professional 
experience  and/or  an  earned 
doctorate  in  a  communications-related 
discipline.  Significant  line 
administrative  experience  and  a  record 
of  professional  activity  or  substantial 
scholarship  are  necessary.  Women 
and  minority  candidates  are 
encouraged 

Hofstra  University,  a  private  university 
on  Long  Island  25  miles  east  of  New 
York  City,  has  a  faculty  of  more  than 
950  serving  1 2,000  students.  The  resi¬ 
dential  campus  is  a  238-acre  national 
arboretum  offering  a  wide  range  of 
cultural  events  and  a  library  housing 
more  than  1 .4  million  volumes. 

Nominations  and  applications,  which 
should  include  a  letter  explaining  rele¬ 
vant  experience  and  a  full  resume, 
should  be  directed  in  complete  con¬ 
fidence  to; 

John  Kuhnie,  managing  vice  president 
Education  Practice, 
Kom/Ferry  International 
900  1 9th  Street,  NW,  Suite  800 
Washington,  DC  20006-2105 
Fax:  (202)  822-8127 
or  c/o  Elizabeth  Currie  by  e-ntKiil 
curriee@komferry.com 

Hofstra  University  is  an 
EO/AA  Employer 


ADMINISTRATIVE 


ASSOCIATE  PUBLISHER/Ad  Manager 
/Sales  Rep  all  in  one  to  develop  exist¬ 
ing  tourism  publications  in  growing 
network.  Zone  9.  Resume  &  references 
to  P.O.  Box  1 374,  Eureka,  CA  95502. 


GENERAL  MANAGER 
Great  Bend  Tribune 
Great  Bend,  Kansas 

Morris  Newspaper  Corporation  is  look¬ 
ing  for  a  General  Manager  to  join  our 
team.  The  candidate  selected  must 
have  excellent  leadership  skills,  a  pro¬ 
ven  track  record  of  increasing  advertis¬ 
ing  unit  sales  and  revenue,  and  success 
in  growing  paid  circulation.  We  want 
a  general  manager  unafraid  of  P&L 
responsibilities  with  the  skills  to  put  out 
a  great  editorial  product.  The  suc¬ 
cessful  candidate  must  have  the  desire 
to  serve  the  community  extremely  well 
through  his  or  her  personal  efforts  and 
through  a  strong,  continually  improv¬ 
ing  product.  Great  opportunity  to  join 
a  growing  media  company.  Mail  cover 
letter,  resume,  and  salary  history  to: 
General  Manager,  Morris  Newspaper 
Corporation,  P.O.  Box  8167,  Savan¬ 
nah,  GA  31412. 


INDEPENDENT  family-owned  group  of 
daily  and  weekly  newspapers  seeks  a 
publisher  for  a  3,500  circulation  coun¬ 
ty-seat  weekly  in  Zone  4.  We  offer  a 
good  salary,  a  good  bonus  and 
independence.  We  want  a  publisher 
who  can  put  out  a  good  newspaper 
and  become  active  in  the  community. 
Send  resume  to  Wyatt  Emmerich, 
Emmerich  Newspapers,  P.O.  Box 
1 6709,  Jackson,  MS  39236. 


NEW  ENGLAND  NEWSPAPER 
GROUP  seeks  dynamic  publisher  for 
newspaper  located  in  desirable  Ben¬ 
nington,  Vermont.  The  ideal  candidate 
will  be  success-motivated  with  excellent 
leadership  and  marketing  skills  and  a 
history  or  successful  revenue  growth. 
Get  tne  best  of  New  England  living 
with  competitive  benefits  and  com¬ 
pensation.  Send  resume  with  salary 
history  to: 

Alinda  Shank 

Human  Resources  Manager 
P.O.  Box  1 1 71 ,  Pittsfield,  MA  01 202 
or  fox  to:  (413)442-7611 


j  The  meaning  of  art  has  been  redefined 
:  so  many  times  that  the  word  has  been 
:  drained  of  virtually  all  meaning. 

John  Taylor 


ADMINISTRATIVE 


PUBLISHER  FOR  TWO  SMALL 
Weeklies  in  North  Carolina.  Must  be 
able  to  do  it  all-write,  sell,  paginate 
and  manage  very  small  staff.  Candi¬ 
dates  must  enjoy  community  journalism 
in  rural  towns.  Advancement  possible. 
Send  resume,  clips,  design  samples  to 
Box  07863,  Editor  &  Publisher. 


WANTED:  MANAGERS  INTERESTED 
IN  CAREER  ADVANCEMENT 

Our  company,  which  operates  locally 
managed  small  daily  and  weekly 
newspapers,  is  aggressively  seeking 
candidates  for  a  variety  of  management 
positions,  including: 

•  Associated  Publishers 

•  Managing  Editors 

•  Ad  Managers 

•  Circulation  Managers 

•  Production  Managers 

Ideally,  all  candidates  will  have  a 
desire  to  become  the  publisher  of  a 
daily  or  weekly  newspaper. 

Boone  Newspapers,  Inc.  offers  com¬ 
petitive  pay,  good  benefits  and  a 
desire  to  help  managers  advance 
within  our  company. 

Not  all  openings  are  immediate.  We 
welcome  written  requests  of  considera¬ 
tion  for  future  openings. 

Send  resume,  work  samples  and  cover 
letter  to:  James  Morgan,  vice  president, 
Boone  Newspapers,  c/o  The  Fergus 
Falls  Daily  Journal,  914  E.  Channing, 
Fergus  Falls,  MN,  56537. _ 


WEEKLY  IN  ZONE  2  (40,000)  needs 
General  Manager  with  hands-on  expe¬ 
rience  in  all  phases  of  operation,  espe¬ 
cially  advertising  &  circulation. 
Appropriate  compensation  package. 
Reply  to:  Box  07860,  Editor  &  Pub¬ 
lisher _ 


ADVERTISING 


AD  DIRECTOR  -  Regional  28,000  dai¬ 
ly/42,000  Sunday  newspaper  in 
Michigan's  most  attractive  growth 
market  seeks  experienced  leader  in  ad 
sales  department.  Send  detailed 
resume,  references  and  salary  history 
to:  Zeke  Fleet,  Record-Eagle,  P.O.  Box 
632,  Traverse  City,  Ml  49685-0632. 
No  phone  calls,  please. 


SEND  E&PBOXREPUESTO: 
Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


ADVERTISING 


ADVERTISING  SALES 

SRDS,  a  major  publisher  of  media 
directories,  is  seeking  a  detail-oriented 
and  aggressive  Account  Executive  to 
work  out  of  our  NEW  YORK  office  or 
from  home. 

You  will  be  responsible  for  selling  dis¬ 
play  advertising  in  SRDS's  existing 
products,  new  products,  as  well  as 
maintaining  the  current  growing 
advertising  business.  The  ideal  candi¬ 
date  must  have  knowledge  of  the 
media  buying  process  and  5  years  of 
experience  in  outside  advertising  sales, 
preferably  in  newspaper  or  other  print. 
Candidate  must  be  an  excellent  com¬ 
municator  and  have  knowledge  of 
Microsoft  Word/Excel.  Fifty  percent 
(50%)  travel  is  required.  Knowledge  of 
SRDS  products  a  definite  plus. 

We  offer  a  competitive  salary  and  an 
attractive  benefits  package.  For 
immediate  consideration,  please  call/ 
or  fax/mail  resume  with  salary  require¬ 
ments  to; 

SRDS 

Attn:  Human  Resources 
1 700  Higgins  Rood,  Ste.  500 
Des  Haines,  IL  6001 8 
Fax:  (847)  375-5002 
Ph:  (800)  851 -7737,  ext.  5091 

EOE  M/F/D/V 


CLASSIFIED  AD  MANAGER 

The  Suburban  Journals  of  Greater  St. 
Louis,  North  America's  largest  group 
of  v/eeklies,  is  searching  for  an  experi¬ 
enced  classified  manager.  This  position 
manages  a  staff  of  50  which  includes 
both  inside  and  outside  soles  represen¬ 
tatives.  Ideal  candidate  will  hove  subs¬ 
tantial  experience  running  a  classified 
department  with  a  proven  record  of 
success  in  highly  competitive  markets. 
Excellent  salary  and  compensation 
package  including  401  (k)  +  great 
opportunity  for  advancement. 

Send  resume  with  salary  requirements  to: 
Vice  President/General  Manager,  Sub¬ 
urban  Journals,  1714  Deer  Tracks 
Trail,  St.  Louis,  MO  63131 . 

If  you  live  long  enough,  you  get  accused 
of  things  you  never  did  ancTpraised  for 
virtues  you  never  had. 

I.F.  Slone 
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HELP  WAISTED 

ADVERTISING  j  ADVERTISING 


ADVERTISING  SALES 

The  News-Journal  in  Daytona  Beach, 
Florida,  the  7th  largest  daily  newspa¬ 
per  in  the  state,  is  looking  For  outside 
advertising  sales  professionals  to  join 
our  growing  Retail  and  Classified 
teams. 

The  News-Journal,  the  last  family 
owned  newspaper  in  Florida,  with 
circulation  of  104,000  daily  and 
122,000  Sunday  has  the  highest 
market  penetration  of  any  newspaper 
in  the  state  and  serves  the  Volusia  and 
Flagler  counties  -  an  integral  part  of 
the  Orlando-Daytona  Beach  -- 
Melbourne  DMA. 

Our  ideal  candidate  is  an  aggressive 
goal-oriented  individual  who 
demonstrates  a  successful  track  record 
in  newspaper  sales  and  is  committed  to 
excellence.  College  degree  preferred. 

We  offer  a  challenging  and  com¬ 
petitive  environment,  a  lucrative  com¬ 
mission  program  and  an  attractive 
benefits  package  which  includes 
medical,  dental,  vision  and  401  (k). 
PLUS,  the  wonderful  sunny  beaches 
and  warm,  breezy  year-round 
weather,  that  is  enjoyed  by  our  com¬ 
munity. 

To  become  part  of  our  'dynamic"  sales 
team,  send  a  detailed  resume  and 
cover  letter  to: 

Box  H-64 
The  News- Journal 
P.O.Box  2831 

Daytona  Beach,  FL  32120-2831 
Equal  Opportunity  Employer 

RETAIL  ADVERTISING  MANAGER 

Advertising  Manager  needed  immedi¬ 
ately  for  a  southeastern,  morning  daily 
with  23,000  in  circulation.  Ideal  can¬ 
didate  will  have  at  least  five  years  of 
sales  experience,  proven  leadership 
and  motivated  and  aggressive  advertis¬ 
ing  sales  professional.  Must  be  result 
oriented.  Benefit  package  including 
401  (k),  medical  and  dental  insurance 
and  paid  vacation.  Send  resume  with 
salary  requirements  to  Box  07845, 
Editor  &  Publisher. 

SOUTHERN  CALIFORNIA  BOUND!! 

Beaches,  mountains,  desert  or  in 
between  -  it's  here! 

We  are  Trader  Publishing  Company, 
the  largest  publisher  af  photo  ad  mag¬ 
azines  in  the  world.  We  have  many 
career  opportunities  available  such  as 
Sales  Management,  Sales,  Production 
Management,  etc. 

If  you  are  looking  for  a  change  and 
want  to  join  a  dynamic,  exciting, 
challenging  company,  please  send 
resume  to  5536  Inland  Empire  Blvd., 
Ontario,  CA  91764  or  for  a  fast 
response  fax  to  (909)  484-4416.  E/O 
Drug  Testing  Employer. 


CLASSIFIED  ADVERTISING  MANAGER 

Excellent  area  for  an  outdoor  person. 
Great  hunting  and  nearby  fishing 
opportunities.  Tne  Missouri  River  offers 
boating  and  other  water  based  recrea¬ 
tion.  The  Sioux  City  Journal  - 
Siouxiand's  number  one  advertising 
medium,  good  circulation  penetration, 
is  situated  in  the  tri-state  area,  growing 
market,  3%  unemployment  -  newspa¬ 
per  owns  the  only  shopper  in  town. 

Responsibilities  include  the  direct  man¬ 
agement  of  transient  classified  depart¬ 
ment,  as  well  as  phone  and  outside 
sales  Force.  This  person  will  work  on 
new  ideas  and  promotions,  will  report 
directly  to  the  publisher.  We  are 
owned  by  the  Hagadone  Corporation 
and  Howard  Publications  which  pro¬ 
vides  ample  opportunity  for  advance¬ 
ment. 

Successful  candidate  must  possess 
strong  sales  background,  history  of 
increasing  ad  revenue,  progressive 
leadership  with  commissioned  salespeo¬ 
ple.  We  offer  an  attractive  salary  and 
performance  bonus,  401  (k),  health 
insurance  and  other  benefits. 

Please  send  resume  to: 

Tom  Kurdy,  Publisher 
The  Sioux  City  Journal 
P.O.  Box  118 
Sioux  City,  lA  51 1 02 
FAX:  (712)  279-5099 
EOE 

No  phone  calls,  please. 
CLASSIFIED  MANAGER 

Strong  community  newspaper,  23,000 
circulation,  365  days  is  looking  For  a 
highly  motivated  and  creative  classified 
manager  to  reinvent  classified  and  take 
advantage  of  a  dynamic  area.  Individ¬ 
ual  will  tie  responsible  for  the  direction 
of  the  department  sales  activity  through 
forecasting,  planning,  organizing  and 
coordinating  to  achieve  defined 
objectives.  Responsibilities  also  include 
development  of  the  sales  staff, 
telemarketing  special  pages  and  creat¬ 
ing  new  products  and  services. 

Qualified  candidate  must  have  proven 
sales  and  leadership  experience  in 
advertising  media,  good  computer 
skills  and  strong  written  and  oral  com¬ 
munication  skills  to  individuals  and 
groups. 

Send  resume  and  salary  history  to: 
Press  Enterprise 

c/o  Human  Resources  Department 
31 85  lockowanna  Avenue 
Blooinsburg,  PA  17815 

No  phone  calls,  please 

DEADUNES 

for  Augusts,  1996  issue 
will  be  moved  up  one  day  for 
Disploy/ln-column  ads 
9999999^999999999 

Call  (212)  675-4380. 

Ext.  170/171. 


_ ADVERTISING _ 

DIREaOR,  CLASSIFIED  ADVERTISING 

The  premier  newspapers  in  America's 
most  livable  city.  The  Cincinnati 
Enquirer/The  Cincinnati  Post,  are 
searching  For  a  well  qualified  and 
experienced  newspaper  advertising 
executive  to  direct  our  classified 
advertising  division. 

Due  to  the  recent  promotion  of  our 
present  Director,  we  seek  an  energetic, 
creative  and  goal-oriented  individual 
to  lead  our  very  talented  staff  and 
category  management  team.  We  are 
growing  rapidly,  and  are  looking  For 
someone  who  is  a  strong  motivator  of 
people,  customer  driven,  innovative 
and  has  a  proven  record  of  consistent 
results.  We  are  extremely  proud  of  the 
success  our  Classified  Division  has 
achieved,  and  seek  an  individual  who 
has  the  vision  to  continue  along  this 
track. 

In  this  position,  you  will  successfully 
develop  and  execute  revenue  growth 
strategies  and  operation  plans.  You 
will  provide  leadership  ancf  motivation 
o  the  sales  and  marketing  teams  while 
>lacing  high  value  on  customers  and 
employees.  This  position  requires 
extensive  soles  leadership  skills,  and  is 
supported  by  our  commitment  to 
advanced  technology  based  sales  and 
support  systems. 

f  you  are  interested,  we  would  like  to 
alk  with  you.  Please  write  to  us  and  out- 
ine  your  qualifications  and  employ¬ 
ment  background. 

The  Cincinnati  Enquirer 
Vice  President,  Human  Resources 
312  Elm  Street/Department  16 
Cincinnati,  OH  45202 
EOE  M/F 

A  Gannett  Newspaper 
DISPLAY  ADVERTISING  MANAGER 

We  are  a  proactive,  aggressive 
50,000  circulation.  New  York  Times 
Co.,  daily  that  has  an  immediate  open¬ 
ing  for  an  energetic,  take  charge  indi¬ 
vidual  to  lead  an  outside  display  staf 
of  16  retail  and  classified  account 
executives  and  two  supervisors. 

An  ad  director  of  a  small  publication 
or  a  RAM  or  CAM  of  a  mid-sized  daily 
with  3-5  years  supervisory  experience 
is  required.  College  degree  preferred. 
We  offer  a  competitive  salary,  with 
bonus  plan  and  a  complete  line  of 
employee  benefits.  Sencf  resume  and 
salary  nistoiy  to: 

Robert  J.  Gruber 
Advertising  Director 
The  Star-Banner 
P.O.  Box  490 
Ocala,  FL  34478 
EOE/NO  PHONE  CALLS,  PLEASE 

ASSOCIATIONS _ 

ASNE  PROJEa  DIREaOR 
Administer  three  innovative  training 
projects  focusing  on  journalism  values, 
journalism  educators,  and  foreign 
editors,  with  $500,000  annual  budget. 
Requires  significant  journalism  experi¬ 
ence,  negotiating  skills,  self-motivation, 
and  ability  to  handle  administrative 
detail.  Apply  to  ASNE  executive 
director,  1 1 690B  Sunrise  Valley  Drive, 
Reston,  VA  20191. 

i  The  past  isn't  dead,  it  isn't  even  past. 

Faulkner 


_ CIRCULATION _ 

CIRCULATION  DIREOOR 
Seven-day  Daily  under  30,000  is 
searching  for  a  dynamic  hands-on 
circulator  with  a  strong  history  of 
accomplishment.  We're  looking  for 
someone  to  achieve  new  heights  of 
exceptional  customer  service  and 
circulation  growth  who  will  invest  the 
time  to  accomplish  our  goals.  If  you 
thrive  in  a  competitive  environment 
and  start  each  day  with  new  ideas  to 
whip  your  competitors  around  the 
marketplace,  this  may  be  the 
opportunity  to  advance  your  career 
ath.  We  offer  competitive  salary  -i- 
enefits  package  and  exceptional 
advancement  opportunity  with  the 
newspoper  group.  Interested  candi¬ 
dates  should  submit  resume  and  salary 
history  to  Box  07857,  Editor  &  Pub¬ 
lisher. 

HOME  DELIVERY  MANAGER  (Zone 
level)  for  major  South  Florida  daily. 
Oversees  8-10  full-time  managers  arid 
indirectly  manages  120  carriers.  Daily 
circulation  50,000.  Candidates  should 
have  at  least  Five  years  management 
experience  and  a  proven  track  record 
engineering  innovations  in  delivery 
service,  product  control  and  market 
development.  Responsibilities  include 
budget  and  project  management. 
Knowledge  of  marketing  an  asset. 
Experience  with  large  distribution  cen¬ 
ters  helpful.  Computer  skills  a  must. 
Excellent  communications  skills  and 
ability  to  motivate  staff  required. 
Degree  preferred.  Reply  to  Box  07858, 
Editor  &  Publisher. 

NATIONAL  DAILY  NEWSPAPER  in 
Thoroughbred  horserocing  industry  has 
an  opening  for  a  Circulation  Manoger 
at  the  Lexington  office.  3-5  years 
circulation  experience  (single  copy 
sales)  required.  Must  be  PC  literate  (Ex¬ 
cel  &  Word).  Candidates  should  have 
excellent  communication,  leadership 
and  circulation  analysis  skills.  Know¬ 
ledge  of  the  horse  racing  industry  a 
plus.  We  offer  a  competitive  salary 
and  complete  benefits  package. 
Qualified  applicants  should  fax  resume 
with  salary  requirements  to  (609)  448- 
7416. 

NEWSPAPER  CIRCULATION 
BRANCH  MANAGER 

The  Austin  American-Statesman 
(Austin,  Texas)  needs  an  experienced 
circulation  manager  to  lead  one  of  our 
distribution  offices.  This  hands-on  indi¬ 
vidual  will  be  responsible  for  directing 
distribution  and  sales  activities  for  a 
branch  that  services  Bastrop,  Texas 
and  surrounding  communities- 1 1 ,000 
Sunday  circulation.  Minimum  3  years 
prior  experience  in  circulation  man¬ 
agement  required.  Contact  Bill  Grafton 
(512)  834-2634  P.O.  Box  670,  Aus- 

tin,  TX  78767. _ 

CIRCULATION  DIREaOR 
The  Valley  News,  an  award-winning 
18,000  morning  and  Sunday  New 
England  newspaper  is  looking  For  an 
individual  who  possesses  the  ability  to 
handle  all  aspects  of  circulation  and 
can  obtain  growth  in  home  delivery 
and  single  copy  sales.  Candidates  must 
hove  a  minimum  of  5  years  manage¬ 
ment  experience,  with  a  proven  record 
in  marketing,  promotion,  organization 
and  communication  skills  in  newspaper 
circulation.  We  offer  o  competitive 
salary  and  benefits  package.  Send 
resume  and  earnings  history  to:  Attn: 
Dan  McClory,  Valley  News,  P.O.  Box 
877,  White  River  Jet.,  VT  05001  -0877 
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CIRCULATION 


CIRCULATION  DIREaOR 

Exceptional  career  opportunity  for  an 
overachiever  with  a  solid  circulation 
management  track  record.  We're  a  suc¬ 
cessful,  growing  9,500  daily,  with  six 
weekly  niche  publications  located  90 
miles  south  of  Las  Vegas  on  the  Col¬ 
orado  River. 

We  are  seeking  a  dynamic,  goal 
driven,  hands-on  individual  to  direct  all 
areas  of  our  circulation  department. 
You  must  have  exceptional  sales,  pro¬ 
motion  and  people  skills  to  effectively 
coach  our  circulation  staff  to  success. 

If  you  seek  a  challenging  position  with 
good  compensation  and  a  "real"  career 
grawth  opportunity,  contact  us.  We're 
part  of  a  multi-publication,  multi¬ 
market  company  with  a  people 
oriented  philosophy.  "Make  a  dif¬ 
ference,"  help  us  grow-and  we'll  help 
you  grow! 

Invest  in  your  future  today.  Send 
resume,  references  and  earnings 
expectations  to  Personnel  Manager, 
News  West  Publications,  P.O.  Box 
21209,  Bullhead,  AZ  86442,  or  FAX 
(520)  763-6752. 


COMMUNICATIONS 


FIELD  PUBUC 
AFFAIRS  OFFICER 
GG-12/13 
($44,819 -$69,286) 

The  U.S.  Nuclear  Regulatory  Com¬ 
mission  has  an  opening  for  a  Public 
Affairs  Officer  in  King  af  Prussia, 
Pennsylvania.  Requirements  include 
significant  newspaper  experience 
involving  nuclear  ar  technical  matters 
and  demonstrated  ability  expressing 
complex,  technical  information  in  layman 
terms.  Excellent  written  and  verbal 
communication  skills  are  essential. 
Knowledge  of  NRC  or  nuclear  field  is 
preferable.  A  degree  in  journalism  or 
related  field  with  progressively 
responsible  experience  in  news  or  pub¬ 
lic  affairs,  not  public  relations  is  desira¬ 
ble. 

The  vacancy  closes  on  August  16, 
1996.  Send  applications.  SALARY  HIS¬ 
TORY  REQUIRED,  using  a  SF-171  or 
DETAILED  RESUME  to  U.S.  Nuclear 
Regulatory  Commission,  Attn:  Bella 
Carter/Helen  Ridgely  (Dept.  A- 
96078),  MS-0-5H5,  Office  of  Person¬ 
nel,  Woshington,  DC  20555-0001. 
For  additional  information  call  (301) 
415-3925/1534. 

EOE  M/F/D/V 
U.S.  Citizenship  Required 


DATA  PROGRAMMING 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


INTERNATIONAL  SUPPLIER  OF  com¬ 
puter  systems  for  newspapers  has  posi¬ 
tions  available.  Ploy  an  integral  part  in 
implementing  projects  in  a  team- 
oriented  environment  where  your  opin¬ 
ion  counts! 

COMPUTER  INSTALLATION/ 

TRAINING  SUPPORT 

Assist  in  systems  installation,  provide 
training  and  telephone  support.  Some 
travel  required.  Bachelor's  degree  pre¬ 
ferred.  Candidates  should  possess  fun¬ 
damental  programming  skills  with 
knowledge  of  4GLs,  Unix  and  basic 
accounting  principles.  Excellent  com¬ 
munications  skills  required.  Knowledge 
of  newspaper  industry  a  plus. 

COMPUTER  PROGRAAAMERS 

Devise  and  modify  procedures  to  solve 
complex  problems  considering  com¬ 
puter  equipment  capacity  and  limita¬ 
tions,  operating  time  and  form  of 
desired  results.  Must  have  a  Bachelor 
of  Science  (or  equivalent)  in  Computer 
Science  or  Engineering  and  one  year 
of  experience  as  a  Programmer  Ana¬ 
lyst  and/or  Con^uter  Programmer. 
Knowledge  of  4GLs  preferred.  Unix 
experience  a  plus. 

Please  send  or  fax  your  resume  to  SCS, 
3162  Bath  Pike,  Nazareth,  PA  18064. 

FAX  (610)  837-8080. 


EDITORIAL 


A  29,000,  SEVEN-DAY  Daily  in  cen¬ 
tral  Pennsylvania  has  an  immediate 
opening  for  a  copy  editor  who  can 
help  maintain  our  PC-based  editarial 
computer  system.  Computer  duties 
include  creating  and  maintaining 
macros  and  library  items  on  our 
DewarView  system.  Applicants  should 
be  familiar  with  Windows  operating 
systems,  QuarkXPress  and  Microsoft 
Word.  Send  resume  and  related 
materials  ta  Dave  Hilliard,  news  editor. 
The  Daily  Item,  200  Market  St.,  Sun- 
bury,  PA  17801.  No  telephone  calls, 
please. 


AGGRESSIVE  REPORTER 
We're  looking  for  a  hard-hitting  and 
productive  reporter  who  enjoys  going 
head-to-head  with  a  competing  daily. 
The  Utica,  NY,  Observer-Dispatch,  a 
52,000  AM  Gannett  daily,  has  an 
opening  in  its  Rome  bureau.  At  least  two 
years  of  experience  preferred,  but  we'll 
consider  talented  and  aggressive  college 
grads.  Knowledge  of  computer-assisted 
reporting  a  plus.  Please  send  resume 
and  a  half-dozen  samples  af  your  best 
work  to  Rick  Jensen,  editor,  Observer- 
Dispatch,  221  Oriskany  Plaza,  Utica, 
NY  1 3501 .  We  value  diversity. 


ARTS/ENTERTAINMENT  WRITER 
sought  for  30,000  McClatchy-owned 
daily  in  fast-growing  market  near 
Charlotte.  Ideal  candidate  will  have 
daily  newspaper  experience,  strong 
feature  writing  skills,  a  recard  af 
accuracy  and  ability  to  hondle  detail 
work.  Position  also  includes  general 
feature  writing  and  maintaining  weekly 
arts/entertainment  calendar.  Send 
resume  and  clips  to  Jennifer  Becknell, 
lifestyles  editor.  The  Herald,  P.O.  Box 
11707,  Rock  Hill,  SC  29730.  No 
phone  calls,  please. 

EOE. 


COMBINATION  SPORTSWRITER  and 
general  assignment  reporter  wanted 
far  large  weekly  paper.  Minimum  5 
years  experience.  Call  Micki  (800) 
843-6805. 


AGGRESSIVE,  MID-SIZED  Daily  in 
Zone  4  is  looking  for  an  Assistant 
Managing  Editor  to  oversee  all  aspects 
of  its  features  and  lifestyles  sections. 
Managerial  experience  and  a  creative 
approach  to  story  assignments  and 
layout  are  required.  Top  salary  and 
benefits  package.  Send  resume  and 
clips  to  Box  07853,  Editor  &  Publisher. 

ASSIGNING  EDITOR 
A  promotion  opens  up  the  editor's  job 
in  our  key  area.  We  need  a  hustler,  an 
experienced  editor  who  can  lead  a 
deputy  and  a  staff  of  reporters  to  pro¬ 
duce  insightful,  innovative  stories  in  a 
very  competitive  arena.  We  luxuriate 
in  news  and  want  to  capitalize  on  that 
to  capture  aur  market.  This  is  an 
immediate  opening  so  fax  your  letter  and 
resume  to  AME  Linda  Williams, 
Post-Tribune,  (21 9)  881-3234.  The  Post- 
Tribune  is  a  Knight-Ridder  news¬ 
paper  just  autside  Chicago  that  values 
diversity  in  the  wark  place. 

EDITOR  —  12,500,  6-day  hard-news 
metro  daily  in  America's  premier  ski 
tawn.  Fax  resume  to  (970)  920-21 18, 
Aspen  Daily  News. 


DO  YOU: 

•  Edit  copy  quickly  and 
accurately  under  tough 
deadline  conditions? 

•  Write  crisp,  concise, 
and  when  appropriate, 
bright  headlines? 

•  Have  a  minimum  of  2  or 
3  years  editing  experience 
on  a  daily  newspaper? 

We  are  a  major  metropolitan- 
area  daily  and  if  you  qualify 
under  the  above  conditions, 
we  want  to  hear  from  you. 
Send  resumes  and  letters  to: 

Box  BF/CE, 

5th  Fir,  71  5th  Ave. 

NY,  NY  10003 

An  Equal  Opportunity  Employer 


ASSISTANT  CITY  EDITOR:  The  Fort 
Pierce-Port  St.  Lucie  Tribune,  a  30,000- 
circulation  AM  in  a  competitive  market 
on  Florida's  east  coast,  has  an 
immediate  opening  for  an  aggressive, 
motivated  journalist  with  good  news 
judgment  and  capy  editing  skills  to  run 
the  city  desk  at  night  and  Saturday. 
Salary  in  the  mid-20's.  Call  Cheryl 
Smith,  city  editor  at  (561)  461-2054, 
ext.  1 75.  Fax  resumes  and  three  clips 
to  (561)  461-4447  or  mail  to  600 
Edwards  Road,  Fort  Pierce,  FL  34982. 

CITY  EDITOR 
ASSISTANT  CITY  EDITOR 
The  Anderson  Independent-Moil,  a 
fast-growing  42,000  daily,  49,000 
Sunday  circulation  newspaper,  is  look¬ 
ing  at  condidates  for  city  editor  and 
assistant  city  editor.  Three  daily  geo¬ 
graphically  zoned  editions  in  com¬ 
petitive  market.  Our  seize-the-moment 
top  quality  staff  has  won  the  National 
Headliner  Award  for  reporting  twice  in 
five  years.  You  need  innovative  think¬ 
ing,  strong  organizational  and  people 
skills  and  a  passian  for  newspapers. 
Anderson  has  good  schools,  livability. 
Regional  theater  complex,  major  uni¬ 
versity,  huge  lake,  mountains  nearby. 
Send  resume  and  clips  ta  T.  Wayne 
Mitchell,  vice  president  and  editor, 
Anderson  Independent-Mail,  P.O.  Box 
2507,  Anderson,  SC  29622.  Ques¬ 
tions?  Call  (864)  224-4321. 


BUSINESS  EDITOR 

The  Boston  Business  Journal,  a  22,000 
paid  weekly,  is  looking  for  a  No.  1  to 
lead  a  12-person  newsroom.  We  are 
considered  a  must-read  by  the  business 
community  and  are  ane  of  the  top 
performing  business  journals  in  the 
country.  We  consistently  break  news 
before  the  two  dailies  do.  The  ideal 
candidate  will  have  3-5  years  experi¬ 
ence  as  the  No.  1  at  a  business  journal 
in  a  mid-size  market  or  the  No.  2  in  a 
large  market.  If  you  are  a  strong 
leoder,  feel  as  comfortable  out  in  the 
community  os  you  do  in  the  newsroom 
and  can  take  our  professional  staff  to 
the  next  level,  send  resume  to:  Jim  Men- 
neto,  publisher,  Boston  Business 
Journal,  200  High  St.,  Boston,  MA 
02110. 


COME  HOME  TO  NEW  ENGLAND 
The  Hartford  Business  Journal  is  expan¬ 
ding.  We  are  looking  for  reporters 
capable  of  producing  top-notch  busi¬ 
ness  journalism.  This  is  an  opportunity 
to  grow  with  an  up-and-coming  pub¬ 
lication  in  a  great  New  England 
market.  Competitive  salary,  benefits. 
No  phone  calls,  please.  Send  clips, 
resume  and  short  cover  letter  to: 

Editor 

The  Hartford  Business  Journal 
56  Arbor  Street 
Hartford,  a  06106 
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EDITORIAL 


COPY  EDITOR 

Rim  or  design  features  fronts  on  our 
eight-person  pagination/copy  desk. 
We're  o  25,000-circulation,  seven-day 
AM  in  a  university  city.  QuarkXPress 
skills  a  plus,  recent  grads  OK. 
PROMPTLY  send  tearsneets  and 
references  to  Joe  Dill,  news  editor. 
REPORTER 

Hard-news  clips  a  must  for  this  bureau 
slot.  Reply  to  Ian  Fennell,  assistant  city 
editor. 

The  Oshkosh  Northwestern,  P.O.  Box 
2926,  Oshkosh,  Wl  54903-2926. 


COPY  EDITOR 

The  Newport  Daily  News  seeks  a  copy 
editor  with  strong  page  design  skills. 
We're  looking  for  someone  to  improve 
local  and  wire  copy,  write  sparkling 
headlines,  design  section  fronts  and 
inside  pages  ana  know  or  be  prepared 
to  learn  how  to  handle  the  slot.  Pagina¬ 
tion  experience  and  kndwiedge  of 
QuarkXPress  would  be  helpful.  Pro¬ 
fessional  experience  is  a  plus  but  we 
will  also  consider  new  grads  with 
strong  campus  newspaper  and 
internship  credentials.  We  have  been 
honored  as  the  best  small  newspaper 
in  New  England  and  intend  to  get  even 
better.  Tell  us  about  yourself  and  send 
a  few  samples  of  your  best  designed 
news  and  feature  pages  to  Harvey 
Peters,  news  editor.  The  Newport  Daily 
News,  101  Malbone  Road.  Newport, 
Rl  02840.  No  phone  calls,  please. 


COPY  EDITOR 

The  Paducah  (KY)  Sun,  a  family-owned 
32,000  circulation  daily  newspaper  is 
seeking  entry-level  copy  editors.  Col¬ 
lege  degree  and  experience  with 
electronic  pagination  preferred.  Bene¬ 
fits  include  two  health  insurance 
options,  pension  and  company- 
matched  401  (k).  Send  resumes  and 
references  to  Jim  Paxton,  Box  2300, 
Paducah,  KY  42002-2300. 


DESIGN  EDITOR  -  The  Bucks  County 
Courier  Times  has  an  opening  for  a 
design  editor  to  lead  the  transition  to 
pagination  in  our  team-driven 
newsroom.  This  is  a  challenging 
supervisory  position  in  a  75,000- 
circulation  daily  in  the  Philadelphia  sub¬ 
urbs.  It  .'equires  superior  skills  in  man¬ 
agement,  training,  technology  and 
page  design.  Candidates  should  be  pro¬ 
ficient  in  QuarkXPress  and  Photoshop 
and  comfortable  with  the  MAC  and  PC 
platforms.  Interested?  Contact  Pat 
Walker,  night  editor,  8400  Route  1 3, 
levittown,  PA  19057.  Women  and 
minorities  are  encouraged  k)  apply. 


European  Stars  and  Stripes,  a  50,000 
daily  based  in  Darmstadt,  Germany, 
seeks  a  copy  editor  for  its  main  news 
desk.  Must  have  at  least  five  years' 
daily  newspaper  experience,  at  least 
two  as  copy  editor.  Compensation 
package  of  at  least  $45,000  includes 
salary,  tax-free  housing  allowance. 
Transportation,  moving  expenses  paid. 
Send  cover  letter,  resume  to  Editor,  Box 
42,  .The  Stars  and  Stripes,  APO  AE 
0921  1  or  fax  to  (011-49)  6155- 
601  395.  Applic  ations  must  be 
received  no  later  than  August  16. 

Equal  Opportunity  Employer 


DREAM  JOB  -  International  Sunday 
paper  needs  enterprise  writer  to  keep 
Page  1  filled  with  compelling  national 
and  international  stories.  Have  you 
broken  something  BIG?  Then  mail  that 
clip  (and  your  best  two  others  and 
resume)  to:  Front  Page  Editor,  The 
American,  110  Mill  Rd.,  Westhampton 
Beach,  NY  1 1 978.  No  faxes  or  calls. 


EDITOR  WANTED  for  Central  Massa¬ 
chusetts  5,000  weekly.  Experience  with 
QuarkXPress  helpful.  Will  oversee  staff 
of  two  reporters  for  3  small  New  Eng¬ 
land  towns.  Cover  letter,  resume,  writ¬ 
ing  samples  to:  David  Cutler,  25  Elm 
St.,  Southbridge,  MA  01550.  Fax: 
(508)  764-8015  or  call  (508)  764- 
4325,  ext.  1 1 4. 


EDITORIAL:  Credentialed  journalist  to 
cover  regional  advertising  and  market¬ 
ing  topics  sought  by  leading  news  ser¬ 
vice.  Candidates  should  be  self¬ 
starters,  work  well  under  deadline 
pressure  and  deliver  stylish,  analytical 
features.  Advertising/marketing  report¬ 
ing  experience  preferred.  Position  is 
part-time  and  offers  competitive  com¬ 
pensation.  Send  resume  with  clips  to: 
Dept.,  DS,  240  Madison  Ave.,  New 
York,  NY  10011,  12th  Floor. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/eorly 
career.  Writer-Editor-EP,  P.O.  Bax 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001 6;  (703)  506-4400. 

EXPERIENCED  EDITOR  FOR  Northwest 
Arizona  community  newspaper.  Send 
resume,  samples  to:  Publisher, 
Williams-Grand  Canyon  News,  P.O. 
Box  667,  Williams,  AZ  86046. 

EXECUTIVE  EDITOR  for  LA-based 
apparel  industry  trade  publication  in 
business  52  years.  Will  direct  weekly 
newspaper  +  8  other  speciality 
publications.  5  years  editing  and 
management  experience  a  must. 
Knowledge  of  industry  a  plus.  Send 
resume  and  salary  history  to:  Molly 
Rhodes,  1 10  E.  9th  St.,  Los  Angeles,  CA 
90079;  or  fax  to  (21 3)  623-5707. 


DESIGN  EDITOR 

Like  Colorado?  Rocky  Mountain  paper 
needs  experienced  designer-paginator- 
editor.  QuarkXPress,  Adobe 
Photoshop,  Dewar  pagination  used. 
We  need  a  good  editor  and  creative 
designer.  We  offer  rewarding  journal¬ 
ism,  scenic  mountains,  Rockies 
baseball,  great  weather  and  a  pay- 
:  check,  too.  Send  resume,  clips,  letter  to 
:  AME  Troy  Turner,  Reporter-Herald, 

:  201  E.  Fifth  St.,  Loveland,  CO  80537. 

FEATURES  EDITOR 

Out-ohthe-box  thinker  to  oversee  daily 
and  Sunday  features  sections  as  well 
as  being  part  of  a  five-person  editing/ 
mentoring  team  overseeing  reporters 
who  contribute  to  all  news  sections 
(Metro,  Business  and  Features). 
Requirements:  5  to  10  years  daily 
newspaper  experience,  strong  leacf- 
ership  skills,  computer  literate.  Send 
cover  letter,  resume  and  work  samples 
to  Linda  Wienandt,  assistant  managing 
editor.  The  Bakersfield  Californian, 
P.O.  Box  440,  Bakersfield,  CA  93302. 


FEATURES 

EDITOR 

CMP  Media  Inc.  is  on  the  forefront  of 
high-tech  and  Internet  publishing.  Our 
phenomenal  success  has  created  an 
opportunity  for  an  experienced 
editorial  professional. 

In  this  role  you  will  plan,  assign  and 
edit  feature  articles  for  Communica- 
tionsWeek.  This  will  include  overseeing 
magazine  style  supplements;  coordinat¬ 
ing  with  the  Art  Department  on  designs 
and  accompanying  story  art  and  with 
the  production  staff  on  story  and  page 
production-related  issues.  Another 
focus  will  involve  working  with  a  large 
group  of  freelance  editors. 

You  must  have  a  BA  or  BS  and  5+ 
years'  experience  in  Journalism  which 
involve  page  and  project  management. 
Effective  editing  and  communciation 
skills  coupled  with  a  strong  design 
sense  are  essential. 

We  offer  a  competitive  salary  and  com¬ 
pensation  package.  For  consideration, 
send/fax  your  resume  with  salary 
requirements  to;  Recruiter  JKPK,  CMP 
Media  Inc.,  600  Community  Drive, 
Manhasset,  NY  11030.  FAX:  (516) 
562-51  31.  Equal  Opportunity 
Employer. 

CMP  MEDIA  INC. 


GENERAL  ASSIGNMENT  REPORTER  - 
covering  small  towns  for  Zone  2 
weekly,  town  council,  school  board, 
features,  etc.  Competitive  pay  &  bene¬ 
fits.  Send  resume  &  3  clips  to:  Don 
Flood,  Dover  Post,  P.O.  Box  664, 
Dover,  DE  19903. 


GRAPHIC  ARTIST:  Expanding  Southern 
California  daily  seeks  graphic  artist 
with  excellent  illustration  skills. 
Freehand,  Adobe  Illustrator, 
Photoshop,  QuarkXPress,  Mac  experi¬ 
ence.  Send  cover  letter,  resume  and 
samples  to  Human  Resources,  Inland 
Valley  Daily  Bulletin,  P.O.  Box  4000, 
Ontario,  CA  91761. 


HIGHLY  MOTIVATED,  energetic  pro¬ 
fessional  needed  as  second-in-charge 
at  the  Palladium-Item,  a  20,000  PM 
daily,  25,000  Sunday,  Gannett  news- 
paper  on  the  Indiana-Ohio  line.  Appli¬ 
cants  should  hove  a  strong  sense  of 
local  news  and  a  keen  awareness  of 
design.  The  successful  candidate  will 
ensure  the  continued  quality  of  news  con¬ 
tent  at  the  paper  by  supervising  all 
departments.  Send  resume,  work  sam¬ 
ples  and  salary  history  to  Tim  Johnson, 
managing  editor,  Palladium-Item, 
1175  North  A  St.,  Richmond,  IN 
47374.  Or  e-mail  us  af 
Palitem@plink.geis.com.  The 
Polladium-ltem  is  an  Equal  Opportunity 
Employer  that  values  diversity  in  the 
workplace  and  especially  encourages 
those  who  share  this  vision  to  apply. 


REPORTER/WRITER 

Medium  size  Northwestern  Pennsylva¬ 
nia  Daily  PM  Newspaper  seeks  experi¬ 
enced  Reporter/Writer  candidates. 

Successful  candidate  will  be  self¬ 
starting,  highly  organized,  exceptional 
writer;  able  to  juggle  a  half  dozen 
stories  at  a  time  on  any  subject.  Work 
under  difficult  deadline  for  part  of  day 
then  handle  several  enterprise  assign¬ 
ments  the  rest  of  the  day.  Thiee  to  five 
years  previous  daily  experience  pre¬ 
ferred.  Diverse  reporting/writing  back¬ 
ground  helpful  (not  just  beats,  but  solid 
experience  in  features,  enterprise,  and 
ability  to  plug  into  any  beat,  including 
the  police).  Small  but  close-knit  staff 
that  is  used  to  producing  large 
amounts  of  copy  and  doing  it  w^l. 
Clips  and  letter  must  show  ability  to 
write  well.  Your  cover  letter  must  also 
be  able  to  tell  us  why  we  should  hire 
you. 

Excellent  career  opportunity  offering 
competitive  wages  and  fringe  benefit 
package.  (No  phone  calls,  please). 
Send  confidential  work  history  with 
clips  illustrating  your  work  to: 

Times  Publishing  Company 
Human  Resources  Department 
205  West  1 2th  Street 
Erie,  PA  16534 
EOE 


EDITORIAL  CAREER  OPPORTUNITIES 


Phillips,  the  nation's  largest  publisher  of  award-winning  newsletters, 
seeks  experienced  news  managers  for  its  rapidly  expanding  business. 
With  more  than  100  publications  in  business-to-business  markets,  we 
offer  tremendous  career  opjxtrtunities  for  talented  journalists.  We  are 
seeking  new  managers  with  a  background  in  reporting  and  managing 
news  products  and  editorial  teams.  Experience  in  banking,  communi¬ 
cations  technologies,  or  aviation/aerospace  journalism  a  plus.  We 
offer  an  excellent  compensation  and  benefits  package  in  a  very  desira¬ 
ble  suburban  Washington,  DC  location.  Send  cover  letter,  resume, 
clips  and  salary  requirements  to: 

_  Phillips  Business  Information,  Inc. 

/  ]  /  Attn:JK-EP 

Phillips  P.O.  Box  601 1 1 

I - /-  Potomac,  MD  20859 
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_ EDITORIAL _ 

IMMEDIATE  OPENINGS 

THE  TIMES  of  Northwest  Indiana  has 
several  apenings  for  journalists  with  a 
minimum  of  three  years  professional 
experience.  The  jobs  include: 

NEWS  EDITOR:  Management  position. 
Nightly  overview  of  newspaper's  nine 
editians,  including  content  review  and 
critique  of  headlines/cutlines/photo 
use/packaging.  Coordinate  personnel 
in  five  offices.  Candidate  must  have 
strong  news  judgment,  ability  to  bring 
life  and  consistent  quality  to  the  news¬ 
paper.  This  job  is  for  a  real  pro. 

WIRE  EDITOR:  Select,  process, 
package  wire  news,  including  daily 
news  digests  and  weekly  In-depth 
Forum  Section.  Broad  knowledge  of 
current  events  and  interest  in  news 
from  around  the  woHd  necessary.  Must 
have  understanding  that  news  of 
interest  is  more  than  the  top  AP  stories 
of  the  day. 

EDITION  EDITOR:  Direction  of  zoned 
edition  serving  rapidly  growing  area. 
Supervision  of  writing,  editing  and 
layout  staff.  Experience  in  development 
of  local  news  report  essential. 
Oppartunity  to  run  small  newsroam 
dedicated  to  intense  local  coverage, 
ranging  from  local  editorials  to 
enterprise  digging  to  "chicken  dinner" 
news. 

BUSINESS  EDITOR:  Develop  news 
report  in  area  of  heavy  industry.  Broad 
knowledge  of  business  —  from  pizza 
to  payloaders  —  essential.  Business 
writing,  editing  skills  important.  We 
want  more  than  warmed  over  com¬ 
pany  press  releases.  Actual  back¬ 
ground  in  business  world  a  plus. 

PAGE  DESIGNERS:  Design  attractive, 
inviting  pages  at  a  newspaper  known 
for  its  design  excellence  With  an  eye 
toward  visual  presentatian  as  a  key 
link  in  the  information  process,  the 
right  candidates  will  understand  great 
pages  don't  just  hoppen;  rather  they 
are  the  end  product  of  a  clear  vision. 

THE  TIMES  serves  Northwest  Indiana 
ond  southeast  suburban  Chicago.  Indi¬ 
ana's  "blue  ribbon"  daily  newspaper, 
THE  TIMES  is  fully  paginated  with 
heavy  use  of  full  color.  Come  join  an 
aggressive,  highly  professional  news 
team.  Good  pay.  Good  benefits.  No 
calls.  Send  resume,  references  to  Bill 
Nangle,  executive  editor.  The  Times, 
601  -45th  Avenue,  Munster,  IN  46321 . 


LIFESTYLES  EDITOR  -  Need  an  experi¬ 
enced  pro  to  launch  a  new  entertain¬ 
ment  magazine,  lead  a  talented  team 
of  writers  and  designers  and  produce 
a  revamped  section  that  will  distinguish 
this  newspaper.  We  are  a  family- 
owned,  mid-sized  daily  in  one  of  the 
Midwest's  most  historic  and  interesting 
communities,  located  in  beautiful 
Northwest  Missouri.  Send  resume, 
cover  letter,  salary  history,  work  sam¬ 
ples  to  Bob  Unger,  executive  editor,  St. 
Joseph  News-Press,  P.O.  Box  29,  ^int 
Joseph,  MO  64502. 


_ EDITORIAL _ 

MANAGING  EDITOR 
The  Los  Angeles  Business  Journal  seeks 
an  energetic,  creative  and  experienced 
newsroom  manager  ta  coordinate  cov¬ 
erage  in  the  nation's  most  dynamic 
business  community.  Applicant  should 
be  a  hard-working  team  player  not  con¬ 
tent  to  simply  process  copy.  Must  have 
extensive  editing  and  managing  back¬ 
ground  and  be  well-versed  in  business 
coverage.  Send  letter  and  resume  to 
Mark  Lacter,  editor,  Los  Angeles  Busi¬ 
ness  Journal,  5700  Wilshire  Blvd., 
Suite  170,  Los  Angeles,  CA  90036. 


MANAGING  EDITOR 
Can  you  motivate  reporters  and 
editors?  Can  you  help  reporters 
develop  enterprise  stories  and  teach 
the  tools  to  develop  investigative  report¬ 
ing  skills  in  people?  We  need  an  expe¬ 
rienced  journalist  to  help  lead  our 
news  department.  We're  a  23,000,  7- 
day  newspaper  just  outside  of  Col¬ 
umbus,  Ohio.  We  offer  competitive 
pay  and  benefits  along  with  excellent 
outdoor  recreation  opportunities  in 
dynamic  central  Ohio.  Send  resume, 
work  samples,  reference  list  to  Mark 
Richmond,  publisher.  The  Advocate, 
22  N.  First  St.,  Newark,  OH  43055. 
Please,  no  phone  calls. 


MANAGING  EDITOR:  Family-owned 
under  10,000  circulation  daily  in  Zone 
4  is  looking  for  aggressive,  motivating 
leader  for  staff  of  six.  Must  be  versatile, 
with  strong  writing  credentials  and 
some  desk  background.  Pagination/ 
QuarkXPress  experience  helpful.  Salary 
high  $20s.  Send  resume  and  references 
to  Box  07803,  Editor  &  Publisher. 

MANAGING  EDITOR  for  France 
Today,  circ.  35,000.  Excellent 
knowledge  of  France,  business  experi¬ 
ence  required.  To  head  existing  team 
and  cantribute  to  expansion  of  pub¬ 
lication  editorially  and  financially. 
$35,000  -  $42,000  -i-  benefits.  Fax 
resumes:  Marie  Galanti  (415)  921- 
0213,  e-mail:  mgalanti@hooked.net. 

MUSIC  EDITOR 

New  Times  has  an  immediate  opening 

for  a  full-time  music  editor  at  its 

award-winning  weekly  newspaper  in 

San  Francisco.  Strong  writing  skills 

essential.  Job  entails  planning/Miting 

music  section,  hiring  freelancers, 

reviewing  music/pop  culture  and  writ¬ 

ing  non-music  feature  length  stories  for 
front  of  the  book.  Send  cover  letter, 
resume,  and  five  best  clips  to: 

Bill  Wyman 
SF  WEEKLY 
425  Brannan 
San  Francisca,  CA  94107 

NEEDED:  ONE  EXCEPTIONAL  person 
to  handle  P/T  capy  editing,  as  well  as 
general  news  reporting.  We're  a  large 
chain  of  weeklies  in  Brooklyn,  NY.  Out¬ 
standing  flexibility  offered  to  cover 
wide  range  of  stories.  Call  the  Editor  at 
(718)  769-4400,  ext.  337. 

National  Sports  Jobs  Weekly,  PO  Box 
5725  Glendale  AZ  85312,  (602)  933- 
4345,  http://www.sportsjobs.com,  4 
issues  for  $39,  1 3  issues  for  $89. 


The  worst  sin  is  dullness. 

David  Read 


NEWS  EDITOR 

Proven  leader,  coach,  motivator  who 
can  help  a  veteran  staff  fine  tune  its 
skills.  Must  excel  in  accuracy,  setting 
high  journalistic  standards,  and  meet¬ 
ing  deadlines.  Position  requires  at  least 
3  years  of  supervisory  experience. 
Send  resume,  clips,  references,  and  a 
cover  letter  outlining  your  philosophy 
for  local  news  caverage  to:  Walter 
Dawson,  managing  editar.  The  Mon¬ 
terey  County  Herald,  8  Upper 
Ragsdale  Drive,  Manterey,  CA  93940. 


MILLER  FREEMAN,  INC.  has  openings 
in  Santa  Fe  for  several  positions  for 
Wintersport  Business,  a  new  trade 
magazine  created  to  serve  the  ski, 
snowboard  and  winter  resort  markets 
and  Bicycle  Retailer  &  Industry  News: 

MANAGING  EDITOR 
Responsible  for  day-to-day  editorial 
product  working  with  the  editor.  Strong 
writing  skills  are  essential  and  experi¬ 
ence  in  trade  or  specialty  magazines 
desirable.  Experience  in  ski/ 
snowboard  industry  (hardgoods  and 
softgoods)  a  plus;  newspaper  and  busi¬ 
ness  writing  experience  preferred.  ME 
will  assist  with  Bicycle  Retailer  &  Indus¬ 
try  News  editorial.  2  plus  years  experi¬ 
ence,  BA  in  English,  journalism  or 
communications  required.  Ability  to 
travel. 


SENIOR  EDITOR 

Will  be  responsible  for  working  with 
the  editor  and  managing  editor  to  pro¬ 
duce  the  magazine.  Strong  writing  and 
reporting  skills  necessary,  experience 
in  the  ski/snowboard  industry  and 
trade  or  specialty  magazines  a  plus. 
College  degree,  1  plus  years  experi¬ 
ence  and  ability  ta  travel  are  required. 
Will  also  assist  with  Bicycle  Retailer  & 
Industry  News  editorial. 

Excellent  benefits  package.  EOE. 
Please  fax  resume,  salary  requirements 
and  cover  letter  to  (505)  988-7224. 
Please,  no  phone  calls. 

NEWSPAPER  PHOTOGRAPHER 
The  Community  News  Group  seeks  a 

full-time  photographer  for  twice-weekly 

award-winning  newspapers  located 

south  of  Seattle.  Cities  include  Burien, 

Des  Moines,  and  Federal  Way. 

Qualified  applicants  will  hove  practical 

experience  in  a  news  photography 

environment.  We  value  diversity  in  the 

workplace  and  encourage  those  who 

share  that  vision  to  apply.  Non¬ 

smoking  environment.  E.E.O.  To  apply, 
send  resume  with  work  samples  to: 

Director  Human  Resources,  PHG 

P.O.  Box  481 19 
Burien,  WA  98148 


NORTH  TEXAS  is  growing  like  crazy 
and  so  are  we.  If  you  thrive  on  rooting 
out  hot  business  news  before  the 
dailies  even  get  a  sniff,  or  if  you  love 
coaching  tafented  writers  to  do  the 
same,  we  want  to  meet  you.  We 
anticipate  new  beat  reporting  and  edit¬ 
ing  positions  this  year.  Send  resume 
and  clips  to  Andy  Salvail,  managing 
editor,  Dallas  Business  Journal,  4131 
N.  Central  Expressway,  #310,  Dallas, 
TX  75238.  No  calls,  please. 


FAX  YOUR  AD  TO  US 
AT  (212)  929-1259 


OPINION  EDITOR 

The  Kokomo  Tribune,  a  28,000- 
circulation  PM  daily  one  hour  north  of 
Indianapolis,  is  seeking  candidates  for 
opinion  page  editar.  Moderate  view¬ 
point  and  strong  writing  skills  a  must. 
QuarkXPress  knowledge  helpful.  Send 
resume,  work  samples  and  references 
to:  Kokomo  Tribune,  John  Wiles, 
editor,  300  N.  Union  St.,  P.O  Box 
9014,  Kokomo,  IN  46904-9014. 


OUR  NEWS/EDITORIAL  Department 
has  an  opening  for  a  SPORTS 
REPORTER.  The  successful  candidate 
will  hove: 

•General  knowledge  of  sports,  com¬ 
puters  and  typing 

•Two  years  experience  as  a  Reporter  or 
Sports  writer 
•B.A.  degree 

To  apply  for  this  position,  send 
resume/application  to: 
Human/Organizational  Development 
The  Elakersfield  Californian 
Sports  Reporter 
P.O.  Bin  440 

Bakersfield,  CA  93302-0440 
FAX:  (805)  395-7484 

All  applicants  subject  to  pre¬ 
employment  physical  and  drug  screen 
EEO/MF/H 


PAGE  DESIGNER/COPY  EDITOR 
needed  for  1 3,000  circulation  southern 
Indiana  daily.  We  are  noted  nationally 
for  in-depth  features  and  photography 
and  are  about  to  embark  on  a 
redesign.  Send  letter,  resume, 
references  and  your  best  clips  to  John 
Rumbach,  The  Herald,  P.O.  Box  31, 
Jasper,  IN  47547-0031 . 

ONLINE  SPORTS  EDITOR 
Fast-grawing  interactive  SPORTS  pub¬ 
lication  on  AOL  seeking  editor  to 
monage  staff  of  10-15  and  oversee 
daily  cantent.  Minimum  5  years  editing 
experience,  knowledge  of  Internet  and 
sports  background  required.  Salary, 
benefits/aptions  package  available. 
Fax  resume  to:  Eric  (847)  869-3673. 


PAGINATION  EDITOR  -  We're  look¬ 
ing  for  an  experienced  copy/layout 
editor  with  very  strong  pagination  skills 
to  join  the  staff  of  the  media  leader  in 
New  York's  competitive  Capital/ 
Saratoga  Region.  We're  101,000 
daily,  162,000  Sunday.  The  best  can¬ 
didates  will  be  organized,  quick  and 
imaginative.  Sll  pagination  (Interactive 
News  Layout)  experience  a  big  plus. 
The  editor  who  joins  us  will  work  with 
the  features  editors,  editorial  art 
department  and  the  features  copy  desk 
to  produce  daily  sections  and  help 
design  and  produce  special  print  pro¬ 
jects,  both  broadsheet  and  tab,  on  a 
regular  basis.  Send  a  letter,  resume 
and  tearsheets  lo  Mike  Spain,  assistant 
managing  editor.  Times  Union,  Box 
15000,Albony,NY  12212. _ 

REPORTERS  WANTED:  A  great  town 
nestled  in  the  Sierra  foothills.  A  news¬ 
paper  dedicated  to  editorial  quality 
for  an  appreciative  audience.  Perfect, 
no?  We  need  two  excellent  reporters 
for  daily  newspaper.  Resume,  three  of 
your  best  clips  to:  John  Seelmeyer, 
editor.  The  Union,  1 1 464  Sutton  Woy, 
Grass  Valley,  CA  95945. 
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HELP  WANTED 


_ EDITORIAL _  j 

REPORTER  —  Philadelphia  suburban  • 
daily  seeks  aggressive,  hard-working  • 
reporter  with  lots  of  ideas  and  a  strong  i 
desire  to  bo  the  best  on  his/her  beat.  • 
Must  know  a  good  news  story  and  how  • 
to  report  it.  Internet,  spreadsheet  and  • 
database  skills  a  big  plus.  Send  letter,  ; 
resume  and  clips  to  Lanny  Morgnanesi,  i 
executive  editor.  The  Intelligencer  • 
Record,  P.O.  Box  858,  Doylestown,  PA  • 
18901.  i 


REPORTER  TO  FOCUS  on  health  and 
business  issues  as  well  as  general 
assignment  news  for  20,000- 
circulation  Monday-Saturday  AM. 
Candidates  must  currently  live  in  the 
Northeast.  Experience  required.  Send 
resume  and  clips  to  Ccry  Brunswick, 
monaging  editor.  The  Daily  Star,  P.O 
Box  250,  Oneonta,  NY  1 3820. 

REPORTER 

Reuters  is  information.  24  hours  a  day 
in  197  offices  around  the  world,  more 
than  14,000  employees  work  together 
to  collect,  edit  and  distribute  informa¬ 
tion  to  1 54  countries.  We're  currently 
seeking  an  aggressive,  accurate 
Reporter  to  handle  fast-paced  spot 
news  from  large  and  small  companies 
as  part  of  New  York  corporate  report¬ 
ing  team. 

Must  be  able  to  provide  well-written, 
concise,  accurate  and  quick  stories  and 
headlines  on  corporate  news  events.  In 
addition,  you  must  also  be  an  expert  at 
interviewing  executives  from  major  cor¬ 
porations  os  well  os  covering  industry 
analysts'  meeting  and  press  briefing. 
Will  perform  other  assignments  as 
required  by  Manager.  Candidotes  with 
two  years  experience  in  financial 
reporting  are  preferred.  Some 
overnight  shift  work  will  be  required. 

Send  resume  with  clips  to  Ben  Bendetti, 
Director  of  HR-News  &  Television, 
Reuters  America  Inc.,  1 333  H  Street 
NW,  Washington,  DC  20005.  FAX: 
(202)  371-0437.  Reuters  is  an  equal 
opportunity  employer  committed  to 
workforce  diversity.  M/F/D/V. 

REUTERS  AMERICA 


SENIOR  BUSINESS  WRITER  needed  for 
industry-specific  business  advice  in 
leading  national  floral,  travel  and 
bookseller  magazines.  Freelance  or 
staff.  Excellent  pay.  Send  resume/ 
samples:  The  McManus  Group,  1 16 
East  Dewey  Avenue,  Sapulpa  (Tulsa), 
OK  74066.  Fax:  (918)  227-7334.  e- 
mail:  McMPublish@aol.com. 

SPORTS  AND  BUSINESS  EDITORS 
California  community  newspaper  chain 
seeks  sports  editors  in  Southern  and 
Northern  California  and  a  business 
editor  for  a  southern  California  daily. 
Send  resume  and  work  samples  to  Tim 
Whyte,  The  Signal,  P.O.  Box  801870, 
Santa  Clarita,  CA  91 380-1870. 

There  are  two  thirtgs  one  should  never  do 
after  fifty:  change  wives  and  give 
interviews. 

Carlos  Fuentes 


_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  and  Houston. 
We  publish  in-depth,  weli-crafted 
stories  that  explore  the  issues,  events 
and  personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  and  feature  writers  in  Dallas, 
Houston,  Miami  and  Phoenix. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


SPORTS  COPY  EDITOR 
The  Observer-Dispatch  in  Utica,  NY,  a 
52,000  AM  Gannett  daily,  is  seeking  a 
sports  copy  editor  who  possesses 
strong  editing  and  presentation  skills. 
Responsibilities  include  selecting  local 
and  wire  stories  that  reflect  reader 
interests;  editing  stories  for  thorough¬ 
ness,  clarity  and  accuracy;  and 
designing  and  paginating  visually 
appealing  pages.  Please  send  resume 
and  a  halhdozen  samples  of  your  best 
work  to  Rick  Jensen,  editor,  Observer- 
Dispatch,  221  Oriskany  Plaza,  Utica, 
NY  1 3501 .  We  value  diversity. 

SPORTS  EDITOR 

with  solid  writing,  editing,  design  skills 
to  manage  hard-working  sports 
department  for  29,000  circulation  dai- 
ly/Sunday  in  Zone  5  noted  for  prep/ 
olf/auto/outdoor/recreational  sports, 
eader-oriented,  community-minded 
individual  with  strong  people  skills. 
Mac  and  QuarkXPress  experience  a 
plus.  Send  resume  detailing  experience 
and  samples  of  writing/layout  work  to: 
Editor,  Tne  Quincy  Herald-Whig,  P.O. 
Box  909,  Quincy,  IL  62306. 

STRONG  WRITER  -  Aggressive  Reporter 
needed  for  six-person  city  staff  on 
community  (27,000)  West  Texas  daily. 
Two,  three  years  experience  with  good 
resume,  clips.  Gary  Ott,  Reporter- 
Telegram,  Box  1650,  Midland,  Texas, 
79702. 


_ EDITORIAL _ 

SPORTS  REPORTER  needed  at  13,000 
circ.  southern  Indiana  daily.  Solid  edit¬ 
ing  skills  a  plus.  Send  letter,  resume, 
references'  list  and  your  best  clips  to 
Michael  Rubino,  sports  editor.  The 
Herald,  P.O.  Box  31,  Jasper,  IN 
47547-0031 .  No  phone  calls. 


SPORTS  REPORTER 

If  you're  creative,  energetic  and  a  top- 
notch  reporter,  we  hove  a  job  that 
should  challenge  and  excite  you.  The 
Ann  Arbor  News  seeks  a  reporter  to 
cover  University  of  Michigan's  men's 
basketball,  one  of  the  elite  programs  in 
the  country.  Send  resume  and  five 
clips.  The  News  is  an  equal 
opportunity  employer.  Write  Geoff 
Larcom,  sports  editor.  The  Ann  Arbor 
News,  P.O.  Box  1 1 47,  Ann  Arbor,  Ml 
48106.  No  calls,  please. 


SPORTS  REPORTER/COPY  EDITOR  - 
The  Press-Journal,  a  33,000  daily  in 
Vero  Beach,  FL,  needs  a  dynamic 
writer  who  also  can  produce  sparkling 
layouts  and  paginate  them,  massage 
copy  and  write  grabbing  headlines. 
Two  years  daily  experience  required. 
Send  resume,  clips  and  tearsheets  to 
Shelia  Tuttle,  The  Press-Journal,  P.O. 
Box  1 268,  Vero  Beach,  FL  32961 . 


THE  BOSTON  HERALD  seeks  experi¬ 
enced  copy  editors,  well-versed  in  a 
wide  variety  of  sports,  who  thrive 
under  deadline  pressure.  Layout  and 
pagination  experience  a  plus.  Send 
cover  letter,  resume  and  three  work 
samples  (no  phone  calls,  please)  to: 

Joseph  Thomas 
c/o  The  Boston  Herald 
One  Herald  Square 
Boston,  MA  02 1 06 
An  Equal  Opportunity  Employer 

THE  EDITOR  &  PUBLISHER  COMPANY 
has  an  opening  for  an  editor  in  its 
Interactive  division,  E&P  Interactive. 
This  Web  editor  will  have  editorial 
responsibility  for  E&P  Interactive  and 
its  service  for  interactive  media  pro¬ 
fessionals,  the  E&P  Members  Network 
and  serve  as  the  liaison  between  E&P's 
magazine  editorial  staff  and  E&P's  new 
media  unit.  We  are  looking  for  an 
individual  knowledgeable  in  all  aspects 
of  newspapering  and  new  media  and 
has  excellent  writing  skills.  The  candi¬ 
date  will  work  well  in  a  small  team  and 
their  work  will  reflect  the  pro¬ 
fessionalism  and  high  editorial  stan¬ 
dards  of  Editor  &  Publisher.  Please  e- 
mail  resume  and  salary  requirements 
to  Martin  Radelfinger  at 
martinr@mediainfo.com. 

The  BENTON  COUNTY  DAILY 
RECORD,  an  award-winning  seven- 
day-a-week  daily  newspaper  in  north¬ 
west  Arkansas,  seeks  a  sportswriter 
with  basic  page-building  and  photog¬ 
raphy  skills  vsmo  enjoys  working  in  a 
competitive  environment.  Must  have 
reliable  transportation  and  be  willing 
to  work  some  nights  and  weekends. 
Send  resume  to:  Jeff  Slatton,  sports 
editor,  P.O.  Box  1049,  Bentonville,  AR 
72712. 


ATTENTION: 

WE  ACCEPT 
MASTERCARD/VISA 
FOR  PAYMENTS 


_ EDITORIAL _ 

THE  LOS  ANGELES 
DAILY  NEWS  SEEKS: 

ASSISTANT  FEATURES  EDITOR:  Can¬ 
didates  should  hove  at  least  three  years 
experience  editing.  Deadline  newspa¬ 
per  experience  is  preferred. 

PAGE  DESIGNER.  Condidates  should 
have  experience  designing  covers  or 
other  open-page  layouts  for  a  news¬ 
paper  or  magazine.  Deadline  news¬ 
paper  experierKe  is  preferred. 

LIFESTYLE /ENTERTAINMENT 
REPORTER:  Candidates  should  have  at 
least  three  years  daily  newspaper 
reporting  experience. 

BUSINESS  ENTERTAINMENT 
REPORTER:  Candidates  should  hove  at 
least  three  years  daily  newspaper 
reporting  experience. 

Send  cover  letter,  resume  and  work 
samples  to  Assistant  Managing  Editor 
Mark  Barnhill,  Los  Angeles  Daily 
News,  P.O.  Box  4200,  Woodland 
Hills,  CA  91365-4200. 


THE  VALLEY  DAILY  NEWS,  an  expand¬ 
ing  daily  serving  the  area  between 
Seattle  and  Tacoma,  seeks  applicants 
for  two  key  writing  positions: 

A  hard-hitting  enterprise  reporter  to 
anchor  our  enterprise/projects  team. 
Winning  applicant  will  have  at  least  4 
years  daily  experience,  and  a 
demonstrable  record  of  producing  pro¬ 
jects,  series  and/or  enterprise  pieces 
that  hove  an  impact  on  readers. 

A  top-flight  Features  writer  for  our 
changing  Features  section.  Winning 
applicant  will  have  at  least  3  years 
daily  experience,  the  ability  to  write 
intelligently  and  creatively  on  a  broad 
range  of  lifestyle  topics,  and  display  a 
Strang  ability  to  generate  story  ideas. 

To  apply  for  either  position,  send  cover 
letter,  resume,  references  and  samples 
of  your  best  work  to:  Human 
Resources,  P.O.  Box  130,  Kent,  WA 
98035-0130.  We  will  not  respond  to 
applicants  who  do  not  meet  the  stated 
minimum  qualifications. 

WANTED:  An  aggressive,  experienced 
assignments  editor  to  become  metro 
editor  of  a  100,000-plus  daily  in 
Jackson,  MS.  Needed  is  an  editor  com¬ 
mitted  to  the  First  Amendment  and  a 
feisty  approach  to  covering  the  news. 
Jackson  is  the  state  capital.  The  state's 
medical  complex,  arts  community  and 
businesses  are  headquartered  here  as 
well.  Metro  editor  duties  include 
overseeing  state  and  local  coverage 
and  coordinating  news  coverage  with 
other  departments.  Requirements:  at 
least  5  years  experience  in  journalism, 
with  at  least  2  years  in  a  managerial 
role.  The  Clarion-Ledger,  port  of  the 
Gannett  Co.,  Inc.,  encourages  diversity 
in  its  news  staff.  Applications  should 
include  a  resume,  cover  letter  and  5-8 
samples  of  your  best  work.  Send  them 
to  Managing  Editor  Margaret  Down¬ 
ing,  The  Clarion-Ledger,  201  S.  Con¬ 
gress,  Jackson,  MS  39205. 


The  time  has  come  to  say  the  time  has 
gone. 

Makolm  WaHop 
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HELP  WANTED 


EMPLOYMENT  OPPORTUNITIES 

$35,000/YR.  INCOME  POTENTIAL. 
Reading  books 
Toll  Free  1  (800)  898-9778 
Ext.  R-51 89  for  details 


$40,000/YR.  INCOME  POTENTIAL. 
Home  Typists/PC  users.  Toll  Free  1 
(800)  898-9778  Ext.  T-5189  for  list¬ 
ings. 

INFORAAATION  SYSTEMS 

EDITORIAL  SYSTEM  ANALYST 
The  Son  Jose  Mercury  News  is  seeking 
o  systems  analyst  to  round  out  its 
newsroom  systems  team  and  aid  in  the 
implementation  of  its  new  CCI  pagina¬ 
tion  system.  Qualified  candidates  must 
have  a  four-year  college  degree,  solid 
programming  skills,  good  people  skills, 
a  sense  of  humor  and  enjoy  working  in 
the  newsroom  environment.  Preferred 
Sll  skills  include  STYL  programming. 
Networking,  Unix  or  Macintosh  know¬ 
ledge  is  desirable. 

Send  resume  to: 

James  Braswell 
Editorial  Systems  Manager 
San  Jose  Mercuiy  News 
750  Ridder  Park  Drive 
San  Jose,  CA  951 90 
e-mail:  jbraswell@smercury.com 


MAILROOM 


MAILROOM  DEPARTMENT 
MANAGER 

Fast-paced  group  of  23  community 
newspapers  seeks  someone  to  manage 
its  mailing  operations.  This  Ipswich 
based  position  requires  a  qualified 
candidate  to  possess  the  leadership 
and  skills  to  manage  2  shift,  five  day 
operation  with  a  staff  of  1 8.  Experi¬ 
ence  on  a  Muller  227  inserting 
machine  with  on-line  Cheshire  labeler 
or  similar  equipment  a  must.  Interested 
applicants  should  forward  resume  and 
salary  requirements  ta  Community 
Newspaper  Company  c/o  Ellin  Car- 
roll,  P.O.  Box  192,  Ipswich,  MA 
01 938  or  FAX  (508)  356-91 88. 


MARKETING 


NEWSPAPER  SALES  PRESENTATION 
TRAINING  MANAGER 

Scarborough  Research,  a  leading  pro¬ 
vider  of  syndicated  research,  has  an 
opening  in  its  newspaper  division, 
ideal  candidate  will  have  at  least  3-5 
years  experience  in  newspaper  sales 
and  research.  Experience  with  on-line 
or  PC-based  media  software  a  plus. 
Please  send  resume  and  salary  require- 
ments  to:  SCARBOROUGH 
RESEARCH,  1 1  W.  42nd  St.,  NYC,  NY 
1 0036,  Attn:  HR  Dept.  -  SS  EOE 


INFORMATION  SYSTEMS  MANAGER 
The  Herald  (Rock  Hill,  SC),  a 
McClatchy  30,000  daily  in  fast¬ 
growing  charlotte-area  market  seeks 
an  individual  to  provide  technical 
leadership  by  managing  and  support¬ 
ing  all  af  our  prepress  computer 
systems.  The  position  requires  previous 
experience  in  a  publishing  systems 
environment  with  a  diverse  back¬ 
ground  in  installing,  maintaining  and 
upgrading  computer  systems  as  well  as 
networks.  Experience  with  New  Medio, 
Macintosh,  HP,  and  programming  a 
plus.  Candidates  should  nave  a  track 
record  as  a  team  player  who  can  work 
with  diverse  users.  We  offer  a  com¬ 
petitive  salary  and  an  excellent  benefits 
package.  Qualified  candidates  please 
send  cover  letter  and  resume  to: 

Human  Resources  Director 
The  Herald 
P.O.  Box  11707 
Rock  Hill,  SC  29731 

UBRARY 


THE  UNION-NEWS/Sunday  Repub¬ 
lican  is  looking  for  a  person  to  manage 
the  library  for  our  newspapers.  Suc¬ 
cessful  candidate  will  have  experience 
as  a  librarian  or  assistant  librarian, 
preferably  a  newspaper  library;  expe¬ 
rience  managing  electronic  databases; 
proficiency  in  the  use  of  computers; 
good  interpersonal,  organizational 
and  management  skills;  degree  in 
library  science  preferred.  Interested 
applicants  should  send  resume  and 
cover  letter  to: 

Personnel  Department 
Union-News/Sunday  Republican 
1 860  Main  Street 
Springfield,  MA  01103 

EOE 


_ PHOTOGRAPHY _ 

INNOVATIVE  Photographer  wanted  at 
growing  western  Wyoming  weekly. 
We're  looking  for  someone  interested 
in  shooting  everything  while  basking  in 
a  valley  surrounded  by  mountains. 
Must  be  community  minded  and  have 
excellent  people  skills.  At  least  two 
years  newspaper  experience  or  degree 
in  photojournalism  required.  Send 
resume  only  1 1  Pinedale  Roundup,  P.O. 
Box  1 00,  Pinedale,  WY  82941 . 

PHOTOGRAPHER 

The  Paducah  (KY)  Sun,  a  family-owned 
32,000  circulation  daily  newspaper  is 
seeking  a  full-time  photographer  for 
news  and  sparts  and  advertising  assign¬ 
ments.  Compensation  is  entrydevel  to 
moderate  experience.  Benefits  include 
two  health  insurance  options,  pension 
and  company-matched  401  (k).  Send 
resumes  and  references  to  Jim  Paxton, 
Box  2300,  Paducah,  KY  42002-2300. 

PREPRESS 

COMPOSING  ROOM  FOREMAN 
The  AAercury,  a  30,000  daily  and  Sun¬ 
day  in  Pottstown,  PA  seeks  a  working 
composing  room  foreman  for  the  night 
shift  wha  possesses  all-around  pre¬ 
press  expertise.  Experience  in  all 
phases  of  pre-press  operations  includ¬ 
ing  camera  and  process  color  strip¬ 
ping.  Must  have  good  supervisory  skills 
and  ability  to  achieve  quality 
objectives.  Please  send  resume  and 
salary  requirements  to: 

Tracy  Reinholt 
The  Mercury 
24  N.  Hanover  Street 
Pottstown,  PA  1 9464 

PRESSROOM 

GOSS  S.C.  -  3  Folders  16  units  Press 
operator  with  three  knife  trimmer 
knowledge.  Mr.  Lesnar,  president, 
(800)  843-6805.  Sioux  Falls,  SD.  EOE 


Classifled  Advertisers:  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at  (212)  675-4380 


_ PRESSROOM _ 

ASSISTANT  PRESSROOM  MANAGER 
sought  for  growing,  independent  print 
company  in  Colurnbia,  Missouri,  print¬ 
ing  daily  newspaper  and  multiple  com¬ 
mercial  publications.  Successful  candi¬ 
date  will  have  a  strong  background  in 
web  press  operations,  management, 
preventative  maintenance  and  waste 
control.  Experience  with  short  runs  and 
high  quality  standards,  in  a  fost-paced 
environment  is  strongly  preferred.  Com¬ 
petitive  compensation  and  benefits 
package  in  a  great  area  to  live  and 
raise  a  family.  Send  resume  and 
responsive  cover  letter  to:  Tribune  Pub¬ 
lishing  Company,  Attn:  Personnel,  P.O. 
Box  ^8,  Columbia,  MO  65205. 

EXPERIENCED  PRESS  OPERATOR  for 
newspaper/commercial  printing  plant 
in  Northwest  Iowa  using  Goss  Com¬ 
munity  presses.  Excellent  quality  of  life, 
competitive  solories.  benefits  package 
including  medical,  dental,  vision, 
401  (k)  and  more.  Send  resume  and 
references  to:  Joni  Weerheim,  Edwards 
Publications,  Box  7920,  Spencer,  lA 
51301. _ 

PRESSROOM  MANAGER 
Medium-sized  daily  in  Zone  3  has  an 
opening  for  a  talented  and  motivated 
person  in  our  two-shift  operation. 
Applicants  should  have  3-5  years 
management  experience  in  a  double¬ 
wide  press  operation.  The  ideal  candi¬ 
date  will  be  capable  of  meeting  high 
quality  standards,  of  implementing  an 
aggressive  preventative  maintenance 
program,  of  creating  a  team  concept 
ancT of  running  a  clean,  safe  press¬ 
room.  Interested  parties  should  send  a 
resume  with  salary  history  and  require¬ 
ments  to:  Box  0/861,  Editor  &  Pub¬ 
lisher.  An  Equal  Opportunity  Employer. 

PRODUOION/TECH 


PRE-PRESS  MANAGER 
Growing,  highly  profitable  40,000 
circulation  cTaily  newspaper  in  the 
North  Texas  area  is  seeking  a  dynamic 
individual  to  lead  our  16  person 
creative  services  and  pre-press  prod¬ 
uction  team.  We  utilize  the  latest  in  digital 
graphics  technology  including  digital 
photography,  OPI,  high  speed/high 
resolution  film  recorders  and  all 
electronic  ad  design  to  support  electronic 
pagination. 

Qualified  candidates  should  possess: 

•  Proven  management  and  leadership 
skills  with  a  track  record  of  successful 
leadership  in  an  environment  of 
rapid  change. 

•  Excellent  communication  skills. 

•  An  understanding  af  newspaper 
prepress  /  digital  graphics  systems 
and  work  flow. 

•  Strong  organizational  skills  along 
with  strong  work  ethics. 

•  A  working  knowledge  of  desktop 
publishing  systems  in  a  newspaper 
environment. 

•  A  possion  for  customer  service  to 
both  external  and  internal  customers. 

This  position  includes  responsibility  for 
creative  services  /ad  design  and 
production,  page  composition  for  out¬ 
side  customers,  and  ad  services.  We  offer 
a  competitive  compensation 
package  and  benefits  and  we  are  an 
equal  opportunity  employer.  If  you  are 
a  top  performer,  are  excited  by  posi¬ 
tive  change,  and  want  to  be  a  major 
contributor  on  a  winning  team,  send 
your  resume  with  cover  letter  and 
salary  requirements  to:  Darla  King 
Human  Resources  Manager 
Times/Record  News 
P.O.  Box  120 
Wichita  Falls,  TX  76307 


PRODUaiON/TECH 

PRESS  OPERATORS 

Large  morning  doily  in  southwest  Ohio 
is  seeking  energetic,  highly  productive 
journeyman  press  operators.  Experi¬ 
ence  should  include  a  minimum  of  5 
years  with  doublewide  offset  presses. 
Successful  candidates  should  be  willing 
to  work  both  day  and  night  shifts. 
Excellent  pay  and  benefits  package 
includes:  Health  insurance,  paid  vaca¬ 
tions  and  holidays.  Send  replies  to: 
Elvin  Taylor,  personnel  manager,  P.O. 
Box  1061 ,  Dayton,  OH  45402. 

PROJEaS  MANAGER 

APPLICATION  DEVELOPMENT 
MANAGER 

International  newspaper  software 
supplier  seeks  a  team  leader  to  guide 
our  application  development  teams 
through  various  projects.  The  successful 
candidate  will  hove  2-3  years  of  team 
leadership  experience  and  a  proven 
record  of  application  development. 
Familiarity  with  classified  and  retail 
applications  required,  with  some  pre¬ 
press  system  experience  preferred. 

To  qualify,  you  should: 

•Have  developed  applications  using 
standard  tools,  including  database 
management,  user  interface  and  4GLs. 

•Be  familiar  with  Windows,  Unix  and 
Mac  O/S's. 

•Have  proven  project  management 
skills. 

Please  send  resume  to  Box  07862, 
Editor  &  Publisher. 

TRANSPORTATION 


RYDER  DEDICATED  LOGISTICS,  INC. 
is  accepting  applications  for  an  opera¬ 
tions  manager  in  newspaper  trans¬ 
portation  logistics  field.  Preferred  appli¬ 
cants  will  have  successful  newspaper 
distribution  experience,  good  man¬ 
agement/leadership/  safety/ training 
skills,  and  will  be  willing  to  relocate. 
This  position  offers  excellent  advance¬ 
ment  potential  for  qualified,  highly 
motivated,  career-oriented  individual 
with  a  strong  work  ethic.  Salary  com¬ 
mensurate  with  experience/ability/ 
education.  Excellent  benefits  program. 
Send  resume  to  Box  07602,  Editor  & 
Publisher. 


It’s 

Classified!! 

If  you  don’t  want  your  reply  to 
go  to  certain  newspapers  (or 
companies),  seal  your  reply  in 
an  envelope  addressed  to  the 
E&P  Classified  Advertising 
Department  with  an  attached 
note  listing  the  newspapers  or 
companies  you  do  not  want 
the  reply  to  reach. 

If  the  Box  Number  you're 
answering  is  on  your  list,  We'll 
discard  your  reply. 
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CLASSIFIED  ADVERTISING  RATES 


Foreign/Positions  Wanted  advertisers  must  preixr/. 
Effecttve  January  1, 1996 


UNE  ADS 

1  week-$8.60  per  line 

2  week5-$7.60  per  Hrie,  per  Issue. 

3  weeks-$6.65  per  Nr«,  per  Issue. 

4  weeks-$5.75  per  line,  per  Issue. 


POSITIONS  WANTED 

1  week-$4.30  per  lirre 

2  weelo-$4.10  per  line,  per  Issue. 

3  weeics-$3.00  per  line,  per  Issue. 

4  weelcs-  $2.75  per  One.  per  Issue. 


Add  $10.00  per  insertion  '.or  box  sen/ice.  Add  $5.00  per  insertion  tor  box  service. 
Count  os  on  additionai  line  in  copy.  Count  os  on  oddltionol  iine  in  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday.  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  bddfoce.  iilustrotions.  iogos.  etc.,  on  classified  ads  charged 
the  folloyying  rates  per  column  inch,  per  insertion:  1  time.  $100;  2  to  5  times.  $96 
6  to  13  times.  $90;  14  to  26  times  $85;  27  to  52  times  $80. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name  — - 

Company _ 

Address - 

City _ 

State  _ 

Zip _ 

Phone  _ 

Classification 
Authorized  Signature 
Copy 


No.  of  Insertions: 


Amount  Enclosed:  $_ 


Editon 

PUBLISHER 


1 1  West  19th  street.  NY.  NY  10011.  212)  675-4380.  FAX  (212)  929-1259. 


POSITIONS  WANTED 


ADMINISTRATIVE 

BIG  LEAGUE  TALENT 
Multi-talented  professional  with  signifi¬ 
cant  diverse  marketing,  advertising, 
circulation  and  new  product  devel¬ 
opment  experience.  A  demonstrable 
career  history;  from  USA  Today's 
formative  years  to  contemporary  not 
niche  products.  Gonnett  trained.  MBA. 
Currently  employed.  Reply  to  Box 
07859,  Editor  &  Publisher. 

SUCCESSFUL  NEWSPAPER  PRO  with 
25  years  experience  seeks  large 
weekly  or  small  daily  publishing  slot. 
Metro  circulation  experience,  interna¬ 
tional  magazine  management,  sub¬ 
urban  editorial,  large  weekly  pub¬ 
lisher.  B.S. /Management,  U  of 
Maryland.  MBA/Marketing  underway. 
Will  relocate.  Larry  (612)  884-5443. 

ADVERTISING/MARKETING  MAN¬ 
AGEMENT.  25  years  experience, 
classified,  retail,  niche'  publishing, 
direct  mail.  Creative  and  Dynamic. 
Prefer  southeast,  (813)  689-61 31 . 

ADVERTISING 


ADVERTISING  DIREaOR/NATIONAL 
MANAGER:  Eighteen  year  veteran 
with  retail/national  sales  management 
and  marketing  experience  seeks 
challenging  position  with  progressive 
organization  in  Zones  1  or  2.  Proven 
record  of  achievement,  computer  liter¬ 
ate  and  Internet  savvy.  Call  (914)  631- 
7001. 


EDITORIAL 


AGGRESSIVE  ENTERTAINMENT  writer 
seeks  position  as  television  or  movie 
critic  in  Zones  3  or  4.  Greg  Heyman 
(205)  534-7429. 

TURNAROUND  SPECIAUST  seeks  sports 
or  business  department  in  need  of 
creative  leadership  not  a  hall  monitor.  I 
have  a  job;  I'm  looking  for  a  challenge. 
Zones  1  or  2  only.  Faxes  to:  (817)  633- 
4965 _ 

VETERAN  SPORTS  WRITER  seeks  new 
challenge.  Give  me  a  call.  I'm  waiting. 
Open  to  all  offers,  but  prefer  Zone  5. 
Mike  (910)  835-4996. 

SPORTS  WRITER  with  over  3  years 
experience  looking  to  move  up.  Cov¬ 
ered  both  prep/college  sports.  Wrote 
stories  and  formatted  pages  on 
deadline.  Know  QuarkXPress.  Will 
relocate.  Call  Keith  (906)  632-001 9. 

SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


_ EDITORIAL _ 

AVYARD-WINNING  REPORTER,  now 
with  New  York  City  financial  daily, 
seeks  position  with  mid-to-lorge-size 
paper  in  the  East.  If  you  want  a  busi¬ 
ness  writer  who  knows  how  to  tell  a  good 
stroy  and  can  make  municipal  bonds, 
the  ecorxjmy,  mutual  funds,  tax  policy, 
etc.,  accessible  to  the  average  reader, 
give  me  a  call.  My  experience  also 
includes  a  two-year  stint  with  a  small 
New  England  daily,  where  I  covered 
education  and  politics.  (212)  684- 
2264. 


SPORTS  WRITER,  TEAM  PLAYER  look¬ 
ing  for  winning  combination.  I  have  14 
years  of  experience  in  los  Angeles  and 
Phoenix,  AZ.  Experience  ranges  from 
sports  editor  of  a  25,000  circulation 
daily  to  beat  writer  assigned  to  major 
league  baseball  and  college  football. 
Preps,  pro  tennis  and  hockey  also  are 
areas  which  I've  covered  extensively. 
Clips,  resume  and  references  available 
upon  request.  I'm  open  to  all  offers.  In 
return,  you'll  learn  that  this  low-ego 
sports  writer  would  be  a  good  fit  to  a 
sports'  staff's  puzzle.  Call  Frank  at 
(602)661-5585. 

SENIOR-LEVEL  EDITOR  seeks  trade  or 
consumer  magazine  position.  Nine 
years  chief  editor  with  Chilton  maga¬ 
zine;  15  years  total  print.  Respected 
award-winning  writer  on  marragement, 
computers,  automotive  and  ele^onics. 
Available  immediately,  willing  to 
relocate  for  challenge  and  opportunity. 

tom.inglesby@reporters.net 
_ or  (602)  661-1 116 _ 

FREELANCE 

EXPERIENCED  Photojoumalist  in  South 
Florida  seeks  assignments.  Will  travel. 
Call  Pedro  (305)  864-2 189 _ 

DISTINaiVE  WEB  SITE  Construction 
and  Maintenance  by  professional 
graphic  artist  with  21  years  Newsweek 
experience.  Let's  create  a  web  site  that 
best  defines  you.  Contact  Richard 
Gerstner  at  RGERST@MSN.COM  or 
(908)  782-0027 
_ Fox  (908)  782-9393 

VETERAN  EDITOR/WRITER  who  has 
held  top  positions  with  leading  trade- 
magazine  publishers  seeks  assignnrents. 
Strong  in  business/marketing,  politics, 
history,  current  affairs.  Don  Harrison, 
(914)  762-2479. 


PRODUCnON/TECH 

PRODUaiON  MANAGER/Pressroom 
Manager.  Pressroom  or  mailroom  not 
up  to  standard?  Problems  with  quality 
or  waste?  I  can  bring  your  paper  up  to 
USA  Today  standards  or  maintain  the 
quality  you  already  have.  Over  20 
years  of  experience  on  single  and 
double  width  presses.  Goss,  TKS  and 
MAN  Roland.  Sorry  North  Carolina 
only.  (352)  787-6433. 
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SHOP  TALK  AT  THIRTY  by  vvonne  m.  condk 


Independent  Cuban  Press  Seeks 
Access  To  The  Outside  World 


ON  APRIL  26,  nine  Cuban 
state  security  members 
ransacked  the  offices  of 
the  Cuban  Independent 
Journalists  Bureau  (BPIC) 
for  four  hours.lhey  seized  all  the 
BPIC’s  equipment  —  two  typewriters, 
and  a  word  processor,  as  well  as  its 
files,  according  to  BPIC  journalist 
Norma  Brito. 

“My  reaction  to  this  abuse  is  one  of 
indignation  and  concern  because  the 
bureau  operates  out  of 
my  home,  and  my  elder¬ 
ly  parents,  daughter  and 
grandchild  live  there,” 
says  BPIC  founder 
Yndamiro  Restano  from 
his  Venezuelan  involun¬ 
tary  limbo. 

In  1995,  Restano  left 
Cuba  with  a  promised 
open  return,  which  has 
now  been  retracted  by 
the  Cuban  government. 

This  action  is  a 
maneuver  against  the  independent  jour¬ 
nalists  in  Cuba  because  the  government 
knows  that  wt  are  the  Achilles’  heel  of 
the  regime,  a  voice  in  Cuba  that  is  not 
the  one  of  the  totalitarian  Communist 
bureaucracy. 

The  fledgling  independent  Cuban 
press,  made  up  of  four  news  agencies, 
Havana  Press,  Cuba  Press,  Cuban 
Independent  Journalists  Bureau  and  the 
Association  of  Cuban  Independent 
Journalists,  germinated  last  year.  They 
are  mostly  made  up  of  journalists  who 
previously  worked  for  Cuban  govern¬ 
mental  news  organizations  and  either 
resigned  or  were  fired  due  to  noncon¬ 
formance  to  party  propaganda. 

According  to  article  62  of  the  Cuban 
constitution,  citizens  may  not  exercise 
rights  or  freedoms  “contrary  to  the 
existence  and  objectives  of  the  Socialist 
State  or  contrary  to  the  decision  of  the 
Cuban  people  to  build  Socialism  and 
Communism.” 

Since  the  Castro  government 
assumed  total  control  of  the  media  in 
1S>60  and  he  uttered  his  famous  edict 


—  “Inside  the  revolution  everything, 
outside  the  revolution  nothing”  — 
Cuba’s  media  have  been  government 
controlled. 

To  be  an  independent  journalist  in 
Cuba  is  to  break  the  law,  ipso  facto,  a 
dissident.  Last  February’s  clamp  down 
on  Cuban  Council,  a  dissident  organiza¬ 
tion  composed  of  140  local  groups,  has 
resulted  in  increased  persecution  for 
independent  journalists. 

On  March  26,  Raul  Castro,  President 
Fidel  Castro’s  brother 
and  Defense  Minister, 
lashed  against  the  free 
press,  calling  it  a 
Glasnost  variant. 

“Glasnost  under¬ 
mined  the  Soviet  Union 
and  other  socialist 
countries,”  he  said, 
adding  this  would  not 
be  allowed  in  Cuba. 

“The  Central 
Committee  has  to  pay 
close  attention  to  these 
type  of  publications  which  are  danger¬ 
ous  to  the  process  our  country  is  liv¬ 
ing.” 

These  remariis  were  made  in  the 
Cuban  Communist  Party’s  Central 
Committee  two-day  meeting  where 
Fidel  Castro  himself  warned  of  an 
intense  ideological  battle.  One  of  the 
casualties  of  the  battle  is  Rafael  Solano, 
director  of  Havana  Press.  Arrested  on 
Feb.  26,  he  was  held  in  prison  for  42 
days. 

Asked  by  phone  a  couple  of  days 
after  his  release  if  he  was  leaving  Cuba 
or  facing  trial,  he  replied,  “I  haven’t 
decided  anything.  I  am  pending  a  trial. 
But  I  can  assure  you  that  I  am  not 
renouncing  independent  journalism.  I 
have  not  been  intimidated.  I  have  not 
been  broken.” 

Solano  partially  credited  his  release 
to  an  April  7  New  York  Times  article 
which  described  how,  since  his  arrest, 
his  home  phone  rang  every  27  minutes, 
day  and  night  as  a  reminder  to  his  fami¬ 
ly  and  colleagues  that  indeed  they  were 
watched. 

He  also  thanked  Juan  Carlos  de 
Borbon,  the  king  of  Spain,  Committee 


to  Protect  Journalists,  Reporters 
Without  Frontiers,  Cuban-American 
congressmen  and  Radio  Marti  for  inter¬ 
vening  on  his  behalf,  as  well  as  journal¬ 
ists  and  public  opinion  worldwide. 

“  The  duty  of  a  journalist  is  to  be 
objective,  to  be  truthful  and  impartial, 
not  to  be  subjected  to  any  kind  of  influ¬ 
ence,”  added  Solano,  who  had  previous¬ 
ly  been  arrested  for  “distributing  propa¬ 
ganda”  and  transmitting  news  stories  to 
“subversive”  radio  stations. 

“And  that  is  the  kind  of  journalism 
that  the  independent  press  of  Cuba 
practices.  But  conditions  in  Cuba  are 
very  different  from  anywhere  else.” 

Such  is  the  position  of  Cuba  Press’ 
Raul  Rivero,  who  states  that  his  agen¬ 
cy’s  journalists  are  not  affiliated  with 
any  political  group. 

“We  are  not  anybody’s  spokesper¬ 
son,"  he  said.  “We  are  absolutely  profes¬ 
sional.” 

But  an  environment  that  allows  no 
alternatives  except  the  existential  choic¬ 
es  of  acquiescence  or  dissent,  does  not 
allow  the  posture  of  objective  observer 
and  reporter. 

Restano  illustrates  his  position: 

“It  is  impossible  that  a  journalist  that 
is  hounded,  his  phone  monitored,  black¬ 
mailed,  threatened,  imprisoned,  his  fami¬ 
ly  living  in  misery  since  he’s  been  fired 
from  his  job,  can  sit  down  and  coldly 
report  that  there  are  40  cows  in  Cuba, 
and  not  speak  of  why  there  are  now 
40,  when  there  used  to  be  400,  or  why 
there  are  40  cows  when  there  should 
be  4,000. 1  think  that  in  Cuba  to  be  an 
independent  journalist,  you  first  have  to 
be  a  dissident  in  a  totalitarian  system 
that  totally  forbids  freedom  of  expres¬ 
sion  for  journalists,  intellectuals  or  the 
public  opinion.” 

Restano  has  been  a  political  activist, 
founding  the  pacifist  Armony 
Movement  in  1990.  He  has  been  very 
involved  in  the  Human  Rights 
Movement.  In  December  1S>91,  he  was 
detained  and  sentenced  to  twelve  years 
in  prison.  He  was  released  in  1995 
through  the  intervention  of  Madame 
Danielle  Mitterand,  human  rights  groups 
and  press  organizations,  becoming  a 

(See  Shop  Talk  on  page  37) 


Cuban  jou  rnalists 
write  their  stories 
under  the  threat 
of  imprisonment: 
they  would  like  ' 
to  see  that  they’ 
are  published 
somewhere 


Conde  is  a  freelance  writer. 
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Newspaper  professionals  can 
be  overloaded  with  data.  Now 

you  can  filter  out  the  "noise" 


and  channel  only  the  MOST 


PERTINENT  information  for 


You'll  have  easy  access  to  data  and  exclusive  information 
selected  from  myriad  sources  with  E&P's  industry  expertise 
and  objectivity:  Access  E&P's  magazine  archives  back  to  1988. 
Search  extensive  E&P  proprietary  databases,  including  the 
E&P  Interactive  and  "Stop  the  Presses"  archives  and  our  Inter¬ 
active  Services  Directory. 

PLUS  search  industry  Web  sites,  listservs  and  newsgroups 
with  the  most  relevant  documents  throughout  the  Internet. 
•  The  Industry's  most  comprehensive  fully  searchable  online- 
newspaper  database.  •  Our  industry  resource  directory  with 
position  and  industry  papers,  research  reports,  associations, 
organizations  and  foundations,  resource  studies,  institutes 
and  more. 


your  needs  to  your  desktop 


IT'S  AS  SIMPLE  AS  THIS 


The  Intelligent  Agent  is  key.  Your  PersonaL-Agent®  automati¬ 
cally  selects  the  most  pertinent  items  and  teaches  itself  to 
adapt  to  changing  currents  in  the  Information  stream.  Refer¬ 
ences  are  automatically  e-mailed  to  you. 


INTERACTION 


/Network  with  your  professional 
colleagues.  Participate  in  forums. 
^  •  The  international  member- 

k  ship  directory  lets  you  interact 

A  with  colleagues  who  can 

»  CSfll^  most.  *  AND 

membership  entitles  you  to 
Wm  discounts  on  selected  con- 

HP  ferences  and  other  E&P 

W  products  and  services. 

%'■  Membership  is  just  $95  per 
year.  For  more  information,  call 
1-800-590-4440.  To  register  call 
1-800-336-4380,  ext.  251.  Or  register 
through  our  Web  site: 
http://www.mediainfo.com 


more. 


MEMBER 


Interactive  Newspapers  ’97  pit|wdes  a  true  summit- 
level  experience  for  professiqBifc  who  are  serious 
about  interactive  news  products.  You’ll  find  objective, 
hard-hitting  facts  and  strategies  that  wffl  help  you  devel¬ 
op  your  business  regardless  of  your  pidtlication’s  size, 
frequency  or  reach.  You’ll  hear  honest  discussicms  of 
what’s  working  and  what’s  not  from  Aoee  on  ttie  ftont 
lines  of  this  fast-evolving  frontier.  And  you’ll  hear  from 
the  most  creative,  most  sought-after  speakers  in  the 
intoactive  arena  today. 


•  Opticnal  technology  and/or  marketing 
^e^iew:  Exc^onal  sessions  devoted  to  understand- 
tiie%test  technology  plus  strategic  insigj«  into  how 
your  interactive  newspjper. 


Great  keynoters:  Len  Forman,  Senior  Vice  Presi- 
''Sait,  New  York  Times  Co.,  Dorothea  CoccoU  Palsho, 

President,  Information  Services,  Dow  Jones  &  Co. 

s. 

•  General  sessions:  Case  studies;  reviews  of  various 
interacuve  newsp^rs;  plus  relevant,  topical  presenta- 
tions  pn’ffleas  that  are  vitally  important  such  tis  online 
adyertising  and  competitive  threats  to  your  local  market. 


Interactive 

Newspapers ’97 


Roundtable  discussions:  Back  by  popular 
^emtriid,  these  small,  working  sessions  provide  an 
opportunity  to  engage  in  candid,  deep  discussions  on 
topics  that  matter  most  to  you. 

•  Breakout  sessions  that  allow  you  to  pick  and 
choose  the  areas  that  concern  you  most. 

•  Exhibits/Demos:  Full  exhibit  hall  featuring  75+ 
vendors,  unlimited  networking  opportunities  and  much 


Interactivity + Creativity = Profitability! 

The  unequivocal  equation 


Don't  miss  this  year's  program.  It's  anything  BUT  the 
same  old  hype  and  “how-to"  hoopla —  and  it's  brought 
to  you  by  some  of  the  most  credible  organkotions  in 
the  newspaper  industry. 


Feb.  12-15, 1997  •  Hyatt  Regency  •  Houston,  TX 

Sponsored  by:  Association  of  Free  Community  Papers  (AFCP), 
Editor  Publisher  (E&P),  Inter  American  Press  Association  (lAPA), 
Independent  Free  Papers  of  America  (IFPA),  The  International  Associa¬ 
tion  for  Newspaper  and  Media  Technology  (IFRA ),  Initiative  for  Newspa¬ 
per  Electronic  Sigtplements  (INES),  International  Newspaper  Marketing 
Association  (INMA),  National  Newspaper  Association  (NNA),  Suburban 
Newspapers  of  America  (SNA). 


^  P 


ifral  ines 


INTERACTIVE  NEWSPAPERS  *97  IS  THE  8TH 
ANNUAL  CONFERENCE  OF  ITS  KIND.  HND 
OUT  VOiy  MORE  THAN  750  OF  YOUR 
COLLEAGUES  ATTENDED  LAST  YEAR’S 
MEETING.  FOR  MORE  INFORMATION: 

WEB  SITE:  Visit  http://www.mediainfo.com 
Then  seiect  the  Events  icon. 

PHONE:  212-675-4380  ext.  314 
E-MAIL  marshas@mediainfo.com 

Conference  cost  is  $895.  Price  increases  to  $995  on 
Sept.  16, 1996.  Optional  marketing  or  technology 
overview'  cost  $105. 

Find  out  about  SPECIAL  discounts  for  members  of  the 
National  Newspaper  Association,  Suburban  Newspapers  of  Ameri¬ 
ca,  Independent  Free  Papers  of  America  and  the  Association  of 
Free  Community  Papers.  Contact  your  organization  for  details. 


For  Exhibit  Opportunities:  Call  Dennis  O’Neill  at  212-675-4380  ext.  501.  E-mail:  (lenniso@mediainfo 


